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Getting to Know The HSUS

he Humane Socicty of the United States (HSUS) is a charitable,

tax-exempt, national animal-protection organization with head-
quarters in Washington, D.C., and regional offices in California, Con-
necticut, Florida, Illinois, Missouri, New Jerscy, Ohio, Tennessee,
and Texas.

In addition to our extensive information, legislative, investigative,
and legal work, The HSUS also opcrates a separate education divi-
sion, The National Association for Humane and Environmental
Education (NAHEE), and a bioethics division, the Center for Respect
of Life and Environmenmt (CRLE).

The HSUS is supponcd solely by contributions. Voting membership
is extended 1o those paying the $10.00 annual dues. Members receive
the quarterly HSUS News magazine as well as periodic Close-Up
Reports on issues of importance to the animal-welfare community.

Please note:
The color used
in this catalog does not
necessarily
depict the
color of the
item displayed.

Introductory Items

Animals. . . It’s Their World,
Too! (pamphlet)*

An introduction to The HSUS
and its programs.

GR3139

- 15¢
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Animals. . .It’s Their World
Too

15”7 x 25" color poster.
GR3140

$2.00

3-5/81.50 each

6 or more/$1.00 each

Animals. .
Tool*
Bumper sticker (blue on white
vinyl).

PM2037

50¢

.It’s Their World,
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HSUS—The Helping Hands
for Animals

Colorful 16-page brochure
describes The HSUS and the
role it plays in protecting
wildlife, livestock, laboratory,
and companion animals.
HS0012

50¢

Animals, Nature, and Albert
Schweitzer

An inspiring collection of the
eminent humanitarian’s writings
on his “reverence of life”
philosophy, with commentary
by Ann Cottrell Free. Published
jointly by The HSUS, The
Albent Schweitzer Fellowship,
The Albert Schweitzer Center,
and The Animal Welfare In-
stitute. For all ages, with 65 il-
lustrations and photos.

GR3071

$3.50

——

HSUS Statements of Policy
Individual policy statements in
a loose-leal binder.

PM2015

$5.00

Animal Rights and Human
Morality

Professor Bernard E. Rollin ex-
plores the question of whether
animals are entitled to legal and
moral rights. A fascinating
survey for layperson and pro-
fessional alike.

155006

$9.95

Perzodzcals

HSUS News

The HSUS's award-winning
magazine. Available only to
HSUS members. See p. 13 for
membership applications.
HS0003

sample News copy: free

Animal Activist Alert

A quarterly newsletter frec to
HSUS members upon request.
Alents readers to pending
animal-related legislation and
emergency situations. (To join
the Activist Alert Team, see
page 13)

HS0004

Animal Activist Alert sample
copy: free
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Shelter Sense

(10 issues/year)

For animal-control and animal-
shelter personnel.

HS0013

l-year Shelter Sense
subscription—$8.00; second
year at half price. Additional
subscriptions to the sume name
and address—$6.00

HS0005

Shelter Sense sample copy: free

For the
Pet Owner

Caring for Your Cat

Pamphilet

Inexpensive handout giving new
pet owners basic information on
taking care of their adopted kit-
tens or cats.

GR3114

50¢

100/$35.00

Caring for Your Dog
Pamphlet

Inexpensive handout giving new
pet owners basic information on
care for their adopted puppies
or dogs.

GR3115

50¢

100/$35.00

Companion Animals
(pamphlet)*

What it means to be a responsi-
ble pet owner.

GR3024

15¢

Reprint: How to Travel with
Your Pet*

(From HSUS News)

How to make the trip easier for
you and more comfortable for
your pet.

GR3001

30¢

Reprints: Is Air Transport
Safe for Companion
Animals?* and Improving Air
Transport for Companion
Animals*

{(From HSUS News)

Facts on shipping your pets by
air and standards set by the
federal government.

GR311

30¢

Reprint: Why Must We
Euthanize?*

(From HSUS News)
GR3003

30¢

Reprint: To Find a Good
Home*

(From HSUS News)

A discussion of animal-shelter
adoption standards.

GR3027

30¢

Reprint: Doghouse Plans
These simple plans can be
adapted to house any size dog.
GR3046

25¢

5 or more/10¢ cach

Reprint: Keep Your Cat
Indoors!*

(From HSUS News)

Help your cat enjoy a happy,
healthy, and long life. This arti-
cle dispels myths about keeping
cats indoors.

GR3089

30¢

Reprint: The Responsibilities
of Cat-Keeping*

(From HSUS News)
Information on keeping your
cat healthy and happy indoors.
GR3112

30¢

Close-Up Report: Pet Shops—
The Unseen Suffering*

The lovable faces in pet shop
windows don’t begin 1o reflect
the misery and death so com-
mon behind closed doors.
GR3103

30¢

]
Animal
Sheltering

and Control

Shelter Operations

Unwanted Animals
(pamphlet)*

How we can all help curb the
pet-population explosion.
GR3025

15¢

Responsible Animal
Regulation

A discussion of animal-regula-
tion and -control problems
prepared for city and county
officials, humane societies, and
legislative bodies. 13 pages. In-
cludes a model ordinance.
AC4008

$2.00

How to Establish Spay/Neuter
Programs and Clinics
Suggestions for those interested
in starting their own programs.
Includes list of established
programs.

AC4009

$2.00

Information on Selected
Spay/Neuter Clinics and
Programs

Statistics and bricf descriptions
of over 45 successful clinics
and programs. Designed for
sharing with humanc-society
boards and municipal officials.
AC4033

$2.00

Introduction to Animal-
Cruelty Investigation

A basic overview of the
humane agent’s role in the in-
vestigative and legal process,
prepared by The HSUS in-
vestigations department,
AC4035

$700

Guidelines for Regulating
Dangerous or Vicious Dogs
Reviews the strengths and
shortcomings of many existing
ordinances and offers sugges-
tions for improving local and
state laws.

AC4036

$2.00

Management Information
Service (MIS) Report, “‘Local
Animal-Control Management”’
Details animal-control problems
and issues facing local govern-
ments, and gives information
on how to establish or update a
successful, publicly supported
animal-control program. Includes
model animal-control ordinance.
AC4037

$3.00

HSUS Guidelines for Animal
Shelter Policies

AC4001-A

25¢

HSUS Guidelines for a Com-
prehensive Humane Education
Program

AC4001-E

25¢

HSUS Guidelines for Cruelty
Investigation

AC4001-D

25¢

HSUS Guideclines for the
Opceration of an Animal
Shelter

AC4001-B

50¢

*See p. 15 for quantity prices.



HSUS Guidelines Pertaining
to Potentially Dangerous Dogs
AC4001-F

25¢

HSUS Guidelincs for Respon-
sible Pet Adoptions

AC4001-C

50¢

General Statement Regarding
Euthanasia Methods

AC4022

25¢

Euthanasia of Dogs and Cats
with Carbon Monoxide
Complete instructions and
diagrams.

AC4030

$1.00

Euthanasia of Dogs and Cats
with Sodium Pentobarbital
Includes legal steps for pro-
curement of sodium
pentobarbital.

AC4027

$1.00

Why The HSUS Is Opposed
to the Use of the High
Altitude Decompression
Chamber for Animal
Euthanasia

AC4007

$1.50

Architectural Plans, Descrip-
tion, and Recommendations
for Prototype Animal Shelters
A 12-page booklet with six ac-
tual floor plans for large and
small animal shelters.

AC4003

$3.00

AT e T MR mr LT

For the Humane
Group

Close-Up Report: Animal
Brutality for Fun and Profit*
An exposé of behind-the-scenes
cruelty inherent in such popular
fairground animal spectacles as
pulling contests, diving mules,
and greased-pig contests.
GR3107

30¢

Reprint: A Unified Voice for
Animals*

(From HSUS News)

A guide for animal-welfare
organizations to forming or
revitalizing state federations.
GR3113

30¢

Animal-Exploitation Fact
Sheet

Set of three includes questions
and answers about pulling con-
tests, donkey basketball,
greased-pig contests, and what
you can do to prevent them.
PM2087

1 set/50

25 sets/$2.50

100 sets/$6.00

Close-Up Report: Investigators
in Action* -

HSUS investigations result in
major busts around the nation,
attacking dog- and cockfighting,
use of live lures in greyhound
training, abuses in puppy mills,
and animal sacrifices.

GR3121

30¢

How to Organize a Humane
Society

Includes analyzing the problems
of your community, enlisting
leaders, bylaws, incorporation,
and programs.

PM2020

$2.00

How to Improve Your Local
Animal Shelter

A step-by-step guide on how to
achieve better conditions for the
animals at your local shelter.
AC4032

$2.00

Making a
Ditference:

-y

Reprint: Making a
Difference—Ten Steps that
Can Help You Pass a Law*
(From HSUS News)

Basic steps 10 get your legisla-
tion enacted.

GR3080

30¢

How to Conduct Fund-Raising
and Membership Campaigns
Describes the importance of
fund-raising and membership
development and how to con-
duct a campaign, including
writing letters, using newslet-
ters, developing mailing lists,
processing donations, and
more.

AC4038

$2.00

RS L R TR N

Public-Education
Materials

What’s Your Excuse?*
Cartoon pamphlet emphasizing
the need to have pets spayed or
neutered.

AC4014

20¢

Que Excusa Da Usted?*
Spanish version of “What's
Your Excusc?”

AC4015

20¢

———

Reprint: The Tangled Web of
Animal Abuse: The Links
between Cruelty to Animals
and Human Violence*

(From HSUS News)

A review of recent research
demonstrating the association
between violence 1o people and
animals.

GR3104

30¢

Reprint: Vicious Dogs: Com-
munities, Humane Secieties,
and Owners Struggle with a
Growing Problem*

(From HSUS News)

With serious dog attacks on the
rise, many communities have
rushed to implement vicious-
dog laws. A look at how com-
munities are responding.
GR3098

30¢

Breaking the Cycle of Abuse
This brochure describes the
link between animal abusc and
child abuse and conains action
guidelines for addressing these
problems.

HEW067

50¢

15/$3.00

Rompiendoe El Ciclo Del
Abuso

Spanish version of ““Breaking
the Cycle of Abuse.”
HEI1070

S0¢

15/$3.00

Reprint: Understanding the
Animal Welfare Act, Part I*
(From HSUS News)
Examines the conteat of the
Act, its history, and its intent.
Reviews regulations intended
protect miltions of animals.
Contins a summary of the
law's provisions.

GR3125-A

30¢

*See p. 1S for quantity pricé



Reprint: Understanding the
Animal Welfare Act, Part
I1—Problems of Enforcement*
(From the HSUS News)

Three case histories illustrate
some of the frequent problems
of enforcing the Act.

GR3125-B

30c¢

Hot Car Poster

Black, white, and red poster,
12” x 15" warns against lcav-
ing pets in cars, especially on
hot days.

PM2100

$1.00

Close-Up Report: Animal
Companions—The Promise
‘Kept; The Promise Broken*
Deals with pet overpopulation,
euthanasia, laboratory uscs of
dogs and cats, and animal
dealers who sell pets to
laboratories.

GR3122

30¢

Fliers priced in quantity only.

Flier: Warning*

Warns against leaving pets in
cars, especially on hot days.
Lists physical conditions and
signs of heatstroke and pro-
cedures for cooling the animal
on the way to a veterinarian.
PM2098

100/82.75

Flier: You Can Be a Responsi-
ble Pet Owner*

A checklist for potential pet
owners.

PM2029

100/$2.75

Flier: Overload*

Too many dogs and cats in our
communily.

PM2026

100/$2.75

Flier: Why Euthanize
Animals?*

A humane death may be the
kindest end.

PM2031

100/$2.75

Flier: Puppy’s Worth*
What you should know before

you buy a puppy.
PM2044
100/$2.75

Flier: Protect Pets from
Winter’s Woes*

Winter pet-care information.
PM2071

100/$2.75

Ad Slicks Ready for Newslet-
ters and Newspapers

Scven, 4" x 9", camera-ready
ads for usc in newsletters or
newspapers; four cover pet-
owner responsibility, and three
cover spaying and neutering.
PM2001

7/$2.00

Pet Overpopulation Public
Service Radio Scripts
PM2004

25¢

Shelter Sense Reproducibles
Sixteen favorite reproducibles in
a handy booklet for usc as a
reference or to clip out and
reprint.

AC4031

$1.00

Pet Overpopulation

Close-Up Report: Pet Over-
population Condemns 7.5
Million to Die*

Examines in graphic detail the
tragedy of pet overpopulation.
GR3109

30¢

Pet-Overpopulation Fact Sheet
This black and red brochure
describes the serious pet-
overpopulation problem in
question and answer form.
PM2089

35¢

25/$3.50

100/$10.00

“Be a P.A.L.—Prevent A Lit-
ter”’ Brochure

This upbeat four-color brochure
encourages responsible pet
ownership and clarifies
misconceptions about spaying
and neutering.

PM209%0

35¢

25/$3.50

100/$10.00

“Be a PA.L.—Prevent A Lit-
ter”’ Poster

Four-color, 18" X 24" poster
features Willard Scott with a
dog and cat; friendly and
upbecat message: “Be a
P.A.L.—Prevent A Litter. Spay
or neuter your pet.”

PM2091

$2.00 cach

2-5/$1.50 each

6-99/75¢ each

100 or more/35¢ cach

BeaPal.

PR Ny~
Prevent a Litter
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“Be a PA.L.’ T-shirt

This cheery T-shirt spreads the
“Be a P.A.L.” message. White,
100% cotton, printed in 2 rain-
bow of colors. Sizes S, M, L,
XL.

PM2095

$6.00

PalL
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“I’'m a P.A.L.”’ Button

A button for all responsible pet
owners to wear. Diameter 22",
Assorted colors.

PM2097

20/$700

100/$25.00

HOMES FOR THEM ALL.

SPLY OR NIUTIN YOUA FIT

p ke b4 T A Ve e 4T

THERE AREN'T ENOUGH 'ﬁ

etin o3yt

“Prevent A Litter’’ Bumper
Sticker

Black and white. Message
reads, “There aren't enough
homes for them all. Spay or
neuter your pet.”

PM2099

25¢ each

25/$5.00

100/$15.00

*See p. 15 for quantity prices.



“Be a PA.L.—Prevent A Lit-
ter’’ Litter Bags

Eye-catching blue and white
car-litter bags with “Prevent A
Litter” message.

PM2094

25/$3.50

100/$12.50

500/$57.50

1,000/$110.00

Complete “Be a PAL.>’
Campaign Kit

Originally designed for April
“Be a P.A.L.—Prevent A Lit-
ter” month, you will find this
kit useful year-round. Includes
media guidelines, promotion
tips, legislative initiatives,
brochure, fact sheet, logo
sheet, camera-ready ad slicks,
and litter bag.

PM2093

$5.00

Camera-Ready
Advertisements

Three 82" x 11” ads contain-
ing concise information about
responsible pet ownership:
“Guess Who Pays?™'; “Before
You Look for a Puppy™; “It
Doesn't Hurt a Pet.” May be
reproduced in newsletters,
newspapers, elc.

PM2096

set of 3/$1.00

Camera-Ready Advertisement,
Spanish

“Adivine quicn paga las conse-
cuencias,” 8%" X 11” ad con-
taining concise information
about responsible pet owner-
ship, in Spanish. May be
reproduced in newsletters,
newspapers, ctc.

PM2096-S

30¢

When you let your pet
1g unwanied :ﬁumals

A BUCEERVO. DAy -
ENT A LITTIR. SPAY OR NEUTIR YOUR PET.

Guess Who Pays? Poster
Black and white, 12" x 15"
poster features a living puppy
sitting in front of euthanatized
dogs and cats. Message reads,
“When you let your pet bring
unwanted animals into the
world. . .guess who pays. Pre-
vent a litter. Spay or neuter
your pet.”

PM2092

$1.50 cach

2-5/%1.00 each

6-99/50¢ each

100 or more/25¢ cach

Wildlife and
Environment
Trapping & Fur

Trapped Animals (pamphlet)*
The tragic fate of wildlife and
pet animals caught in traps.
GR3031

15¢

Modecl State Trapping Law
and 1984 New Jersey Trapping
Law

L6003

25¢

Reprint: The Other Side of
Trapping*

(From HSUS News)
Domestic pets are also vic-
timized by steel-jaw traps.
GR3050

30c¢

Stecl-Jaw Leghold Trap Fact
Sheet*

The painful facts about the
deadly steel-jaw leghold trap.
GR3085

10¢

Leghold Trap Expert Opin-
ion, by George Whitney

A compilation of cxpert opin-
ions regarding leghold traps.
80 pages.

GR3126

$300

Posted, No Trespassing Sign
A bright white, waterproof
sign, 11%27 x 112, with bold
black lettering, featuring a
warning message to protect
your property and the animals
thercon.

PM2067

1-9 signs/50¢ cach

10-99 signs/40¢ cach

100 or more signs/30¢ each

Close-Up Report: Fur Is Out;
Compassion Is In*

An exposé of the barbaric fur
industry and a summary of
results from the first year of
The HSUS's massive anti-fur
education campaign.

GR3124

30¢

Close-Up Report: Fur
Shame—HSUS Campaign
Targets Consumers*

The agony of animals trapped
and ranched for their fur, and
The HSUS's strategy of
targeting consumers of fur
garments, are the subjects of
this report.

GR3120

30¢

Fur Coats: Where Do They
Come From? (flicr series)
PM2027

100/$2.75

————

Every Fur Coat Hurts
Mini-Poster

Printed in black and red,
12" x 15”%

PM2033

$1.00

25/$6.25

50/310.00

Every Fur Coat Hurts

Every Fur Coat Hurts* Decal
Printed in yellow and black on
white vinyl.

PM2023

50¢

The Shame of Fur Brochure
Informational brochure describ-
ing the cruclty of fur fashions,
trapping. and ranching.
PM2101

75¢

12/$5.00

25/89.00

WAL SOGETY OF THE INITED STATEA WASHMITON {C 247

*You Should Be Ashamed to
Wear Fur® Wall Poster
Four-color, 19% " x 20" poster
with message: “You Should Be
Ashamed to Wear Fur. When
you choose to wear fur, animal
suffer and die needlessty. It's
that simple. Don't wear fur”
PM2102 .
5200

3-5/81.50 cach

6 or more/$1.00 cach

*See p. 15 for quantity prices



““Fur Shame’” Button

Black, white, and red, 24"
diameter, with picture of a rac-
coon. Wear one on the lapel of
your winter coat, or hand out
extras to friends.

PM2104

“Fur Shame”’ Stickers
Twelve per sheet, with design
matching “Fur Shame™ button.
Paste them on envelopes or on
fur ads in newspapers and
magazines to mail back to those
publishers.

PM2103

25 sheets for $1.50

50/$2.25

100/$3.50

The Shame of Fur Campaign
Packet

An activist kit designed to help
you spread the word about
amimals used in the fur trade.
Includes Close-Up Reports,
wall poster, stickers, fact
booklets, ad slicks, and more.
PM2105

$5.00

THE HEUONE SOOETY OF THEANTED STAIS

THE SHAME

Marine Mammals

Close-Up Report: Dolphin
Death: Thousands Drown in
Tuna Nets*

Exposes the tragic conse-
quences of the tuna-fishing in-
dustry: 6-10 million dolphins
drowned in tuna nets over the
last 30 years, and more die
every day.

GR3119

30¢

Reprint: What Does the
Future Hold for the Whales?*
(From HSUS News)

The great whales are on the
verge of extinction as a result
of over-hunting. This report ex-
amines what activists are doing
to save the whales.

GR3127

30¢

“Team Up with Matt Biondi”
Poster

Four-color, 162" X 21" poster
pictures olympic swimming
medalist Matt Biondi with a
dolphin, with message: “Team
Up with Matt Biondi. Help Us
Save Dolphins from Tuna
Nets.”

PM2106

$2.00

Zoos and Captive
Wildlife

Captive Wildlife (pamphlet)*
Do you know the difference
between a good zoo and an
animal prison?

GR3032

15¢

Captive Wild-Animal Protec-
tion Model Bill Packet

This model law and accom-
panying material can be used at
the local or stalc level 10 pro-

vide protection for wild animals
that are pets, in traveling and
roadside exhibits, in circuscs,
or in transit. Packet includes a
mode! bill and fact sheet.
L6008

1 packet/60¢

10/$4.50

25/$10.50

Reprint: Captive Breeding in
Zoos*

(From HSUS News)

A destructive problem in need
of change.

GR3128

30¢

Reprint: Birds as Pets*
(From Shelter Sense)

A 2-part series.
GR3129

30¢

Refuges

Close-Up Report: Refuge
Wildlife Under Siege!*
Describes hunting and trapping
programs on more than half of
the nation’s wildlife refuges,
and what you can do to stop
them.

GR3108

30¢

National Wildlife Refuge
Packet

Learn what you can do on a
local level to stop the slaughter
of refuge wildlife.

GR3097

$1.50

Hunting

Hunted Wildlife (pamphlet)*
Killing wild animals for
sport—can it be justificd?
GR3048

15¢

HUNTED WILDLIFE

Reprint: Living with Deer*
(From HSUS News)

The problems of growing deer
populations in surburban com-
munities are tackled with many
different solutions, some suc-
cessful, some controversial.
GR3045

30¢

Reprint: The North American
Black Duck

A study on how the U.S. Fish
and Wildlife Service has con-
sistently failed to take effective
regulatory action to stop the
decline of the black duck
population.

GR3130

$2.00

Reprint: Who Pays the Bill
for Hunting?*

(From HSUS News)
GR3055

30¢

Hunter-Harassment Fact
Sheet*

A concise explanation in ques-
tion and answer form of this
issue. Good for use in
educating yourself, the media,
and legislators.

PM2082

10¢

Reprint: State Wildlife
Commissions—The
Anonymous Powers*

(From HSUS News)

A discussion of the many com
missions that regulate wildlife
policy and how activists can
make them responsive to their
concerns.

PM2083

30¢

HSUS Wildlife Management
Model Legis'~iion

State law to protect wildlife.
16007

35¢

*See p. 15 for quantity prices.



International
Wildlife

The Trade in Live Wildlife:
Mortality and Transport
Conditions

A 36-page report documenting
the inhumane treatment and
agonizing deaths of wildlife in
the international pet trade. Ex-
plicit photos and carefully
researched text written by Nick
Canter and Dave Currey of the
Environmental Investigation
Agency (UK.).

HS0002

$500

Close-Up Report: Save the
Chimpanzee—Humankind’s
Sibling Species*

Exposes the shocking treatment
of chimpanzees in biomedical
laboratories and their decima-
tion in the wild.

GR3118

30¢

Close-Up Report: Remember
the Elephants...Forget Ivory*
A worldwide ban on trade in
ivory must be enacted or else
the African elephant, the
largest land mammal on carth,
will become extinct.

GR3123

30¢

VI LTRAT

!
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Remember the Elephants...
Forget Ivory Fact Sheet*
Describes the African elephant
crisis and the urgent need for
action. Useful in bulk for
meetings, discussions, and
demonstrations.

GR3131

10¢

Remember the
Elephants...Forget Ivory
Bumper Stickers
GR3132

25¢

KIBIEMBER TIHE ELEPHANTS. L HORGET NORY!

Bird Fact Sheet*

A concise explanation in ques-
tion and answer form of why
wild-caught birds should not be
brought to this country. Good
for use in cducating yourself,
the media, and legislators.
PM2076

10¢

The Bird Business

A comprehensive lock at the
commercial caged-bird trade,
from the jungle to the living
room. 121 pages.

GR3042

$5.00

Reprint: Here Today, Gone
Tomorrow?*

(From HSUS News)
Discusses the crisis of rain-
forest destruction.

GR3117

30¢

Pamphlet: Wild Birds Should
Fly Free—Please Help Us
Stop This Cruelty
Informational brochure about
the abuses of the international
trade in wild-caught birds for
pets.

GR3133

10/free

additional copies/25¢ each

TUE WILD BIRD TRADE:
Ending Comuercial Imports

ol
S & Lotarwes. AR

Wild Bird Position Paper
Discusses humane and scien-
tific reasons The HSUS op-
poses commercial importation
of wild-caught birds for the pet
market.

GR3134

$1.50

Animal
Exploitation
Rodeo

Rodeo (pamphlet)*
Cruelty disguised as sport.
GR3041

15¢

Rodeo Fact Sheet*
Explodes rodeo’s myths.
PM2051

10c

Rodeo Model Ordinance
Three ways to end rodeo
cruelty in your community.
PM2052

10¢

100/$3.00

500/$11.00

1,000/$2000

Buck Rodeo* (flier scrics)
PM2030
100/$2.75

——

Reprint: A New Assault op
Rodeo*

(From HSUS News)

The HSUS guides grassroots
activists in ending this cruel
American sport.

GR3079

30c¢

Dog Racing and
Horse Racing

Breakdown* (flier series)
Describes horses breaking
down on the racetrack due 1o
the misuse of drugs.
PM2028

100/$2.75

Horse Racing Fact Sheet*

A concise explanation in ques-
tion and answer form of the
cruelties in horse racing. Can
be used for lobbying and work-
ing with the media.

PM2078

10¢

Dog Racing Fact Sheet*

A concise explanation in ques-
tion and answer form of the
crueltics associated with dog
racing. Can be used to educate
the media and legislators.
PM2079

10¢

Animal Fighting
Close-Up Report: Dogfighters
on the Run*

Fearful of the law, dogfighters
are retreating further under-
ground. The HSUS has joined
forces with law-enforcement of-
ficials to crack down on this
atrocious sport.

GR3053
30¢

Dogfighting Fact Sheet*

A concise explanation in ques-
tion and answer form of the
cruelties of dogfighting plus a
listing of all the states where
dogfighting is a felony offense.
PM2080

10¢

*See p. 15 for quantity prices.



Cockfighting Fact Sheet*

A concise explanation in ques-
tion and answer form of the
cruelties associated with
cockfighting and a chart show-
ing the provisions of all 50
state laws.

PM2081

10¢

Livestock

Farm Animals (pamphlet)*
An overview of intensive farm-
ing methods.

GR3023

15¢

No Veal This Meal
Handout cards.
PM2045

50/83.00 -

100/$4 .00
300/$10.00
500/$15.00

Farm Animal Abuses During
Transportation and at Public
Stockyards Fact Sheets*
Discussion of abusive handling
of food animals with emphasis
on ways in which activists can
help reduce suffering.
PM2064

10¢

The Production of White Veal
as an Animal-Welfare Issue
Ten-page article with overview
of white veal industry and
needed reforms. (1987)

GR3116

50¢

Livestock Cruelties: State
Legislative Action Packet
How activists can achieve
legislative protection for farm
animals in transit and at
stockyards.

PM2065

1 sc1/$1.00

12 sets/$2.75

50 scts/$7.50

100 sets/$12.00

Factory Farming Fact Sheets
Set of six includes questions
and answers about factory farm-
ing, dairy cattle and beef cat-
tle, hogs, broiler chickens and
laying hens, and milk-fed veal.
GR3082

1 set/31.00

12 sews/$2.75

50 sets/$7.50

100 sets/$12.00

Factory Farming

This booklet by Dr. Michael
Fox outlines the humane prob-
lems inherent in intensive farm-
ing practices. 40 pages.
GR3018

$1.00

§ or more/75¢ each

Close-Up Report: HSUS Ex-
poses Livestock Transporta-
tion Cruelty*

Graphic photos taken by HSUS
investigators illustrate the
livestock abuses discussed in
this report.

GR309%0

30¢

Farm Animals: Husbandry,
Behavior, and Veterinary
Practice

A 288-page scientific book by
Dr. Michael Fox analyzing
animal-husbandry systems.
(1984)

185008

$19.95

FARM ANIMAL WELFARE
AND TilE HUMAN DILT

Farm-Animal Welfare and the
Human Diet

Dr. Michael Fox reviews the
connections between how farm
animals are raised and the
hazards to human health in this
22-page report, plus photos.
(1983)

1S5007

$2.75

Laboratory Animals

Laboratory Animals
(pamphlet)*

What are the alternatives for
ending painful experimentation?
GR3030

15¢

LABORATORY ANIMALS 1<

Laboratory Animals Fact
Sheet*

General information about the
use of animals in biomedical
research, safety testing, and
education.

PM2086

10¢

Classical LD-50 Acute
Toxicity Test Fact Sheet*
Questions and answers about an
unnecessary “safety” test that
poisons millions of animals
each year.

GR3086

10¢

Draize Acute Eye-Irritancy
Test Fact Sheet*

Questions and answers about an
unnecessary “safety” test that
blinds thousands of rabbits each
year.

GR3093

10¢

Humane Shopper’s Guide
Wallet Cards

A listing of cosmetic and
household-product manufac-
turers that do not subject
animals to cruel and un-
necessary product-safety tests.
PM2072

50/$3.00

100/$4.00

500/$15.00

HUMANE
SHOPPER'S
GUIDE

to Household
Products and
Cosmetics

Alternatives Fact Sheet*
Questions and answers about
the advantages and availability
of aliernatives to animals for
use in testing, research, and
cducation.

PM2084

10¢

Alternatives to Current Uses
of Animals in Rescarch,
Safety Testing, and Educa-
tion: A Layman’s Guide

An illustrated introduction to
alternatives to traditional uses
of lab animals. This 88-page,
non-technical guide will be of
special use to animal activists,
legislators, and journalists.
HS0011

$4.00

4 or more/$3.50 each

Do Something Beautiful: Buy
Cruelty-Free Cosmetics*
Bumper sticker (red on white
vinyl).

PM2070

50¢

Do Something BEAUTIFUL:
Buy Cruelty-Free Cosmetics

*See p. 15 for quantity prices.



Close-Up Report: The Animal
Slave Trade—Brutality on the
Road to Research*

Follow the long, hard road that
leads thousands of pet animals
to the research lab each year.
GR3095

30c¢

Badatty on the Rosd to Research

(Center for Respect
of Life and
Environment)

St. Francis of Assisi, Animals,
and Nature

Brings to life the teachings of
St. Francis through historical
accounts of his attitude toward
and relationships with other
animals. Shows the relevance of
his message to improving con-
temporary attitudes toward
animals and the natural world.
GR3137

$4.00

e

i} St. Francis of Assisi, j
Animals, and Nature }

- — ff- I ._L..
Ammal \r\clfan: and Nature:
Hindu Scnpmml Bmpec ives

Animal Welfare and Nature:
Hindu Scriptural Perspectives
The Hindu religion contains
some perceptive and poignant
scriptures concerning our place
in nature and our duties toward
creatures and creation, re-
viewed in this monograph.

Humane
Education

For the Student

Animals

An introduction to animals and
the problems they face, sug-
gesting ways children can
become involved in protecting
animals.

HE1033

20¢

50/$8.00

100/$14 .00

500/$60.00

Pet Animals

This brightly illustrated pam-
phlet describes the duties of the
responsible pet owner.

HE1034

20¢

50/$8.00

100/$14.00

500/$60.00

Endangered Animals
Examincs the pressures humans
put on wild species and
describes ways children can

play a role in solving this
critical problem,

HE1035

20¢

50/$8.00

100/$14.00

500/$60.00

Captive Wild Animals
Examines the severe problems,
for both the owner and the
animals, of trying to keep a
wild or exotic animal as a pel.
HE1036

20¢

50/$8.00

100/$14.00

500/$60.00

Animal Places & Faces: A
Drawing Book for Kids Who
Care

Thirty partial illustrations with
brief text that prompts children
to complete the picture.
HE1030

$3.50

e e
=
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Animal Rights, Animal
Welfare, and Human/Animal
Relationships: An Annotated
Bibliography for Higher
Education

An up-to-date bibliography of
over 100 books available for

secondary and college students.

HE1042
$200

A Model Syllabus for a
Human/Animal Relationships
Course

Offers many suggestions to
those interested in a college-
level course on animal welfare,
animal rights, and the
human/animal bond.

HE1043

sample copy free

10/51.00

Doces the Idea of Dissecting o
Experimenting on Animals jp
Biology Class Disturb You?
Aliernatives to dissection and
harmful animal experiments in
precollege biology. Miniposter
on reverse side: HSUS
Guidelines for the Study of
Animals in Elementary and
Secondary School Biology.
HE1040

30¢

50/$11.00

100/$20.00

500/$85.00

e e
For the Teacher

Kind News

Four-page student newspaper
(33 per bundle) with teaching
guide and two reproducible
worksheets. Teaches students
respect for cach other, animals,
and the environment. Produced
in a junior edition for grades
two through four and a senior
edition for grades five and six.
Features celebrity interviews,
puzzles, students’ writing, and
timely articles. Subscription in-
cludes Kind Teacher. a teacher™
magazine with reproducibles,
posters, games, daily calendar
announcements, and lesson
plans coordinated with Kind
News. One of the two publica-
tions delivered cach month of
the school year. September
issue provides complimentary
Kind 1.D. cards for students.
HS0006

$20.00 per year. Add $800
postage for forcign
subscriptions.

HS0010

Kind News sample copy: send
SASE. Specify level.

*See p. IS for qmmlii'\' prices.



Sharing Sam

Flannel-board pattern kit with
script designed to encourage
group participation while learn-
ing proper pet care and pet-
owner responsibility.

HEI008

$4.00

Drop Everything Else, Read
(D.E.E.R.) Kit

Poster, D.E.E.R. symbols,
recommended book lists, cer-
tificates, and bookmarks 10
duplicate to promote reading
about animals.

HEI1045

$2.00

Kid Power Packet: Pet Over-
population: From Concern to
Action

Includes projects for children to
alleviate the pet-overpopulation
problem, party plans, a press
release, a poster, a computer
program, and a song.

HE1069

3200

Kid Power Packet: Playing
TAG for Real

Provides activities to increase
the number of pets licensed in
children’s communities and to
document the results of these
efforts. Includes a reproducible
TAG 1o distribute to pet
owners, citizenship activities,
background information, lecarn-
ing center, and “Playing TAG
for Real™ poster.

HEI068

$2.00

The Living Science: A
Humane Approach to the
Study of Animals in Elemen-
tary and Secondary School
Biology

A pamphlet for teachers.
HE1039

30¢

50/$11.00

100/$2000

500/$85.00

Learning Center Kit

Packet of seven learning center
games to be duplicated and
assembled; to be played by
small groups, grades two
through six.

HE1044

$2.00

NAHEE Special Report: Em-
pathy and Humane Education
Summary of research regarding
the development of empathy
and altruism in children; will
help in creating effective educa-
tional programs.

HE1032

50¢

NAHEE Special Report: An
Annotated Bibliography of
Rescarch Relevant to Humane
Education

Summarizes more than 50
studies with implications for
humane education programming
and evaluation activities.
HEI041.

50¢

NAHEE Special Report:
Results and Implications of
NAHEE’s Humane Education
Project

Provides a dctailed summary of
the methodology and findings
of NAHEE’s comprehensive
evaluation. Includes questions
for future rescarch.

HEI065

50¢

A Humane Teaching Guide
for Project WILD

This lesson-by-lesson guide
balances and corrects Project
WILD for educators concerned
about the biases, inaccuracies,
and omissions throughout the
project’s activity guides.
HE1064

$3.50

People & Animals: A
Humane Education
Curriculum Guide

This guide blends 35 humane
concepts with traditional subject
areas, offering a total of 100
lesson plans at each level for
use in language ants, social
studies, mathematics, or
health/science. The guide is
available at three levels:

Level B (first and second grades)
Level C (third and fourth grades)
Level D (fifth and sixth grades)
HEI026

Each level $7.00. Please specify
level.

The Miniature Menagerie: A
Portfolio of Humane Educa-
tion Clip Art

Includes ten 17” X 11" sheets
of animal illustrations by
various artists,

HEI1028

$4.00
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Available from
The HSUS

The rental period on all
audio-visual materials is two
(2) weeks. All programs must
be returned 14 days afier date
reccived. $5.00 will be charged
for cach additional week until
return. All titles must be
reserved four weeks in advance.
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Pet Owners

A New Leash on Life

(1987) This lively, upbeat story,
filmed at an animal shelter, ex-
plores the responsibilities of pet
ownership. Can be used on TV;
appropriate for all ages.
Length: 15 min.

AV16-P (purchase only)

16mm: $150.00

112" VHS: $115.00

Available for frec loan to
shelters and humane groups
from:

Walter J. Klein Company, Ltd.
6311 Carmel Road, Box 2087
Charlotte, NC 28211-2087

The Animals Are Crying

A family learns about the pet-
population explosion through a
visit to an animal shelter.
Three-minute segments may be
shown on TV. Recommended
for audiences sixth grade and
above. Length: 28 min.

AVI-P

l6mm: $450.00

112" VHS: $45000

AVI-R (rental)

16mm: $15.00

172" VHS: $15.00

Taking Care

Produced by Tina Garmaise for
upper elementary and sccond-
ary school students, this pro-
gram on pet care focuses on
the problems of pet overpop-
ulation and neglect.

Length: 5§ min.

AVIS-P

16mm: $100.00

AV15-R (rental)

16mm: $20.00

A Special Friendship

(1983) Examincs man's relation-
ship with his pets. Recom-
mended for all ages.

Length: 13'% min.

AV2-R (rental only)

i6mm: $15.00



Patches

Part I: A Dog’s Best Friend
Part II: Patches Gets Lost
Covers adopting and caring for
a pet, the importance of pet-
owner responsibility, and the
work of the animal-control of-
ficer using basic, straightfor-
ward vocabulary.

Length: 12 min.

AV5-P (purchase only)

172" VHS: $2500

Guide to Cat Behavior and
Psychology

(1989) Describes cat body
language, facial expressions,
emotional states, and behavioral
needs. Produced and narrated
by Dr. Michael W. Fox.
Length: 25 min.

AVL2-P

112" VHS: $20.00

79 35mm slides: $60.00
AV12-R (rental)

slides: $15.00

Guide to Dog Bchavior and
Psychology

(1989) Details behavior pat-
terns, communication, emo-
tional states, and behavioral
needs of dogs. Produced and
narrated by Dr. Michacl W.
Fox. Length: 25 min.
AV13-P

1/2” VHS: $2000

77 35mm slides: $60.00
AV13-R (rental)

slides: $15.00

Dog Care Video

Professional advice for a hap-
pier, healthier, loving dog. Nar-
rated by Dr. Michael W. Fox.
Length: 43 min.

AV19-P (purchase only)

112 VHS: $1500

HSUS PSAs

Candice Bergen Radio PSAs
Three 30-second spots feature
actress Candice Bergen who
speaks out for stronger protec-
tion for chimpanzees, asks con-
sumers not to buy ivory, and
tells why she chooses not to
wear fur.

AV25-P (purchase only)
audio-cassette: $6.00

Candice Bergen Ivory PSA
Candice Bergen narrates an elo-
quent plea to protect Africa’s
clephants in this 30-second
video.

AV26-P (purchasc only)

3/4" U-matic: $16.50

172" VHS: $9.00

Margaux Hemingway PSA
Ms. Hemingway appeals for
better sicwardship of our earth
through the efforts of The
HSUS in this 30-second televi-
sion PSA.

AV27-P (purchase only)

3/4" U-matic: $16.50

112" VHS: $900

B e naT S hn e AT F AT

Animal Sheltering
and Control

Plans and Recommendations
for Animal Shelters

Color slides in a carousel tray
with a cassette-tapc commen-
tary. Script booklet included.
Length: 20 min.

AV7-P

61 35mm slides: $60.00
AV7-R (rental)

slides: $15.00

Search & Seizure

Practical information on search
and seizure laws and their ap-
plication to common animal-
abuse situations. Color sli ies in
a carousel tray with a cassctte-
tape commentary. Script
booklet included.

Length: 16% min.

AVll-P

80 35mm slides: $60.00
AVII-R (rental)

slides: $15.00
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Animal Control: Psychology,
Social and Ethical Issues
Color slides in a carousel tray
with a cassette-lape narrated by
Dr. Michael Fox. Script
booklet included.

Length: 25 min.

AVI4-P

80 35mm slides: $60.00
AVI4-R (rental)

slides: $15.00

“Be a P.A.L.” Spay Neuter
PSAs

20-, 30-, and 60-second televi-
sion PSAs by stars of *“The
Golden Girls,” *“Newhart’s”
Tom Poston, and others.
English and Spanish versions
available with *Dynasty’s”
Jorge Rivero.

AV21-P (purchasc only)

3/4" U-Matic video: $2000
1/2” VHS: $1000

CRLE

(Center for Respect
of Life and
Environment)

Animals, Nature, and
Religion

(1989) Explores the teachings of
the world’s major religions as
they relate to our perception
and treatment of our fellow
creatures and the Earth’s crea-
tion. Length: 35 min.

AV17-P

172" VHS: $1800

35mm slides: $60.00

script only: $1.50

AV17-R (renual)

slides: $15.00

+

Livestock

Agriculture or Agricide:
Farm Animal Welfare and the
Human Diet

Color slides in a carousel tray
with cassette-tapc commentary
by Dr. Michael W. Fox on
modern factory-farming
methods. Script booklet in-
cluded. Length: 25 min.
AV6-P

80 35mm slides: $60.00
AV6-R (rental)

slides: $15.00

Silent World: Genetic
Engineering Biotechnology
(1989) Discusses ethical, en-
vironmental, agricultural, and
animal-welfare concerns
associated with this new
technology. Length: 45 min,
AV22-P (purchase only)

172" VHS: $20.00

script only: $1.50

Steps Toward a Humane Sus-
tainable Agriculture

(1989) Reviews the serious
problems of modern intensive
agriculture and details the
economic, environmental, con-
sumer health, and farm-animal
welfare benefits of alternative
husbandry practices.

Length: 35 min.

AV23-P (purchase only)

/2" VHS: $20.00

script only: $1.50

Wildlife

The Look that Kills and Let
Them Live

Two documentaries depicting
the horrors of fur trapping and
ranching on one tape. Also in-
cludes 30- and 60-second PSAs
by Sir Laurence Olivier on
trapping. Length: 26 min.
AV24-P (purchase only)

1/2” VHS: $1000



% Order Form

j’) PLEASE PRINT OR TYPE.
Um0 " ®

Please read pricing and ordering information at beginning of catalog before
filling out this form. Payment must accompany all orders. Do not send cash in
the mail. All orders from Canada, Mexico, and other foreign addresses must be
paid at the current U.S. doltar rate of exchange.

Prices effective through January 1, 1991
Allow four weeks for delivery.

PUBLICATION NUMBER NAME OF ITEM QUANTITY UNIT PRICE TOTAL COST
TorAL $
When ordering films, note your desired showing date herc:
TOTAL FROM REVERSE SIDE $
SHIPPING AND HANDLING $ 3.00
TOTAL PAYMENT ENCLOSED $

The Humane Society of the United States
2100 L Street, NW, Washington, DC 20037

( )
NAME DAYTIME PHONE

ORGANIZATION (if applicable)

ADDRESS (Use street 2ddress: U.PS. will not deliver to PO. boxes.)

For additional ordering space, use reverse side. Thank you.

[J My check payable to The Humane Society of the United States is

enclosed OR
(O Please charge my VISA/Mastercard (circle one)
Accoumt # _
Expiration Date /
Month Year
Signature

{J Enter my membership in The HSUS. F've included membership dues

CiTY STATE ZIp of $ in my total payment.
[ Please send information about The HSUS Action Alert Team.
CUT ALONG DOTTED LINE

SMANE
Q&

‘%, Membership Application Form

The HSUS members receive a quarterly magazine and

, )
“un¥o’e  special reports.

[J My check payable 10 The Humane Society of the United States is
enclosed OR

O Please charge my VISA/Mastercard (circle one)
Accownt #__ __

Expiration Date /
Month Year

Signature
(] Please add my name to The HSUS Action Alert Team.

NAME

ADDRESS {(Use street addtess; U.PS. will not deliver to PO. boxes.)

CITY STATE 7Ip

VOTING MEMBERSHIP CATEGORIES

O Individual Member ... $1000
O Family Membership 2 family memb iding at same address) .. ... $18.00
O DONOT ottt e $25.00
[0 Supporting Member . ........covueriinieaianannnns $5000
O Sustaining Member .. ......ooueniriiine i $100.00
Y 1 o $50000
O Paron ... $1,000.00 or more
{J 1 don’t wish 10 be 2 member at this time, but I enclose a gift of
$

Your cancelled check is your receipt for contributions of less than
$10.00. Gifts to The HSUS are fully tax-deductible. Thank you.

West Virginia residents may obtain a summary of The HSUS's reg-
istration and financial documents from the Secretary of State, State Cap-
itol, Charleston, WV 25305. Registration does not imply endorsement.
The Humane Society of the United States
2100 1. Street, NW, Washington, DC 20037




Order For M (continued)
PLEASE PRINT OR TYPE.

PUBLICATION NUMBER NAME OF ITEM QUANTITY UNIT PRICE TOTAL COST

SUBTOTAL
THIS PAGE

When ordering films, note your desired showing date here:

PLEASE BE CERTAIN TO COMPLETE REVERSE SIDE OF THIS FORM ¢ THANK YOU

CUT ALONG DOTTED LINE
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For Your Notations

Quantity Prices

Reprints from The HSUS News

50/56.50
100/$1000
500/$30.00

Close-Up Reports

12/82.00
25/$3.50
100/$8.00
500/$30.00

Animal Pamphlet Serics

50/$4.00
100/$7.00
500/$25.00

Fact Sheets

100/$3.00
500/$11.00
1000/$20.00

What’s Your Excuse? (Sce p. 4.)
&Que Excusa Da Usted? (Sece p. 4.)

50/$3.50
100/$6.00
500/$25.00
1000/$40.00

Bumper Stickers and Decals

20/$5.00
50/39.00

Flicr Series

100/$2.75
500/$10.00
1000/$16.00




The Humane Society of the United States
2100 L Street, NW, Washington, DC 20037

Copyright © 1990 by The Humane Society of the United States. All rights reserved.
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About Our Catalog

E very item in this catalog has a publication number. Because many of our publications have similar names, you
need to usc this number when ordering to be sure we send the correct item. When you fill out the order form,
please use a street address rather than a post office box, especially if the order is large. Make your check or money or-
der for the total amouns payable to The Humane Society of the United States. The order form and check should be
sent to: The Humane Society of the United States, 2100 L Street, NW, Washington, DC 20037.

We'd love to give all our publications away for free, but production, handling, and mailing costs make that impos-
sible. We’ve tried to keep prices as low as possible. We offer a few free items, available while supplies last.

You'll find some items marked with an asterisk (*). They are available at special prices when ordered in bulk
quantitics. Please see page 19 for more details.

The fliers found throughout the catalog are 4" x 9" items that can be handed out or sent as postcards. Printed in
two colors, they describe each issue bricfly and concisely.

Special items such as posters, buttons, and bumper stickers arc listed throughout.

If the order form in this catalog has already been used, you can print or type your order on a plain picce of paper
or on your organization’s letterhead. For each item ordered, be sure to include the publication numbser, title, quantity,
and price.

One last note: We are unable to send invoices for ordered materials because of the added cost that would entail.
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A Complete Catalog of Publications, Specialty ltems, and Audiovisual Materials
Please keep this publications list handy for use in ordering through July 1, 1995.
When we fill your order, we'll return only a new order form with your material.
Please allow four weeks for delivery.
Prices effective through July 1, 199S5.
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Getting to Know The HSUS

he Humane Society of the United States (HSUS) is a charitable, tax-

exempt, national animal-protection organization with headquarters
in Washington, D.C., and regional offices in California, Florida, Missouri,
Montana, New Jersey, Ohio, Tennessee, Texas, and Vermont.

In addition to our extensive informational, legislative, investigative, and
legal work, The HSUS operates a scparate education division, the National
Association for Humane and Environmental Education
(NAHEE), and a bioethics division, the Center for Respect of Lifc and
Environment (CRLE). As Humane Society International, we undertake
animal-protection work abroad.

The HSUS is supported solely by contributions. Voting membership
is extended to those paying the $10.00 annual dues. Members receive the
quarterly HSUS News magazine as well as periodic Close-Up Reports on
important animal-protection issues.

Introductory ltems

“Animals . .. It’s Their World
Too!™ (pamphlet)*
An introduction to The HSUS and
its programs.
GR3139
15¢
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“Animals. .. [t’s Their World
Too” Poster

15" x 25" color poster.
GR3140

$2.00

3-5/31.50 cach

6 or more/$1.00 cach

LITS THEIR WORLD TOO

“Animals . . . It’s Their World
Too” Bumper Sticker*
Colorful vinyl sticker.
PM2037
25¢

. IR THEIRWORLE 10O

“Animals . ., 1t’s Their World
‘Too™ T-shirt
Earth green, all cotton, with logo
printed in full color. Sizes S, M,
L, XL.
pPM2108
$11.00

“Animals . . . It’s Their World
Too” Reusable Shopping Bag
Sturdy, colorful canvas bag big
cnough for groceries.

PM2109
$16.95
3/$14.95 each

Animals, Nature, and Albert
Schyeitzer

Inspiring collection of
Schweitzer’s writings on “‘rever-
ence for lifc,” with commentary
by Ann Cottrell Free. Published
jointly by The HSUS, The Albert
Schweitzer Fellowship, The Al-
bert Schweitzer Center, and The
Animal Welfare Institute. With 65
illustrations and photos.
GR3071

$3.50

HSUS Statements of Policy
Individual policy statements in a
loose-leaf binder.

PM2015

$6.00

HSUS Friends

All-cotton T-shirt with a colorful
scene by artist Mimi Vang Olsen.
SizesS. M, L, XL.

PM2127

$12.00

* See p. 19 for quantity prices.



Replenish the Earth

The Bible’s message of conserva-
tion and kindness to animals, pub-
lished by HSUS affiliate The In-
terfaith Council for the Protection
of Animals and Nature.

GR3142

$1.00

100/$75.00

Animal Rights*

Pamphlet explaining the concept
“animal rights.”

GR3060

I5¢

Close-Up Report: The HSUS:
Helping Animals*

Discusses HSUS efforts to com-
bat animal abuse, from dogfight-
ing to bison hunting.

GR3167

30¢

Periodicals

HSUS News

The HSUS’s award-winning mag-
azine, available only to HSUS
members. (See p. 19 for member-
ship application.)

HS0003

Sample copy: FREE (pay only
shipping and handling)

Animal Activist Alert

Quarterly newsletter free to HSUS
members upon request. Aleris
readers to pending animal-related
legislation and situations requiring
action. (To join the Action Alert
Team, see p. 19.)

HS0004

Sample copy: FREE (pay only
shipping and handling)

Shelter Sensty

Shelter Sense

{10 issues/ycar)

For animal-control, animal-shel-
ter, and local humanc-agency per-
sonnel.

HS0013

One-year subscription: $8.00; sec-
ond year at half price. Additional
subscriptions to the same name
and address: $6.00,

HS0005

Sample copy: FREE (pay only
shipping and handling)

Companion
Animals

For Animal
Shelters and
Humane Agencies

Reprint: Early-age
Spay/Neuter: A Growing
Conscnsus*

(From Shelter Sense)

Provides information on steriliz-
ing dogs and cats as young as
cight weeks of age. Describes
benefits of animal shelters that
implement neuter-at-adoption pro-
grams. Includes medical refer-
ences and HSUS position state-
ment in support of early-age steril-
ization.

AC4039

30¢

How to Establish Spay/Neuter
Programs and Clinics
Suggestions for those interested in
starting their own programs.
Includes list of established
programs.

AC4009

$2.00

Information on Selected
Spay/Neuter Clinics and
Programs

Statistics and brief descriptions of
over 45 successful clinics and pro-
grams, Designed for sharing with
humane-socicty boards and mu-
nicipal officials.

AC4033

$2.00

Introduction to Animal-Cruelty
Investigation

Basic overview, prepared by the
HSUS Investigations section, of
the humane agent’s role in the in-
vestigative and legal process.
AC4035

$8.00

Guidelines for Regulating
Dangerous or Vicious Dogs
Reviews the strengths and shon-
comings of many existing ordi-
nances and offers suggestions for
improving local and state laws.
AC4036

$2.00

IS

'REPORT

ICMA Management Informa-
tion Service (MIS) Report,
“Local Animal-Control
Management” and ICMA
Clearinghouse Report,

“Maodel Local Animal-Contrel
Ordinance”

Written by The HSUS and pub-
lished by the International
City/County Management Associ-
ation. Details animal-control
problems confronted by local gov-
ernments and gives guidance in
establishing or updating a suc-
cessful, publicly supported ani-
mal-care and -control program.
[ncludes a model animal-control
ordinance.

AC4037

$8.00

HSUS Guidelines for Animal
Shelter Policies

AC4001-A

25¢

HSUS Guidelines for Cruelty
Investigation

AC4001-D

25¢

HSUS Guidelines for the
Operation of an Animal Shelter
AC4001-B

50¢

HSUS Guidelines Pertaining to
Potentially Dangerous Dogs
AC4001-F

25¢

HSUS Guidelines for
Responsible Pet Adoptions
AC4001-C

25¢

* See p. 19 for quaniity prices.



General Statement Regarding
Euthanasia Methods

States The HSUS's strong prefer-
ence for injection of sodium pen-
tobarbital as the most humane
method of animal euthanasia, de-
scribes problems with other meth-
ods, and stresses the importance
of proper training of those who
perform euthanasia.

AC4022

50¢

Close-Up Report: Animal
Brutality for Fun and Profit*
An exposé of behind-the-scenes
cruelty inherent in such fair-
ground animal spectacles as
pulling contests, diving mules,
and greased-pig contests.
GR3107

30¢

Reprint: A Unified Voice for
Animals*

(From HSUS News)

For animal-welfare organizations;
guide to forming or revitalizing
state federations.

GR3113

30¢

Animal-Exploitation Fact
Sheets

Set of three; information on
pulling contests, donkey basket-
ball, and greased-pig contests;
suggestions for preventing such
cevents.

PM2087

| sct/S0¢

25 sc1s/82.50

100 sets/$6.00

Close-Up Report: Investigators
in Action*

How HSUS investigators have
combated dogfighting, cockfight-
ing, usc of live lures in greyhound
training, abuses in puppy mills,
and animal sacrifices.

GR3121

30¢

How to Organize 2 Humane
Society

Guidance in analyzing your com-
munity s problems, enlisting lcad-
ers, formulating bylaws, incorpo-
rating, and implementing pro-
grams.

PM2020

$2.00

How to Improve Your Local An-
imal Shelter

Step-by-step guide to achieving
better conditions for the animals
at your local shelter.

AC4032

$2.00

Making a
Ditference;

Reprint: Making a
Difference—Ten Steps That Can
Help You Pass a Law*

{From HSUS News)

Basic steps to getting legislation
cnacted.

GR3080

30¢

How to Conduct Fund-Raising
and Membership Campaigns
How to raisc funds and increase
membership through letters and
newsletters, develop mailing lists,
process donations, and more.
AC4038

$2.00

The Miniature Menagerie: A
Portfolio of Humane-Education
Clip Art

Ten 17" x 11" sheets of animal il-
lustrations by various artists.
HE1028

$4.00

Adopt-A-Teacher Promotional
Guide

How to attract community funds
for implementing an Adopt-A-
Teacher program, in which teach-
ers receive KIND News, a month-
ly humane-education newspaper
for students,

HE1071

Sample copy: FREE (pay only
shipping and handling)

Wolf-Hybrid Fact Sheet*
Questions and answers regarding
problems associated with wolf-
dog hybrids.

PM2126

10¢

For the General
Public

Reprint: Dangerous Dogs
Revisited

(From HSUS News)
Reassessment of the problem
of dangerous- and vicious-dog
attacks.

GR3190

30¢

Puppy Mill Fact Sheet*
Questions and answers regarding
facilities that mass-produce dogs
for sale in pet storcs.

PM2112

10¢

What’s Your Excusc?

Cartoon pamphlet on the need to
have dogs and cats spayed or
neutered.

AC4014

20¢

50s$3.50

100/$6.00

500/$25.00

1,000/$40.00

+Que Excusa Da Usted?
Spanish-language cartoon pam-
phlet on the need to have dogs and
cats spayed or neutered.

AC4015

20¢

50/$3.50

100/$6.00

500/$25.00

1,600/$40.00

Reprint: The Tangled Web of
Animal Abuse: The Links be-
tween Cruelty to Animals and
Human Violence*

(From HSUS News)

Reviews recent rescarch demon-
strating a link between violence
against people and violence
against animals,

GR3104

30¢

Breaking the Cycle of Abuse
Describes the link between animal
abuse and child abuse and offers
action guidelines for addressing
these problems.

HE1067

50¢

15/83.00

Rompiendo El Ciclo Del Abuso
Spanish version of “Breaking the
Cycle of Abuse.”

HE1070

50¢

15/$3.00

Close-Up Report: Animal
Companions—The Promise
Kept; The Promise Broken*
Discusses pet overpopulation, cu-
thanasia, laboratory uses of dogs
and cats, and animal dealers who
scli pets to laboratories.

GR3122

30¢

Reprint: Vicious Dogs:
Communities, Humane
Societics, and Owners Struggle
with a Growing Problem*
(From HSUS News)

How communities are implement-
ing laws and taking other action
to address the growing problem of
vicious dogs.

GR3098

30¢

* See p. 19 for quantiny prices.



Reprint: Understanding the
Animal Welfare Act, Part [*
(From HSUS News)

Summarizes the act’s history,
content, and intent; reviews the
regulations that followed the act’s
passage.

GR3125-A

30¢

Reprint: Understanding the
Animal Welfare Act, Part
1I—Problems of Enforcement*
(From HSUS News)

Three case histories illustrating
some frequent problems of en-
forcing the act.

GR3125-B

30¢

Reprint: Killing with
Kindness*

{From HSUS News)

Why people “collect” more ani-
mals than they can care for and
how to help thosc animals.
GR3156

30¢

“Hot Car” Poster
Black, white, and red; 12" x 15";
wamns against lcaving pets in
cars, especially on hot days.
PM2100
$1.00

Pet-Overpopulation Public-
Service Radio Scripts
PM2004

\':‘\.‘}‘“
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Shelter Sense Reproducibles
Eighteen professionally de-
signed, camera-ready messages
that can be clipped out and
reprinted.

AC4031

$3.00

Fliers priced in quantity
only:

Flier: “Hot Car” Warning

Warns against Icav-

ing pets in cars, es-

pecially on hot

days. Lists signs of

heatstroke and
procedures

| forcooling an
animal on the

1 way to a veteri-

narian.

PM2098

100/$3.70

Flier: You Can Be a
Responsible Pet Owner*

A checklist for potential pet owners.
PM2029

100/$2.75

Flicr: Overload*

Urges pet owners to have their
dogs and cats neutered or spayed.
PM2026

100/82.75

Flier: Why Euthanize
Animals?*

The Kindness of a humane death.
PM2031

100/82.75

Flier: Protect Pets from
Winter’s Woes

Winter pet-care information.
PM2071

100/$5.00

For All Audiences:
Pet Overpopula-
tion Materials

-------

Breeding Moratorium
Packet

Explains why The
HSUS has called for a
voluntary one-ycar moratorium
on the breeding of dogs and cats
and provides guidelines for draft-
ing local or state Iegislation to
temporarily halt such breeding.
PM2129

$4.00

52 Simple
Things You
Can Do to
Help End Pet
Over-popula-
tion
A 40-page
booklet sug-
gesting 52
ways individuals can counter the
tragedy of dog and cat overpopu-
lation.
PM2128
$295
25 or more/$1.95 each

e e

Close-Up Report: Loved—

or Lost?*

Discusses the pet-overpopulation
crisis and The HSUS's call fora
voluntary moratorium on all
breeding of dogs and cats.
GR3191

30¢

Close-Up Report: Pet
Overpopulation Condemns

7.5 Million to Die*

Graphically reveals the tragedy of
pet overpopulation.

GR3109

30¢

Pet-Overpopulation Fact Sheet
Questions and answers regarding
the serious problem of pet over-
population.

PM2089

35¢

25/83.50

100/$10.00

“Be a PA.L—Prevent A
Litter” Brochure
Four-color brochure
that encourages re-
sponsible pet own-
ership and dispels
misconceptions
about spaying and
neutering.
PM2090
35¢
25/83.50
100/$10.00

Complete “Be a

PA.L.” Campaign Kit
Includes media guidelines, pro-
motion tips, information on leg-
islative initiatives, a brochure, a
fact sheet, a logo sheet, camera-
ready ad slicks, and a litter bag.
PM2093

$5.00

Litter

SPAY 02 KTUTER YOUR PST.

“Be a RA.L.—Prevent A
Litter” Poster
Four-color, 18" x 24" poster fea-
turing tclevision personality
Willard Scott, with the message
“Be a PA.L.—Prevent A Litter.
Spay or ncuter your pet.”
PM2091
$2.00
2-5/31.50 cach
6-99/75¢ cach
100 or more/35¢ cach

* See p. 19 for quantity prices.
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“Be a PA.L.—Prevent A Litter”
Litter Bags
Blue-and-white reusable car litter
bags with the message “Prevent A
Litter.”
PM209%4
25/%3.50
100/$12.50
500/$57.50
1,000/$110.00

“Be a PA.L.” T-shirt
White, all-cotton T-shirt, with the
message “Be a PA.L.—Prevent A
Litter” in a rainbow of colors,
Sizes S, M, L, XL.
PM2095
$9.00

o
THL P IMANE SOGEEY OF THLLAITED S1a7E S

“I’m a PA.L.” Button
For the responsible pet owner. Di-
ameter 2'/:". Assorted colors,
PM2097
20/$7.00
100/$25.00

THERE ARENT ENGUGH
HOMES FOR THEM ALL

BPAY OA NEUTIA YOUR PEL

e R R T R

“Prevent A Litter” Bumper
Sticker
Biack and white, with the mes-
sage “There aren’t enough homes
for them all. Spay or neuter your
pet”

PM2099

25¢

25/$5.00

100/$15.00

[ Camera-Ready Advertisements

Three 8'/:" x 11" reproducible ads
about responsible pet ownership:
“Guess Who Pays,” “Before You
Look for a Puppy,” and “It Docs-
n’t Hurt a Pet”

PM2096

I sev/$1.00

Camera-Ready Advertisement,
Spanish (Set of 6)

Six copies of a 4'2" x 7" repro-
ducible ad on responsible pet
ownership; Spanish version of
“Guess Who Pays™ “A divine
quicn paga las consecuencias”
PM2096-S

Set of 6/$1.00

When you let your pel
bmlg unwanted animals
mnto the world ...

“Guess Who Pays” Poster
Black-and-white, 12" x 15" poster
showing a living puppy in front of
cuthanatized dogs and cats, with
the message *“When you Ict your
pet bring unwanted animals into
the world . . . gucss who pays.
Prevent a litter. Spay or neuter
your pet.”

PM2092

$1.50

2-5/51.00 cach
6-99/50¢ cach

100 or more/25¢ cach

N ——

Pick one...
and kiss the
others goodbye,

P Sl

There aren ag!]b&mfordxjn:!!‘

“Pick One. .. and Kiss the
Others Goodbye” Poster
Four-color, 12" x 17" poster
showing five kittens in a basket,
with the message “Pick one . . .
and kiss the others goodbye.
There aren’t enough homes for
them all”

PM2107

$1.50

2-5/$1.00 cach
6-99/50¢ cach

100 or more/35¢ each

“Choeosc a Pal for Life”
Brochure
Reasons to adopt a dog or cat
from an animal shelter.
PM2117
25¢
25/83.50
160/$10.00

Just Once Litter, .,

“Just One Litter. ., Spaying
and Neutering Your Pet”
Brechure
How spaying/neutering can bene-
fit your dog or cat and help curb
pet overpopulation.

PM2116
25¢
50/$9.00
100/$12.00

“Choose a Pal for Life” Poster
Four-color poster of dogs and cats,
with the message “Choose a Pal
for Life.”

PM2118

$2.00

3-5/$1.50 each

6 or more/$1.00 cach

Reprint: Just One Litter*
(From HSUS News)

Hard facts about pet overpopula-
tion.

GR3182

30¢

UNta Typggey; At
LR PN

Special “Adopt One”

Shelter Sense

A special issue of Skelter Sense
filled with suggestions for pro-
moting adoption of animals from
shelters and for effectively con-
ducting the adoption process. In-
cludes a campaign poster and
tearsheets for pet owners on vari-
ous aspects of pet ownership,
PM2119

$1.00

*See p. 19 for quaniity prices.



L
For Pet Owners

THIS I
WOXRDNT
ITE...

This Dog Wouldn’t Bite. ..
Would Yours?

Full-color brochure that outlines
ways in which dog owners can
prevent their dogs from biting, Al-
so provides tips on how to avoid
being bitten,

PM2130

45¢

25/$10.75

100/843.00

Caring for Your Cat

Handout for new pet owners; ba-
sic information on care of adopted
kittens or cats.

GR3114

50¢

100/$35.00

Caring for Your Dog

Handout for new pet owners; ba-
sic information on care of adopted
puppies or dogs.

GR3115

50¢

100/335.00

Companion Animals
(pamphlet)*

What it means to be a responsible
pet owner. (Available in limited
quantitics.)

GR3024

15¢

Reprint: How to Travel with
Your Pet*

(From HSUS News)

How to make traveling easier for
you and more comfortable for
your pet.

GR3001

30¢

Reprints: Is Air Transport Safe
for Companion Animals?* and
Improving Air Transport for
Companion Animals*

(From HSUS News)

Facts on shipping your pets by air
and standards sct by the federal
government.

GR3111

30¢

Close-Up Report: Pet
Shops—The Unseen Suffering*
The misery and death behind the
scenes in the pet industry.
GR3103

30¢

Reprint: Why Must We
Euthanize?*

(From HSUS News)
GR3003

30¢

Reprint: To Find a Good
Home*

(From HSUS News)

A discussion of animal-shelter
adoption standards.

GR3027

30¢

Reprint: Doghouse Plans
(From Shelter Sense)

Simple plans that can be adapted
for housing a dog of any size.
GR3046

25¢

S or more/10¢ each

Reprint: Why All Cats Should
Be Indoor Cats*

(From Shelter Sense)

Dispels myths about keeping cats
inside and offers advice on mak-
ing the indoor environment fun
and safe for cats.

GR3143

3o¢

Reprint: Controlling Fleas at
Home*

(From Shelter Sense)

How to safely rid your pet and
household of fleas. Includes a
chart listing common flea pesti-
cides.

GR3144

30¢

Reprint: The Problem of Pet
Theft*

(From HSUS News)

Why many pets are stolen and
what happens to them; offers ad-
vice on what to do if your pet is
missing.

GR3155

30¢

I
Wildlife and
Environment

Trapping and Fur

Fur Ranching Fact Sheet
Describes the realities of fur
ranching and the need for action.
PM2131

10¢

Close-Up Report: Fight Fur
Now!*

Describes the cruel nature of trap-
ping and fur “ranching™; provides
suggestions for action to help
furbearing animals.

GR3185

30¢

Model State Trapping Law and
1984 New Jerscy Trapping Law,
L6003

25¢

Trapping Fact Sheet

The painful facts about the deadly
stecl-jaw leghold trap.

GR3085

10¢

“Posted: No Trespassing” Sign
White, waterproof sign 1 1'4" x
11'/:", with bold black lettering;
features a warning message to
protect your property and the ani-
mals on it.

PM2067

1-9 signs/S0¢ each

10-99 signs/40¢ each

100 or more signs/30¢ each

Close-Up Report: Fur Is Out;
Compassion Is In*

An exposé of the barbaric fur in-
dustry and some results of anti-fur
campaigning.

GR3124

15¢

Flier: Fur Coalts: Where Do
They Come From?*
PM2027

100/$2.75

* See p. 19 for quantity prices.



“Every Fur Coat Hurts”
Mini-Poster
Black and red, 12" x 15",
PM2033
$1.00
25/$6.25
50/$10.00

“Fur Shame” Button
Black, white, and red, 2'/:" in di-
ameter, with picture of a raccoon.
PM2104
$1.00
5/83.00

“Fur Shame” Stickers
Twelve per sheet, with same de-
sign as “Fur Shame” button.

PM2103

25 sheets/$1.50
50/$2.25
100/83.50

“Your Luxury—
Our Loss” Decal
Red and black de- [
cal, approximatcly
3 x 5. ;
PM2135
50¢ each

T2 MOCOY O DICLNITED S I LS WADGTON B roir

“You Should Be Ashamed to
Wear Fur”™ Wall Poster
Four-color, 19%/4" x 20" poster
with the message *“You Should Be
Ashamed to Wear Fur. When you
choose to wear fur, animals suffer
and die needlessly. It's that simple.
Don't wear fur”

PM2102

$2.00

3-5/51.50 cach

6 or more/$1.00 each

THE HULANE SDOETY OF THE LNTTEDSTATES

THE SHAME

OF FUR

The Shame of Fur Campaign
Packet

An activist kit designed to help
you spread the word about ani-
mals used in the fur tradc. In-
cludes Close-Up Reports, wall
poster, stickers, fact booklets, ad
slicks, and more.

PM2105

$5.00

Reprint: Predator Control*
(From HSUS News)

How the U.S. Animal Damage
Control program, supported by
tax dollars, cruelly slaughters mil-
lions of animals cach ycar.
GR3170

30¢

Reprint: Wildlife Contraception*
(From HSUS News)

Describes the pioncering work of
a biologist whose contraceptive
vaccine may change the face of
wildlife management.

GR3171

30¢

Marine Mammals

Close-Up Report: Crisis in the
Oceans*

Discusses whaling and mass
drowning of dolphins by the tuna
industry.

GR3161

1-10/FREE (pay only shipping
and handling)

Reprint: What Does the Future
Hold for the Whales?*

(From HSUS News)

What activists can do to save
whales.

GR3127

30¢

Close-Up Report: Saving the
Dolphins*

Recounts recent victories in dol-
phin protection and describes the
serious threat of purse-seine fish-
ing.

GR3166

30¢

Zoos and Captive
Wildlife

Captive Wildlife (pamphlet)*
A critical look at zoos.
GR3032

15¢

Captive-Wild-Animal
Protection Model Bill Packet
Model bill and fact shect for use
at the local or state level; intended
to assist in protecting wild ani-
mals who are kept as pets or ex-
hibited to the public.

L6008

1 packet/60¢

10/$4.50

25/$10.50

Reprint: Captive Breeding in
Zoos*

(From HSUS News)

A destructive problem in need of
change.

GR3128

30¢

Reprint: Exotics: Wild Birds,
Not Pets*

(From Shelter Sense)

A two-part series.

GR3129

30¢

Tips on Drafting a Letter to the
Editor about Circuses

How to educate the public about
the cruel treatment of animals
made 1o perform in circuses.
PM2111

75¢

Reprint: Lota Lost?*

{From HSUS News)

The story of Lota, an Asian cle-
phant who was declared “surplus”
and shipped from a zoo to a circus
trainer.

GR3172

30¢

* See p. 19 for quantity prices.



Refuges

Close-Up Report: National
Wildlife Refuges: A Cruel
Hoax*

Describes hunting and trapping
programs on more than half of the
nation’s wildlife refuges and what
you can do to stop these activities.
GR3162

30¢

National Wildlife Refuge Packet
What you can do on a local level
to stop the slaughter of refuge
wildlife.

GR3097

$1.50

Hunting

Hunted Wildlife (pamphlet)*
Examines the killing of wild ani-
mals for sport.

GR3048

15¢

HUNTED WILDLIFE

RE

Hunter-Harassment Fact Sheet*
Explains the issue in question-an-
swer format.

PM2082

10¢

Reprint: State Wildlife
Commissions—The
Anonymous Powers*

(From HSUS News)

Discusses the many commissions
that regulate wildlife policy and
how activists can make them re-
sponsive to their concerns.
PM2083

30¢

HSUS Wildlife Management
Model Legislation

State law to protect wildlife.
L6007

35¢

Habitat and
Environment

Deer Management in an
Urbanizing Region: Problems
and Alternatives to Traditional
Management

Proceedings (updated in 1993) of
a 1988 conference; articles, by
wildlife experts, that explore
problems caused by suburban deer
populations and humane ways of
solving these problems.

GR3184

$4.00

Home:
Personal
Action Guide
Sixteen-page
booklet with
suggested
ways that indi- PERSONAL
viduals can ACTION
help save the U
environment,
PM2110
$1.50

Animal Activist Alert Earth Day
Issue

A special issue of The HSUSs
quarterly tabloid.

HS0004-ED

30¢

Reprint: The Noble Mission*
(From HSUS News)

Why animal-protection organiza-
tions must fight 1o save the diver-
sity of life on Earth,

GR3157

30¢

Reprint: Where Will Wildlife
Live?*

(From HSUS News)

The threat to wild animals as
humans increasingly encroach on
wildlife habitat.

GR3164

30¢

Pocket
Guide
to the
Humane b
Control of 3
Wildlife i
in Cities
& Towns
The tac-
tics and
tools of
animal-
proofing
human
cnvironments and

health concemns in working with
wildlife. 112 pages; illustrated.
GR3141

$4.95 (86.95 in bookstores)

Reprint: Horse Wrangling*
(From HSUS News)

The ongoing controversy over the
Bureau of Land Management's
mismanagement of wild horses on
public lands in ten western states.
GR3158

30¢

International
Wildlife

The Trade in Live Wildlife:
Mortality and Transport
Conditions

A 36-page report documenting the
inhumane treatment and agoniz-
ing deaths of wildlife in the inter-
national pet trade. Explicit photos
and carefully rescarched text writ-
ten by Nick Carter and Dave Cur-
rey of the Environmental Investi-
gation Agency (UK.).

HS0002

$5.00

Close-Up Report: Save the
Chimpanzee—Humankind’s
Sibling Species*

Exposes the shocking treatment of
chimpanzees in biomedical labo-
ratories and their decimation in
the wild.

GR3118

30¢

Close-up Report: Prisoners

of the Trade*

Details the conditions of capture,
transpont, and exploitation of pri-
mates and presents the case
against import of wild-caught pri-
matcs.

GR3192

30¢

THE L!IJ’H\; VST ERRORGET
.;‘ A
Vi

GoRYY

R??.IDIH!'_!,

AL.E’.L ._:ji.\.f:g;?: E»ﬁv’

“Remember the Elephants...
Forget Ivory!” Bumper
Sticker*

GR3132
25¢

Bird Fact Sheet*

Explains, in question-answer for-
mat, why wild-caught birds
should not be brought into this
country.

PM2076

10¢

* See p. 19 for quantity prices.



The Bird Business

A comprehensive look at the com-
mercial caged-bird trade, from the
jungle to the living room. 121
pages.

GR3042

$5.00

Reprint: Here Today, Gone
Tomorrow?*

(From HSUS News)

Discusses the crisis of rain forest
destruction.

GR3117

30¢

Wild Birds Should Fly Free
Informational brochure about the
abuses of the international trade in
wild-caught birds for pets. Also
available in Spanish.

GR3133

1-10/FREE (pay only shipping
and handling)

Additional copies/25¢ cach

Wild-Bird Position Paper
Discusses humane and scientific
reasons why The HSUS opposes
commercial importation of wild-
caught birds for the pet market.
GR3134

$1.50

“Help Save the World’s Birds”
Poster
Colorful poster that asks you not
to buy wild birds as pets. (Avail-
able in limited quantities.)
PM2121
$3.00

“Help Save the World’s Birds™
Brochure
Describes the cruel treatment suf-
fered by wild birds captured for
sale in the intemnational pet trade
and what you can do about it.
(Available in limited quantitics.)
PM2122
I-10/FREE (pay only shipping
and handling)
Additional copics: 25¢ cach

Close-Up Report: Fighting Ivory
Fever

Describes the state of elephant
populations two ycars after an in-
ternational ivory-trade ban and
discusses the threats to reopen that
trade.

GR3169

1-10/FREE (pay only shipping
and handling)

“Don’t Buy into the Slaughter”
Brochure
Tells what you can do 1o protest
the killing of kangaroos for the
leather trade. (Available in limited
quantitics.)
PM2123
10¢
12/81.060

“Fighting Ivory Fever
Worldwide” Fact Sheet*
Describes the African elephant
crisis and the need for action.
PM2124
10¢

Reprint: Traffic in Misery*
(From HSUS News)

Alarming findings by HSUS in-
vestigators who explored the
wild-bird trade.

GR3173

30¢

Reprint: Wildlife: Wanted Dead
or Alive*

(From HSUS News)

How the cruel but profitable busi-
ness of game ranching threatens
wildlife.

GR3174

30¢

I
Exploitative
Activities

Rodeo

Rodeo Fact Sheet*
Debunks rodeo’s myths.
PM2051

10¢

Rodeo Model Ordinance
Three ways to end rodco cruclty
in your community.

PM2052

10¢

100/$3.00

500/$11.00

1,000/$20.00

Flier: Buck Rodeo*
PM2030
100/$2.75

Reprint: A New Assault on
Rodeo*

(From HSUS News)

The HSUS guidcs grass-roots ac-
tivists in ending this crucl Ameri-
can sport.

GR3079

30¢

Dog Racing and
Horse Racing

Flier: Breakdown*

Describes horses injured on the
racetrack duc to the industry’s
misuse of drugs.

PM2028

100/$2.75

Reprint: For the Love of Men*
(From HSUS News)

An HSUS investigator’s descrip-
tion of the Iditarod sled-dog race.
GR3175

30¢

Horse Racing Fact Sheet*
Explains, in question-answer for-
mat, the cruelty of horse racing.
PM2078

10¢

Dog Racing Fact Sheet*
Explains, in question-answer for-
mat, the cruelty of dog racing.
PM2079

10¢

Animal Fighting

Close-Up Report: Dogfighters
on the Run*

How The HSUS has joined forces
with law-enforcement officials to
crack down on those who orga-
nize dogfights.

GR3053

30¢

Dogfighting Fact Sheet*
Explains, in question-answer for-
mat, the cruelty of dogfighting;
lists all states in which dogfight-
ing is a felony offense.

PM2080

10¢

Cockfighting Fact Sheet*
Explains, in question-answer for-
mat, the cruelty of cockfighting;
includes a chart showing the pro-
visions of all 50 statc laws.
PM2081

10¢

Close-Up Report: Cockhighting
“Bowl” Busted*

Describes the cruel sport of cock-
fighting, in which birds suffer
and die.

GR3168

30¢

]
Farm Animals
and Bioethics

Egg Action Packet

Includes instructions on how to
promote the purchase of eggs
from uncaged hens, a repro-
ducible message about laying
hens, a laying-hen flier, two mod-
cl HSUS action alents, and an
HSUS News reprint, “The Truth
Bchind ‘A Hen's Life.””
PM2132

$1.50

* See p. 19 for quantity prices.



Flier: What’s Behind These
Bars?*

Two-color, 812" x 11" flier show-
ing a Jaying hen and eggs, con-
trasting the lives of caged and
free-roaming hens, and urging
consumers to support more hu-
mane food choices.

PM2133

10¢

“Downed” Animal Information
Packet
Includes copies of the Downed
Animal Protection Act; an HSUS
News reprint; HSUS testimony;
and industry, govemment, and media
statements supporting a “no downer’”
policy at stockyards.
PM2134
$1.50

The Humane Consumer and
Producer Guide: Buying and
Producing Farm Animal Prod-
ucts for a Humane Sustainable
Agriculture

First-ever national listing of farm-
crs and ranchers whose appeal to
caring consumers is based on hu-
maneness and sustainability. Morc
than 1,400 entries, including re-
scarch and cducation organiza-
tions, restaurants, and stores that
sell products from these produc-
crs. Soficover; 368 pages.
GR3183

$10.00 (HSUS members)

$12.00 (nonmembers)

Reprint: The Truth Behind “A
Hen’s Life™*

(From HSUS News)

Describes the fascinating behavior
of laying hens and discusses the
inhumane battery-cage system of
egg production.

GR3186

30¢

Farm Animals (pamphlet)*

An overview of intensive farming
methods.

GR3023

15¢

Livestock Cruelties: State
Legislative Action Packet

How activists can achieve legisla-
tive protection for farm animals in
transit and at stockyards.
PM2065

1 set/$1.00

12 sets/$2.75

50 sets/$7.50

100 sets/$12.00

No Veal This Meal
Handout cards.
PM2045

50/$3.50

100/$4.50
300/$11.00
500/$16.00

Factory Farming

Booklet that outlines the humane
problems inherent in intcnsive
farming practices. Forty pages.
GR3018

$1.00

5 or more/75¢ each

Factory Farming Fact Sheets
Set of six; humane concems about
factory farming; suggested re-
forms; information on dairy cows,
beef cattle, pigs, broiler chickens,
laying hens, and veal calves.
GR3189

1 se$1.00

12 sets/$2.75

50 sets/$7.50

100 sets/$12.00

Farm Animals: Husbandry,
Behavior, and Veterinary
Practice

A 288-page book by Dr. Michael
W. Fox describing animal-hus-
bandry systems.

1S5008

$19.95

FARM ANIMAL WE
AND THE HUMAN

Farm Animal Welfare and the
Human Diet

A 22-page report, with photos,
that reviews the connections be-
tween how farm animals are
raised and hazards to human -
health.

185007

$2.75

Genetic Engineering Fact Sheet
Questions and answers about ge-
netic manipulation of animal
species.

PM2113

50¢

Sustainable Agriculture in the
21st Century: Will the Grass Be
Greener?

By agricultural economist Dr.
Charles Benbrook; details the
benefits of feeding beef cattle less
comn and more forages in the final
production phase before slaughter.
GR3181

$5.00

The Place of Farm Animals

in Humane Sustainable
Agriculture

An international perspective on
how contemporary animal agri-
culture often harms farmers, farm
animals, wildlife, and the environ-
ment; with information on alter-
native, humane practices.
GR3179

$5.00

Reprint: The New Creation: An
Update on Gene Engincering*
(From HSUS News)

An overview of this controversial
issuc.

GR3176

30¢

Reprint: Santeria: Alive and
Well in the US.A.*

(From HSUS News)

An HSUS investigator’s expos¢ of
Santeria animal sacrifice.
GR3177

30¢

Reprint: Santeria on Trial*
(From HSUS News)

Recounts 1987 testimony by The
HSUS opposing animal sacrifice.
GR3178

30¢

Horse Auction Fact Sheet*
Questions and answers on prob-
lems associated with the auction-
ing of old, sick, and injured hors-
es.

PM2114

10¢

* See p. 19 for quantity prices.



Reprint; Horse Auction
Nightmare*

(From HSUS News)

Exposcs the suffering of old, sick,
and injured horses sold at auction
nationwide.

GR3159

30¢

]
Laboratory
Animals

Close-Up Report: The HSUS: A
Force for Change*

Describes The HSUS’s pragmatic
approach to animal-research is-
sues in the polarized climate sur-
rounding this controversial sub-
ject.

GR3187

30¢

To Harm or Not to Harm:
Animals and Your College
Education

A booklet for pre~college and col-
lege students that
describes harmful
uses of animals in
college education,
problems with
such uses, and
humane alterna-

1 tives.

GR3188

1 $1.00

50/90¢ each

Laboratory Animals Fact
Sheet*

Genenal information about the use
of animals in experimentation,
product testing, and education.
PM2086

10¢

Classical LD50 Test Fact Sheet*
Information about an infamous
procedure that, in the United
States alone, annually poisons at
lcast thousands of animals.
GR3086

10¢

Draize Eye-Irritancy Test Fact
Sheet*

Information about an inhumane
test conducted on rabbits,
GR3093

40¢

Alternatives Fact Sheet*
Questions and answers about the
advantages and availability of al-
tcrnatives to animals for use in
testing, research, and education.
PM2084

50¢

Do Something BEAUTIFUL:
Buy Cruelty-Free Cosmetics

“Do Something Beautiful: Buy
Cruelty-Free Cosmetics”
Bumper Sticker*

Red on white vinyl.
PM2070
50¢

Close-Up Report: Make the
Beautiful Choice: Use Cosmet-
ies and Toiletries Not Tested on
Animals*

Information on the cruclty of test-
ing cosmetics and personal-care
products on animals and how to
select non-animal-tested brands.
Includes a directory of companics
participating in the HSUS cam-
paign.

GR3163

30¢

“Animal Testing: Cosmetics’
Hidden Ingredient” Fact Sheet
Explains why cosmetics testing on
animals is unjustified and de-
scribes new methods that avoid
animal usc.

PM211S§
20¢

“Stop Pound Seizure”
Information Kit
A packet for activists who oppose
the release of cats and dogs from
animal shelters for use in re-
scarch. Includes fact sheet, leg-
islative guide, animal-control ar-
guments, scientific paper, and me-
dia tips.
PM2061
$5.00

$21,C VUisTIONS A8OUT

- POUND SEIZURE

Basic Questions about Pound
Scizure

Facts about pound seizure in ques-
tion-answer format.

PM2053

50¢

Stop Pound Seizure: Animal
Control

How pound seizure compromisecs
the important rolc of community
animal shelters.

PM2055

50¢

|
CRLE

(Center for
Respect of Life
and Environment)

St. Francis of Assisi, Animals,
and Nature

Historical St oo
accounts | 4 rancis of Assisj
of St. --.—.f_ and Natur,

Francis’s
view of
animals;
shows the
relevance
of his
message
to im-
proving
contem-
porary
attitudes
toward animals and the natural
world.

GR3137

$4.00

Animal Welfare and Nature:
Hindu Scriptural Perspectives
Discusses perceptive and
poignant Hindu scriptures con-
cerning our place in nature and
our duties toward other creatures.
GR3138

$4.00

* See p. 19 for quantity prices.



& FEarth Eibics

Tvulveng Vahus bor 4 Carth Comwrainity

Earth Ethics

CRLE quarterly that examines the
values underlying our relationship
with the natural world. Reports on
actions and events that support an
cvolution toward an Earth com-
munity.

HS0015

Four issucs (quarterly): $12/year
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Speaking for the Earth:
Nature’s Law and the
Aboriginal Way

By Bill Neidjie, with an introduc-
tion by Dr. Michael W. Fox. Re-
lates the wisdom and spirituality
of Australia’s aborigina! peoples.
GR3180

$6.00

I
Humane
Education

For Students

HSUS Student Network News
Newspaper for teens published
every fall. Features profiles of stu-
dent activists, opinions, activity
ideas, and a list of student envi-
ronmental and animal-protection
clubs nationwide.

HE1078

25¢

50/$5.00

100/$9.00

FREE to students, ages 12-18,
with HSUS student membership.

Animals

An introduction to animal issues
and how children can become in-
volved in animal protection.
HE1033

20¢

50/$8.00

100/$14.00

500/$60.00

Pet Animals

Brightly illustrated pamphlet that
describes the duties of the respon-
sible pet owner.

HE1034

20¢

50/$8.00

100/$14.00

500/$60.00

Endangered Animals

Examincs the pressures humans
put on wild species and describes
ways children can help solve this
critical problem.

HE1035

20¢

50/$8.00

100/814.00

500/560.00

Captive Wild Animals

Examincs the severe problems, for
both the owners and the animals,
of trying to keep wild or exotic
animals as pets.

HE1036

20¢

50/$8.00

100/$14.00

500/$60.00

The KIND News Guide to
Saving the Earth and Its
Animals

For clementary students; uscful
information on environmental is-
sucs and suggestions as to how
children can help protect animals
and the Earth.

HE1073

50¢

50/814.00

100/$24.00

500/$120.00

Larh N Ammual Projawo Clatwe
Mahing ¢ TN ence

HSUS Student Action Guide
For sccondary students; step-by-
step instructions for forming an
Earth/animal-protcction club,
holding meetings, targeting issucs,
and planning activities.

HE1074

Sample copy: FREE {pay only
shipping and handling)

Como darle UNA

alos Perros y Jos MANO

Gatos

How to be 3 g :
HAND for Dogs ang G,

Como darle UNA

MANGO a los Perros y los Gatos/
How to Be a HELPING HAND
for Dogs and Cats

Coloring book with Spanish/Eng-
lish text that provides an impor-
1ant message about basic pet care.
HE1075

$3.00

10 or more/$2.50 each

For Teachers

HSUS Guidelines for the Study
of Animals in Elementary and
Secondary School Biology
Addresscs such issues as appro-
priate and inappropriate animals
for classroom study, care and han-
dling of animals, and the use of
animals in science-fair projects.
HE1079

10¢

100/$3.00

500/$11.00

* See p. 19 for quantity prices.



KIND News

Four-page student newspaper (32
per bundle), published monthly
September through May, with
teaching guide and two repro-
ducible worksheets. Teaches stu-
dents respect for one another, ani-
mals, and the environment. Pro-
duced at three levels: primary
(grades K-2), junior (grades 3-4),
and senior (gradcs 5-6). Features
articles, puzzles, illustrations, and
colorful photographs. Subscrip-
tion includes a free teaching aid,
classroom poster, and KIND ID
cards for students. Subscriptions
can start at any time.

HS0006

$25.00 per year. Add $12.00
postage for foreign subscriptions.
HS0010

KIND News sample copy: FREE;
send SASE. Specify level.

Sharing Sam

Flannel-board pattern kit with
script designed to encourage
group participation while learning
proper pet care.

HE1008

$4.00

Learning Center Kit

Packet of seven learning-center
gamcs to be duplicated and as-
sembled; to be played by small
groups, grades 2-6.

HE1044

$2.00

Alternatives to Dissection
Discusses traditionat objectives of
dissection and animal study and
describes 13 alternative biology
projects to meet these objectives.
Includes a list of resources, three
student-activity sheets, and #{SUS
Guidelines for the Study of Ani-
mals in Elementary and Sec-
ondary School Biology.

HE1072

$5.00

KIND Workshop Leader’s
Guide

A 32-page collection of lessons on
humane and environmental cduca-
tion. Includes step-by-step direc-
tions, handouts, and suggestions
for a teachers’ workshop.
HE1077

$2.50

]
Audiovisuals
Available from
The HSUS

The rental period on all audiovisu-
al materials is 2 weeks. All pro-
grams must be returned 14 days
afier date received. $5.00 will be
charged for each additional week
until return. All titles must be re-
served 4 weeks in advance.

Public Education

A New Leash on Life

Lively, upbeat story, filmed at an
animal shelter, that explores the
responsibilities of pet ownership.
Can be used on TV; appropriate
for all ages.

Length: 15 min.

AV16-P (purchase only)

tomm: $150.00

/2" VHS: $115.00

The Animals Are Crying
Recounts how a family learns
about pet overpopulation through
a visit to an animal shelter. Three-
minute segments that may be
shown on TV. Recommended for
audiences grade 6 and above.
Length: 28 min.

AV1-P

16mm: $450.00

/2" VHS: $50.00

AVI1-R (rental)

16mm: $15.00

12" VHS: $15.00

Taking Care

Produced by Tina Garmaise for
upper elementary and sccondary
school students; focuses on the
problems of dog and cat overpop-
ulation and neglect of pets.
Length: 5 min.

AVI1S-P

16mm: $100.00

AV15-R (rental)

16mm: $20.00

A Special Friendship
Examines people’s relationship
with their pets. For all ages.
Length: 131/2 min.

AV2-R (rental only)

16mm: $15.00

Guide to Cat Behavior and
Psychology

Describes cat body language, fa-
cial expressions, emotional states,
and behavioral needs. Produccd
and narrated by Dr. Michacl W.
Fox.

Length: 25 min.

AVI2-P

112" VHS: $20.00

79 35mm slides: $60.00
AV12-R (rental)

Slides: $15.00

Guide to Dog Behavior and
Psychology

Details behavior patterns, commu
nication, emotional states, and be-
havioral needs of dogs. Produced
and narrated by Dr. Michacl W,
Fox.

Length: 25 min.

AV13-P

12" VHS: $20.00

77 35mm slides: $60.00

AV13-R (rental)

Slides: $15.00

T e A?M"
Tor A Happiets
Jealthicr, Loviwt

Ml

Dog Care Video

Professional advice for a happier,
healthier, foving dog. Narrated by
Dr. Michael W. Fox.

Length: 43 min.

AV19-P (purchasc only)

12" VHS: $15.00

HSUS Public
Service
Announcements

Candice Bergen Radio PSAs
Three 30-second spots fcaturing
actress Candice Bergen, who
spcaks out for stronger protectiol
for chimpanzees, asks consumer.
not to buy ivory, and tells why sh
chooscs not to wear fur.

AV25-P (purchase only)
Audiccassclte: $4.00

* See p. 19 for quantity prices.



Ana-Alicia Radio PSA

Actress Ana-Alicia urges con-
sumers to buy cosmetics that were
not tested on animals.

AV29-P (purchasc only)
Audiocassette: $4.00

Celebrity PSAs

Candice Bergen speaking on be-
half of elephants (30 scconds);
Margaux Hemingway speaking
about animal protection (30 sec-
onds); Ana-Alicia promoting the
purchase of products not tested on
animals (30 scconds, 15 seconds,
10 seconds); and Tony LaRussa
speaking about pet overpopula-
tion. 34" format, suitable for
broadcast.

AV30-P (purchase only)

$19.00

Search & Seizure

Practical information on search-
and-seizure laws and their appli-
cation 10 common animal-abusc
situations. Color slides in a
carousel tray with a cassette-tape
commentary. Script booklet in-
cluded.

Length: 161/2 min.

AV1L-P

80 35mm slides: $60.00
AVII-R (remal)

Slides: $15.00

4

Animal Control: Psychology,
Social and Ethical Issues
Color slides in a carouscl tray
with a cassette tape narrated by
Dr. Michael W. Fox, Script book-
let included.

Length: 25 min.

AVi4-P

80 35mm slides: $60.00
AV14-R (rental)

Slides: $15.00

“Be a P.A.L.” Spay/Ncuter PSAs
Twenty-, thirty-, and sixty-sccond
television PSAs by stars of “The
Golden Girls,” Tom Poston of
“Newhart,” and others. English
and Spanish versions available
with Jorge Rivero of “Dynasty.”
AV21-P (purchase only)

34" U-Matic video: $20.00
/2" VHS: $10.00

An [ntroduction to Animal Cru-
elty Investigation

Reviews the basics of investigat-
ing animal abuse and neglect
through interviews with field in-
vestigators and dramatizations of
investigative situations.

Length: 25 min.

AV28-P (purchase only)

172" VHS: $20.60

Farm Animals and
Bioethics

The New Creation. Genetic En-
gineering Biotechnology: Ethi-
cal (Animal Welfare), Environ-
mental and Economic Concerns
New developments in biotechnol-
ogy as applied in agricullure, bio-
medical research, and the creation
of transgenic animals.

Length: 25 min.

AV36-P (purchasc only)

1/2" VHS: $20.00

(PAL format availablc)

15

Silent World: Genetic Engineer-
ing Biotechnology

Discusses ethical, environmental,
agricultural, and animal-welfare
concerns associated with this new
technology.

Length: 45 min,

AV22-P (purchase only)

12" VHS: $20.00

Script only: $1.50

Steps Toward a Humane
Sustainable Agriculture
Reviews the scrious problems of
modern intensive agricuiture and
details the benefits of alternative
husbandry practices.

Length: 35 min.

AV23-P (purchase only)

1/2" VHS: $20.00

Script only: $1.50

The New Covenant for Agricul-
ture: Farm Animals® Place in
Our Global Environment
Discusses the serious costs of ani-
mal agriculture and how farm ani-
mals can play a beneficial role in
altermative, ecologically sound
agriculture.

Short version: national issues
Length: 20 min.

AV31-P (purchase only)

$15.00

Long version: national and inter-
national issues

Length: 41 min.

AV32-P (purchase only)

$25.00

Available in /2" VHS and PAL,
and 34" for TV stations.

CRLE (Center for
Respect of Life
and Environment)

Animals, Nature, and Religion
Explores the teachings of the
world’s major religions as they
relate to our perception and treat-
ment of other creatures and the
Earth.

Length: 35 min.

AV17-P

12" VHS: $18.00

35mm slides: $60.00

Script only: $1.50

AVI17-R (rental)

Slides: S15.00

Wildlife

The Look That Kills and Let
Them Live

One tape with two documentaries
depicting the horrors of fur trap-
ping and ranching.

AV24-P (purchase only)

172" VHS: $10.50

Trading for Death

An appcal to save the African ele-
phant; traces the HSUS/HSI in-
vestigation that revealed the dev-
astation caused by poaching and
mismanagement. Narrated by
Candice Bergen.

Length: 6 min., 30 sec.

AV33-P (purchase only)

12" VHS: $15.00 (plus $4.50
shipping and handling)

Wild and Free

Recounts how the Honduran gov-
emment, acting on a tip from The
HSUS, confiscated wild birds
from smugglers and how
HSUS/HSI staff rehabilitated the
birds and set them free on protect-
ed land. Narrated by Candice
Bergen.

Length: 8 min., 25 sec.

AV34-P (purchase only)

1/2" VHS: $15.00 (plus $4.50
shipping and handling)

Trading for Death and Wild
and Free

Two videos on one tape fora
special price.

AV35-P (purchase only)

112" VHS: $25.00 (plus $4.50
shipping and handiing)

* See p. 19 for quantity prices.



Special Offerings

The HSUS is pleased to offer the following materials at special
prices, while supplies last.

For Your Notations

Exclusive HSUS Note Cards
Package of 12 colorful cat-portrait
note cards by artist Thaddeus
Krumeich; three cards each of 4
different illustrations, plus cnvelopes.
Card size is 41/2" x 61/4".
HS0001

| package/$4.00

3 or more packages/$3.00 cach

“Team Up with Matt Biondi™
Poster

Four-color, 16'/:" x 21" poster
picturing Olympic swimming
medalist Matt Biondi with a
dolphin. Message: “Tcam Up
with Matt Biondi. Help Us Save
Dolphins from Tuna Nets.”
PM2106

1-3/FREE

(pay only shipping and
handling)

The Shame of Fur

Brochure describing the cruclty of fur fashions, trapping, and ranching.
PM2101

25¢

25/$2.25

“Every Fur Coat Hurts” Decal

Printed in ycllow and black on white vinyl.
PM2023

10/81.00
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Order Form

- Please Print or Type

Please read pricing and ordering information at beginning of catalog before filling out this form. Payment must
accompany all orders. Do not send cash in the mail. All orders from Canada, Mexico, and other foreign address-
es must be paid at the current U.S. dollar rate of exchange.

Prices effective through July 1, 1995. Allow four weeks for delivery.

PUBLICATION NUMBER NAME OF ITEM QUANTITY UNIT PRICE TOTAL COST
TOTAL $
For additional ordering space, use reverse sidc.
TOTAL FROM REVERSE SIDE $
When ordering films, notc your desired showing dates here: SHIPPING AND HANDLING $ 3.00
STATE SALES TAX (sec listing below) $
NAME TOTAL PAYMENT ENCLOSED $
DAYTIME PHONE [ZJ My check payable to The Humane Society of the United States

ORGANIZATION (if applicable)

ADDRESS (Use strect address; UPS will not deliver to PO boxes.)

Ty STATE ;/;II’

Pleasc send your order with payment to: The Humane Socicty of the
United States, 2100 L Street. NW, Washington, DC 20037. Please do not
send cash.

is enclosed or
1 Please charge my () VISA (] MasterCard (check one)
Account #

AN Y N D A e B

Expiration Datc /
MONTH YEAR

SIGNATURE

{ I Enter my membership in The HSUS. I've included membership
dues of S
{..] Send information about the HSUS Action Alcrt Team.

in my total payment,

Please add the following state sales tax plus appropriate local taxes where required: AL (4%); CA (7.25%); CT (6%)-- if purchasing individual articles of clothing costing less
than §5() do not add sales tax; DC (6%); FL (6%); IN (5%): IL (6.25%) if purchasing publications do not add sales tax; MD (5%); MO (5.725%); NJ (6%) - if purchasing
clothing or periodicals do not add sales tax: Ot (5%6); TN (8.25%)—includes local taxes; TX (6.25%)—if purchasing publications do not add sales tax; VT (5%)



Order Form (continued)

Please Print or Type

PUBLICATION NUMBER NAME OF ITEM QUANTITY UNIT PRICE TOTAL COST

SUBTOTAL FROM THIS SIDE $

Please be certain to complete reverse side of this form.
Thank you.



e

- - nblications have similar names, you
Reprints from HSUS News and Shelter Sense 50/$6.50 Fact Sheets (where applicable) - fill out the order form
100/$10.00 - rheck 0: m?:(l.’;:; or-
Yy
500/$30.00 1.000/S2y... .
Close-Up Reports 12/$2.00 Bumper Stickers and Decals 20/$5.00
25/83.50 50/59.00
100/$8.00
Fliers 500/$10.00
500/$30.00
1,000/$16.00
Pamphlets (where applicable) 50/$4.00
100/$7.00
500/$25.00
P S T T T T T e e e e e e H
1 —
' {.#V .\\ . Ll - '
; g‘g [~ Membership Application Form ;
I ‘ Lo . !
! & - "~ -~ Please Print or Type i
s |
! HSUS members receive a quarterly magazine and special reports. Voting Membership Categories !
i £ Individual Member ..., e S10
1 TJ My check payable to The Humane Socicty of the United States ) . H
! is enclosed or () Family Membership (wo family members residing at the same address) ......S18 :
i (J DONor...vvveeeeeece s $25 |
} [ Pleasechargemy O VISA O MasterCard (check one . o
E - arge my (check one) [ Supporting Member ......vvvveveeveeeeceeeeoremeeeeeeeeee s $50 i
| Account # L) Sustaining Member ...........oooorecececereen.nn e reraeanes $100 |
1 1
! - L1 SPONSOT c.orvvveveveemammsmsssnsssnseses e eeeeeeeeeeeeeeeeseee e eese e $500 !
] 1
8 I N N I Y i
! ' 0O Patron.....vuvienn. rereresen et saneaas $1,000 or more !
] Lo . !
! (3 I don't wish to be a member at this time, but 1 enclose a gift of !
1 Expiration Date / )
s MONTI YEAR S 1
i |
: Your canceled check is your receipt for contributions of less than $10. Gifts to :
E SIGNATURE The HSUS are tax-deductible to the extent allowed by law. E
1 '
: . . . A COPY OF THE LATEST FINANCIAL REPORT AND REGISTRATION :
! [J Please send information about the HSUS Action Alert Team. FILED BY THE HSUS MAY BE OBTAINED BY CONTACTING THE |
: HSUS, 2100 L Sireet, NW, Washington, DC 20037, (202) 452-1100; or in :
: Floride, THE DIVISION OF CONSUMER SERVICES. BY CALLING TOLL- :
b NAME FREE WITHIN THE STATE |-800-HELP-FLA: in Maryland, Sccretary of '
: State, Statchouse, Annapolis, MD 21401; in New York, the Office of Charities :
! DAYTIME FITONE Registration, Department of State, 162 Washington Avenue, Albany, NY 12231; !
1 in Pennsyivania, the Department of State, by calling toll-free within the siate
: 1-800--732-0999; in Virginia, the State Division of Consumer Affairs, Depart- :
! ORGANIZATION (if apphicabic) ment of Agriculture and Consumer Services, Richmond, VA 23209: in Wst Vir- :
! ginia, the Sceretary of State, State Capitol, Charleston, WV 25305, REGIS- :
| APDRESS (U sroet sdivews UTS wl mor deiver o PO By TRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOM- :
: MENDATION BY ANY STATE. '
'
1 _ ___ ' !
: an STATE S Send this furm with payment to: The Humane Socicty of the United States, :
! 2100 L Street, NW, Washington, DC 20037. Please do not send cash. !



Order Form (continued)

Please Print or Type

PUBLICAT"”

» \QQQ(,
N\

NP A
The Hum United States
2100 1. Street, NW, Washington, DC 20037

01994 The Humane Socicty of the United States, All rights reserved.

Printed on recycled paper
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housands of dolphins have

been spared a grisly death
in tuna-fishing nets thanks to
two recent landmark victories in
our ongoing fight to save the
dolphins; the adoption of dol-
phin-safe policies by major U.S.
tuna canners and the passage of
the Dolphin Protection Con-

canned tuna began to gain mo-
mentumn, there has been an un-
precedented public outcry
against the slaughter. That out-
cry led to the two major vic-
tories in the campaign to save
the dolphins.

By last April the consumer
boycott had forced the H. J.

barbaric practice began, approx-
imately thirty years ago, more
than 7 million dolphins have
died in purse-seine nets—
drowned, mutilated, dismem-
bered, or crushed in net-hauling
machinery.

Hours after the StarKist an-
nouncement, the producers of
two other major Ameri-

can brands of tuna,
Chicken of the Sea and
Bumble Bee, announced
that they too were going
dolphin safe. Bumble
Bee, however, failed to
meet the dolphin-safe
standards set by the dol-
phin-protection com-
munity until March of this
year. After numerous
meetings with the com-
pany’s representatives and
careful monitoring of its
purchasing practices, The
HSUS and other mem-
bers of the dolphin-
t& protection community are
now satisfied that Bumble
B3 Bee tuna is dolphin safe.
RS The canners of Deep Sea
Yo wna and Ocean Light

sumer Information Act.

But we can't rest easy. Tens of
thousands of dolphins are still
dying each year because the
tuna fleets of a few renegade na-
tions persist in the cruel and
wasteful practice of setting nets
on herds of dolphins in order to
catch the tuna that swim under
them., While mindful of the
progress that has been made, we
must continue our efforts to at-
tain a total ban on fishing
methods that harm the gentle
and intelligent dolphins.

Since 1988, when biologist
Sam LaBudde’s shock-
ing videotape documenting the
deaths of thousands of dolphins
in the tuna nets of a Panamanian
fishing vessel stunned Ameri-
cans and the HSUS consumer-
backed national boycott of

Heinz Company, which owns
StarKist, the largest tuna canner
in the world, to change its poli-
cies radically. H. J. Heinz sud-
denly announced that it would
no longer purchase tuna caught
by setting purse-seine nets on
dolphins or by using gill and
drift nets, which also kill large
numbers of marine mammals.
The company pledged to fulfill
that policy by buying only tuna
that had been certified dolphin
safe by government observers on
board fishing vessels in the
Eastern Tropical Pacific (ETP)
Ocean.

It is in the ETP, which ex-
tends from the coast of southern
California to the coast of Chile,
that the practice of setting purse-
seine nets on dolphins in order
to catch the tuna that swim
under them occurs. Since that

tuna have also satisfied
the dolphin-safe stan-
dards.

We cheered our second
great victory for the dolphins at
the end of 1990, when Congress
passed the Dolphin Protection
Consumer Information Act. The
legislation establishes a defini-
tion of dolphin safe, regulates
the use of the “Dolphin Safe”
label on tuna cans, and provides
for enforcement through penal-
ties for false claims.

Many dolphins have been
saved, and many more will be
saved, through the adoption of
dolphin-safe policies and the
regulation of dolphin-safe label-
ing. Those victories were
achieved by all those that joined
in the boycott of dolphin-deadly
tuna—school and business caf-
eterias, restaurants, markets,
and, most important, caring
consumers such as you.
Through your commitment, you
did it; you made the difference!

long with the victories,
however, came a serious
setback. Afier the major Amer-
ican tuna canners announced
that they would no longer buy
tuna caught by setting nets on
dolphins, Italian and Spanish
canners took advantage of the
resulting crash in the price of
such tuna and began buying
large quantities of it from Mex-
ico, Venezuela, and Vanuatu. In
recent years those three coun-
tries have been primarily
responsible for the dolphin
slaughter in the ETP. Mexico,
which maintains the largest
fishing fleet still setting its nets
on dolphins in the ETP, fifty-
eight vessels, is by far the worst
offender; it has been estimated
that by engaging in dolphin-
deadly fishing practices, Mex-
ican crews are killing 80,000
dolphins each year—out of a
total annual kill of 100000 in
purse-seine fishery.
Those three nations and the
Italian and Spanish canners buy-
ing their tuna have failed to re-

.spond to appeals from con-

cerned consumers around the
world. At a meeting attended by
HSUS representatives, a repre-
sentative of the Italian tuna-
canners’ association made it
clear that the canners did not in-
tend to change their purchasing
policies to protect dolphins.
There arc other forces we can
bring to bear, however. The
HSUS is working to get the
European Commission to stop
Italy and Spain from buying
dolphin-deadly tuna and distrib-
uting it to stores and restaurants
throughout the European Com-
munity.

Mexico, Venezuela, and Van-
uatu, meanwhile, have becn
slapped with a U.S. trade em-
bargo against their yellowfin
tuna, as mandated by the Ma-
rine Mammal Protection Act
(MMPA). The MMPA forbids
U.S. and foreign fleets to sell
yellowfin tuna in the United
States if they kill more dolphins
than the law allows. All three of
those countries are currently ex-
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ceeding U.S. quotas.

Mexico is contesting the em-
bargo by claiming that it violates
international free-trade agree-
ments and has filed a formal
complaint with the General
Agreement on Tariffs and Trade.
The embargo also faces another,
more serious threat: the Bush
administration may try to amend
the MMPA in order to forge a
free-trade agreement with Mex-
ico and Canada. The HSUS,
however, is committed to seeing
that the embargo is not lifted or
weakened in any way until Mex-
ico, Venezuela, and Vanuatu
stop killing dolphins.

he HSUS worked hard to

win the passage of the
MMPA in 1972 and has been in
the forefront of the fight to save
the dolphins ever since. The
consumer boycott that we, along
with other members of the dol-

phin-protection community,
promoted was pivotal in forcing
tuna canners to adopt dolphin-
safe policies. We spearheaded
legislative efforts to enact the
federal regulations that now
govern tuna-labeling practices,
and we're continuing to work for
legislation that would require all
tuna to be dolphin safe and la-
beled as such.

Now we, along with other
dolphin-protection groups, are
contacting major grocery-store
chains and asking them to adopt
a policy of stocking only dol-
phin-safe tuna. Our goal is to
make all tuna sold in the United
States dolphin safe!

In all the victories on behalf
of the dolphins, consumers have
had the most powerful voice.
Consumers must continue to use
that voice to save these unique,
intelligent, and gentle-hearted
creatures. u

! amﬂmm*wm;mmammm

Top Priority

#Send the two enclosed postcards—one to Gustavo Petricioli, Mex-
ico’s ambassador to the United States, protesting Mexican fleets’
continuing dolphin slaughter and one to Manuel Marin, vice presi-
dent of the European Commission, expressing concern over the
commission’s failure to stop Italian and Spanish canneries from
turning Europe into a dumping ground for tuna caught in the ETP
by dolphin-deadly means. Use the enclosed order form to request
additional postcards.

sBoycott all tuna that is not dolphin safe. Purchase only tuna whose
can displays a “‘Dolphin Safe” label, and ask your grocer to stock
only dolphin-safe tuna. Urge the managers of restaurants and
cafeterias to buy and serve only dolphin-safe tuna as well. Write
a letter to the editor of your local newspaper, explaining why con-
sumers should purchase only dolphin-safe tuna.

To Do More to Help the Dolphins

*Write to President George Bush at the White House, Washington,
DC 20500, expressing your outrage at the unconscionable fishing
practices of Mexico, Venezuela, and Vanuatu. Ask him to enforce
the MMPA strictly, maintain the MMPA-mandated embargo against
Mexican, Venezuelan, and Vanuatuan tuna imports, and stay firm
on the issue during free-trade
negotiations with Mexico and
Canada.

®Write to His Excellency Rinal-
do Petrignani, Ambassador of
Italy, Ialian Embassy, 1601
Fuller St., NW, Washington,
DC 20009, and His Excellency
Jaime de Ojeda, Ambassador of
Spain, Spanish Embassy, 2700
15th St., NW, Washington, DC
20009. Urge each one to take
immediate action to stop Italian
or Spanish canneries from pur-
chasing tuna caught by setting
purse-seine nets on dolphins.
Point out that by buying
dolphin-deadly tuna, canneries
are perpctuating a needless
slaughter and undermining
global efforts to ban the use of
that destructive fishery.
*Finally, help The HSUS in its
fight to save the dolphins and all
the other animals that suffer at
the hands of human beings.
Please send your tax-deductible
contribution today. a
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ne side: All use of ani-

mals in research is

wrong. All experiments
on animals are horribly and un-
justifiably cruel. Biomedical re-
searchers are heartless butchers
who regard laboratory animals
as unfeeling, disposable lab
equipment. If it's necessary 1o
break the law to liberate labora-
tory animals, so be it.

The other side: All
animal advocates are
misanthropic  zealots
who arc rabidly anti-
science and, worse, an-
tihuman, All use of
animals in research is
fully justified and any
effort to challenge the
status quo posces a seri-
ous threat to human
health and medical
progress. Anyone who
dares to question the
usc of animals in
biomedical research is
a dangerous animal-
rights terrorist.

It's one of today’s
most volatile issues:
the use of animals in
rescarch.  Sometimes
the emotionally loaded
rhetoric that surrounds
the issue makes it
scem that the two po-
sitions just sketched
arc the only possible
positions to take on
the matter. The mes-
sages coming from
both sides imply that
there is no middle
ground. Theres no
room for compromise,
no room for cvalua-

THE HSUS:
A FORCE FO

d < M &

angry name-calling and con-
frontation, The Humane Soci-
ety of the United States
(HSUS) has chosen to pursue a
pragmatic path that we believe
can lead to real reform and
progress. Perpctuating and de-
fending polarized views will
never get us beyond the tradi-
tional reliance on animal mod-
els. Only a commit-
ted search for effec-
tive alternatives to
the current depen-
dence upon animal
models, along with
meaningful dialoguc
between  scientists
and animal protec-
tionists. will move
us toward a day
when, we hope. ani-
mals may no longer
be nceded at all.

But until that day
comes. animals will
continuc 1o be used.
And as a compas-
sionate society, we
have the task to en-
sure that they arc
used only for clearly
compelling reasons,
or after it is satis-
factorily cstablished
that there is no alter-
native to their use;
and we must make
sure that such uses
are as humanc as
possible.

The road The
HSUS has chosen
has led and, we are
confident, will con-
tinue to lead to tan-
gible benefits  for

COURTESY 1N VATRO INTERNATIONAL

The wave of the future: while many animals once suf-
fered to test the safety of myriad substances, alterna-
tive testing technigues are now reducing the use of
animals in laboratories.

tion, no room cven for
discussion.

But there is another way.
While many are indulging in

laboratory animals.
Our goals: the humane treat-
ment of laboratory animals, the
reduction of the numbers of an-



in the Draize eye-irritancy test, rabbits are restrained

RICMARD R FOX

and drops of a test substance are put into their eyes,

causing reactions ranging

from mild redness to ulcer-

use animals in research, but
their use should not be indis-
criminate, and they should not

cases alternative technology
docs exist that can replace ani-
mals, or fewer animals are nec-

suffer necdlessly. essary than previously believed,
i 1 suffering can be

A FRAMEWORK or pain ant &

FOR CHANGE greatly alleviated.

Are there ways out of our
dependence on animals as

test subjects that do not clash
with scientific progress? There
arc—and they not only do not
clash with scientific progress,
in some cases they enhance it,
by making it faster, cheaper,
and more accurate. For in-
stance, the use of replacement
alternatives, as nonanimal test-
ing methods are known, has led
1o important advances and in-
novations. The link between
cancer and inhaling second-
hand cigarette smoke was first
seen in studies of people, not
animals. Scores of rabbits no
longer die to diagnose human
pregnancies, because a chemi-
cal test has replaced the old
test. To detect new anticancer

Scientific innovation itself
will help us phase out the use
of animals, as we phasc in new
technologies to replace them.
But the pace of progress is up
to us. We can sit back and let
change come slowly, while
more animals take their final
walk into laboratories, or we
can take action. We can push
for the development of alterna-
tives. for the implementation of
the 3Rs. We can pour energy
into the cffort, so that the day
when animals arc no longer
suffering in laboratorics comes
all the sooner. The use of ani-
mals in laboratories may be
necessary now, but how long
are we willing to wait until it
becomes wunnecessary? The

HSUS is working for change
now. not by joining the polar-

drugs, the National Cancer In-
stitute has replaced mice with
an automated in vitro system

ation—even blindness. Increasing consumer demand
for products not tested on animals has caused a
sharp decrease in the use of the Draize test.

imals used in rescarch and safe-
ty testing, the elimination of ill-
conceived or repetitive proce-
dures that do little to advance
human knowledge in any
meaningful way or ensurc hu-
man health and safety. and the
elimination of unnecessary
pain and suffering.

A LOOK AT THE
STATUS QUO

The sheer scale of our use of
animals as test subjects in
this country is staggering. Ev-
ery year in the United States,
more than 20 million animals
are used as cxperimental test
subjects. They are used in the
laboratorics of  universities,
hospitals, rescarch institutes,
commercial testing [irms, mili-
tary facilities, and manufactur-
ers of drugs, pesticides, housc-
hold cleaners, and cosmetics.
While some experiments arc
benign, others are truly grue-

some. In experiments conduct-
ed by the Department of De-
fense (DOD), which rank
among the most notorious, ani-
mals have been subjected to
gun shots, bomb blasts, biologi-
cal-warfare agents, and radia-
tion. Even for animals used in
benign cxperiments, life in a
barren, sterile cage can be a
lonely ordeal, especially for
dogs, cats, and nonhuman pri-
males.

Because the whole cnter-
prise of using animals in re-
scarch and safety testing is so
immense, there is plenty of
room to improve the status quo
without threatening medical
progress or jeopardizing human
safety. While animal testing has
yiclded important results, that
fact alone docs not justify the
continued usc of millions of an-
imals without carcful scrutiny
and stringent regulations. It
may at times be necessary 10

that uses cells and tissue stud-
ied in test tubes. The system
can screen thousands of poten-
tial  cancer-fighting  agents
against several human cancer
cells for the same cost as test-
ing them against only one can-
cer type in mice. This impor-
tant reduction in time and cost
could ultimately save lives
sooner than othenvise possible.

The incrcased development
and use of alternatives are vital
10 our advancement away from
a reliance on animal models.
Also vital is an attitude shift.
It's time to recvaluate all animal
usc through the *“3Rs ap-
proach™ Can animals be re-
placed in the procedure? Can
the number of animals used be
reduced? Can the procedure be
refined so that the animals ex-
perience less pain or suffering?

These questions should al-
ways be asked. When they are,
we sce gratifying progress, as it
becomes clear that in many




ized voices of dissent, but by
taking action to achicve rcal re-
sults.

WHAT THE HSUS
IS DOING

he HSUS’s determined ap-

proach has led to major
victories for laboratory ani-
mals. Onc of the biggest oc-
curred in January of this year,
when a federal court, in decid-
ing a lawsuit filed by The
HSUS and the Animal Legal
Defense Fund (ALDF), dirccted
the U.S. Department of Agri-
culture (USDA) to include mice,
rats, and birds in its regulations
for humanc treatment of ani-
mals used in research, as re-
quired by the Animal Welfare
Act. For twenty years USDA
regulations have not covered
the species that comprise cight
out of every ten laboratory ani-
mals in this country. When the
USDA ignored an carlier
HSUS/ALDF petition to extend

its regulations to
include those ani-
mals, we took the
issue to court—and
won! [n a strong-
ly worded deci-
sion, the judge
stated, “This incr-
tia on the part of
the agency allows
the  mistreatment
of [these animals)
to continuc un-
checked by the
agency  charged
with the protection
of laboratory ani-
mals. The Court
cannot believe this
is what Congress
had in mind.” Al-
though the USDA
is appcaling the
court’s decision, the ruling
sends a strong message of the
agency's obligation to fulfitl the
ntentions of Congress—and the
American public.

Our cfforts to help laborato-

WICHAEL NICHOLS MAGNUM PHOTCS i

An alternative to the Draize test: this toxicity test utilizes mem-
branes found in chicken eggs. The HSUS supports the de-
velopment of more alternative tests to reduce animal suffering.

ry ammals and prevent nced-
less suffering are continuing on
many other fronts as well. Our
consumer-cducation campaign
promoting cruelty-free cosmet-
ics and personal-care items.
“The Beautiful Choice™,” has
increased public awareness of
and demand for cruclty-free
items, which are not tested on
animals. As a result of the pub-
lic’s increased demand for cru-
chy-free products, use of the
infamous Draize test—a safety
test in which rabbits arc re-
strained and drops of the test
substance are put into their
eyes, causing reactions ranging
from mild redness to ulceration
and even blindness—has dra-
matically decreased; one indus-
try associalion estimates that
the usc of the Draize test in the
cosmetics industry fell by 87
percent in the 1980s.

Our work to encourage the
use of alternatives has taken
many forms. We've lobbicd
successfully for the allocation
of government funds to the de-

JOSEPH LEIGHTONPERAL TA CANCER RESEARCH INSTITUTE

velopment of alternative re-
scarch methods. and we are ac-
tively involved in working with
the biomedical research com-
munity to promote the develop-
ment and usc of alternatives.
Recently we held a joint sym-
posium with the American Col-
lege of Sports Medicine on the
application of alternatives in
that field of research, and our
annual  Russell and  Burch
Award recognizes outstanding
scientific contributions to the
3Rs. Such activities will, we
hope, encourage other scien-
tists to make similar contribu-
tions.

We also firmly believe that
the time has come for increascd
accountability on the part of re-
searchers, rescarch institutions,
funding agencics, and regulato-
ry agencies. Although most an-
imal research is funded with
public money, the public is giv-
cn grossly inadequate informa-
tion about the nature and scale
of what is happening to animals
in laboratorics. We want the

An anesthetized chimpanzee being used in a hepatitis
study is carried by a technician through rows of labo-
ratory cages. The scale of our use of animals as test
subjects in this country is staggering—more than 20
million animals are used as experimental test sub-
jects every year in the United States.



facts, and we will demand the
recognition of our right to
know, so we can fight for
change and reform where they
are needed most. Currently our
Reporting Project is aimed at
compelling the USDA to com-
pile and release more complete
information on current animal
research, and this summer we
will submit an administrative
petition to the USDA to compel
il to produce more comprehen-
sive profiles.

We arc particularly con-
cerned with the DOD's experi-
ments on animals; the DOD
uscd more than 300,000 ani-
mals in 1990, and information
obtained by The HSUS indi-
cates that military experiments
are scveral times more likely to
involve unrelicved pain than
arc other experiments. But the
DOD’s experimental programs
arc subject to almost no outside
scrutiny; the public and the sci-

US

entific community are kept in
the dark. Our Military Project
is designed 1o change that; it
would open up the military's
experiments on animals 1o pub-
lic and congressional scrutiny,
as a step toward reducing the
use and suffering of animals in
DOD research.

On other fronts, we've lob-
bied successfully for a ban on
government funds for rescarch
on chimpanzees taken from the
wild, and we have pressured the
USDA for strong regulations
affecting the well-being of dogs
and primates in labs. Thanks in
part to our cfforts, regulations
that improve conditions for
those animals have been adopt-
ed. Our Primate Project is
aimed at ending the cruel trade
in wild primates for rescarch
purposcs, while our Govern-
ment Alternatives Project is de-
signed to compel federal fund-
ing agencies to support the 3R

Researchers today are developing in vitro techniques that will reduce the number
of animals used in laboratory experiments. Here, cell cultures are being used in a
toxicity test. The HSUS is working to increase the pace of such progress, so that
the day when animals need no longer suffer in laboratories comes all the sooner.

approach to animal testing. Our
Humane Charter Project en-
courages private funding agen-
cics to adopt The HSUSs Hu-
mane Charter, guidelines for
humane research. And finally,
our Scientific Advisory Coun-
cil brings together physicians
and scientists who share with
us their expertisc on technical
and rescarch issucs, cnhancing
our ability to interact with the
scicatific community.

That interaction between an-
imal advocates and the scientif-
ic community can lead to posi-
tive change. The currem cold
war between the defenders of
animals and the defenders of
animal rescarch is a serious
barricr 1o progress. But if we
can build bridges across the ap-
parent chasm that now exists
between the two parties, we can
forge a path to real advances
that will benefit both animals
and humans. [
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* Please write to Edward
Madigan, Secretary, U.S,
Department of Agriculture,
14th St. and Independence
Ave., SW, Washington, DC
20250. Ask him to support
the HSUS petition request-
ing more comprehensive in-
formation regarding the sta-
tus of animals used in re-
search.

* Wrte to Dick Cheney,
Secretary, US. Department
of Defense, Room 3ES880,
The Pentagon, Washington,
DC 20301. Ask him to en-
sure that the DOD annually
reports a full, fair, and accu-
rate account of its use of an-
imals in experiments and
vigorously pursues ways to
reduce the use and suffering
of animals in its tests,

* Support companies that do
not test on animals. For a di-
rectory of manufacturers of
cosmetics and personal-care
items that do not test on ani-
mals, send a self-addressed,
stamped envelope to “The
Beautiful Choice™,” The
HSUS, 2100 L St., Nw,
Washington, DC 20037.

* Write to Dr. Bernadine
Healy, Director, National In-
stitutes of Health (NIH),
Bethesda, MD 20892. Urge
her to have the NIH usc its
influence to help The HSUS
end the taking of nonhuman
primates from the wild for
use in experiments in the
United States,

* Finally, help The HSUS in
its efforts to reduce the suf-
fering of laboratory ani-
mals—and other animals
who need help from hu-
mans. Please send your tax-
deductible contribution in
the enclosed postage-paid
envelope today. | J

(202) 452-1100
692
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vory fever is not a discase

afflicting elcphants—it is a

sickness that affects only man.
Itis symptoms are greed and an arrogant

majestic species, which once roamed
Affrica by the millions, to exist in peace.
When men are infected with ivory fever,
it is the clephants that die.

Two years ago ivory fever was well
L on its way to wiping out the African cle-
« phant. From 1979 to 1989, when ivory
] fever raged most virulently. the number

ol elephants in Africa was more than cut
in half, from 1.3 million to fewer than
600.000. By the summer of 1989, more
than 6,500 clephants were being killed
every month—more than 200 a day. It
was predicted that all of Africa’s cle-
- phants would be exterminated by the end
of the century—all for ivory jewelry.
trinkets, and carvings.

disregard for life and for the right of a -

\ |
|
i




This confiscated raw ivery was valuable beoty to poachers.

If the ivory trade resumes, the few remaining elephants
throughout Africa will be slaughtered for their ivory.

A concerned world was not
about to let the African elephant
succumb to ivory fever without
a fight. Public outrage and pres-
sure from The HSUS and other
groups focused unprecedented
attention on the elephants’
plight, until finally the ivory
trade was put on the agenda at
the biennial meeting of the par-
ties to the Convention on Inter-
national Trade in Endangered
Species of Wild Fauna and Flora
(CITES), held in Lausanne,
Switzerland, in October 1989.
The treaty, with 112 signatories,
can ban international trade in
any species by listing it as a most
endangered species on CITES’s
Appendix 1. HSUS represen-
tatives worked hard at the
meeting to obtain protection for
elephants, and on October 17,
1989, the parties to CITES
agreed to provide African ele-
phants with the full protection of
Appendix 1. International trade
in ivory was banned worldwide
in January 1990.

Elephants have not yet been
saved from extinction, however,
and now face a renewed threat.
The ban has been in effect for
only two years, barely enough
time for a baby elephant to be
conceived and born. Elephant

populations are still dangerously
depleted after decades of uncon-
trolled staughter. Yet, incredibly,
6 southern African countries—
South Africa, Zimbabwe, Bots-
wana, Zambia, Malawi, and
Namibia—have proposed to
CITES that their elephant
populations be downlisted to
Appendix II status (threatened,
not endangered) at the next
CITES meeting, in Kyoto,
Japan, in March. Appendix II
permits trade in the parts of
listed species, so the 6 coun-
tries” proposal would reopen the
ivory trade. Elephants every-
where would be slaughtered and
their ivory funneled out of
Africa through the 6 countries
where trade would be legal. The
proposal is nothing less than a
murder contract on the remain-
ing African elephants. Any re-
newal of the ivory trade any-
where means, without a
doubt—without question—the
decimation and eventual extinc-
tion of the species.

OUTRAGEOUS
CLAIMS

n another move that shocked
the animal-protection and en-
vironmental communities, Zim-
babwe announced last summer

a plan to kill 15,000 elephants,
brazenly claiming an over-
population of elephants. Zim-
babwe claims to have 75,000
elephants, although it has no
scientific evidence to support
that claim. Because elephants
migrate across borders, experts
agree that Zimbabwe’s elephants
are shared with Botswana and
several other southern African
nations. Elephants migrate to
Zimbabwe to reach manmade
water holes and to flee from
poachers in neighboring nations.
Zimbabwe’s proposed cull
seems to be nothing more than
a thinly veiled ploy to convince
the world that elephants are not
endangered but rather are over-
populating Africa and can sus-
tain an ivory trade.

THE HSUS
INVESTIGATES

To investigate these and
other claims and to evaluate
the status of elephants and the il-
legal ivory trade, The HSUS and
Humane Society International
(HSI), the embodiment of The
HSUS abroad, launched an in-
vestigation in southern Africa,
the area seeking to reinstate its
ivory trade. Five weeks and five
thousand miles later, our in-
vestigator had seen no evidence
of elephant overpopulation but
overwhelming evidence of a
thriving ivory traffic (see
sidebar, *The Killing Fields’)
and elephant suffering. He saw
government officials in Zambia
with poached animals in their
possession and learned that game
guards sometimes poach
elephants to supplement their
pay. He saw firsthand how easi-
ly ivory can travel from coun-
try o country, with no border
checks. He saw how human
overpopulation and the accom-

Poachers shot this eight-
year-old elephant with ar
rows, then tracked it until it
collapsed, days later. They
killed it with axes, one of
which left its mark on the
forchead.

panying development of land are
drastically reducing the amount
of land available for elephants,
whose range has already dwin-
dled by more than 70 percent.
He saw disrupted and frag-
mented elephant family groups,
with all the adults killed for their
ivory and the surviving adoles-
cents and youngsters uneasily
huddled together, without securi-
ty or guidance. He saw in-
creasing numbers of tuskless ele-
phants, a genetic mutation be-
coming more common as only
tuskless elephants are left to
breed.

Reliable sources told HSUS/
HSI that Zimbabwe wildly ex-
aggerates its wildlife counts to
support its claim that elephants
“need” (o be killed to be saved.
What is most unsettling, we
learned that the government of
Zimbabwe is actually eradi-
cating entire herds of elephants.




FIGHTING
IVORY FEVER

The continuation of a total
ban on ivory is the most
critical factor in saving the
African elephant. The world has
already scen the results of a so-
called controlled ivory trade,
which existed before the 1989
ban—an indiscriminate slaugh-
ter of elephants throughout the
African continent. Because it is
impossible to determine the
origin of raw ivory, illegally
poached tusks were simply fun-
neled through those countries
where the trade was permitted.
By 1989, 90 percent of all ivory
traded was poached. CITES im-
posed the worldwide ban only
after being forced to recognize
that all attempts at regulation
were a dismal failure.

Any reopening of the ivory
trade would result in another
wholesale massacre of elephants

throughout Africa. If any
African nations are given the
special status that allows them
to export ivory, they will use it
to launder poached ivory from
neighboring countries as they
did before the CITES ban.

To reopen the trade would be
a giant step backward, a return
to destructive, callously ex-
ploitative ways. To move for-
ward, African nations must
abandon the idea of an ivory
trade. The development of other
ways to “use” elephants, such as
ecotourism, would optimize the
value of each individual ele-
phant and promote the peaceful
coexistence of people and ele-
phants in Africa.

The ban must continue—but
failure to act now will doom
elephants forever. The upcom-
ing CITES meeting is crucial to
the elephants’ future, for it will
continued on back

spect a conflscated elephant tusk durlng Wills's five-week

Afrlcan lnvest!gatlon. o

THE KILLING FIELDS

n August and September

1991, David Wills, HSUS
vice president for investiga-
nons, traveled to southern Af-
rica for five weeks. He covered
ﬁve thousand miles, journeying
through Zambia, Mala-
wi, Zimbabwe, and Bots-
wana, 4 of the 6 coun-
tries that wish to reinstate
the ivory trade. Part of
his assignment was to
evaluate the status of any
current traffic in ivory.
His finding: the trade in
illegal ivory continues to
be brisk despite the two-
year-old worldwide ban.
Following are some ex-
cerpts from his report.

® ® [ ]

I saw more than thirty
Jresh [two- 1o five-week-
old] carcasses, one [of an
animal] as young as eight
years old. The elephans
had been killed and their
tusks, trunks, and tails
removed—the trunks for
meat, the tails to make
wrist bracelets.

In Zambia I saw over-
whelming evidence of
poaching at the local lev-
el. Local poachers move
into an area and set up a
*base"’ camp that may
encompass ten square
miles. Then they *‘strip

The HSUS’s David Wills in-

mine”’ the local wildlife, killing
or maiming everything within
that area. They use wire snares,
homemade bows and arrows,
and homemade muskets that
shoot glass and anything else
they can ram down the barrel
as a projectile.

The poachers maim the ani-
mal with a gut shot and then
Jollow it for two or three days,
or even a week, until it falls,
unable to rise. They then close
in and finish it off with axes or
another shot.

Nowhere during my trip did
I see an elephant over twenty-
Jive years of age; all the older
elephants have been killed. One
herd I saw was like a bunch of
nervous teenagers with no
Jather, mother, or grandparents
to teach, nurture, and protect
the group. In Zimbabwe I saw
two young bull elephants, per-
haps eight or nine years old,
miles away from any other ele-
phants, completely in the open.
They clung to each other,
scared to be out of each other’s
sight. They were all that was
left of their family. Their
chances of survival to maturity?
Slim to none.

Any effort to lift the ivory ban
must be viewed by all caring
and rational persons as a dead-
ly threat to the elephants of

Africa.
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determine whether a resurgence
of ivory fever will wipe them
out.

WHAT THE HSUS
IS DOING

The HSUS has been fighting
for elephants on many
fronts. In 1989 we
launched a major
consumer campaign
calling for the boycott
of all ivory products.
In response to pres-
sure from The HSUS
and other animal-pro-
tection groups, in
June 1989 President
George Bush an-
nounced a ban on
ivory imports into the
United States. At the
subsequent CITES
meeting, HSUS rep-
resentatives helped
influence the U.S.
delegation to support
Appendix 1 listing for
elephants, which re-
sulted in the world-
wide ivory ban. The
HSUS was also in-
strumental in obtain-
ing endangered sta-
tus for African elephants in the
United States.

Now we’re mobilizing to op-
pose any weakening of protec-
tion for the African elephant at
the upcoming CITES meeting in
March. The threat to the ivory
ban, and to the survival of ele-
phants, is very real. The U.S.
government, apparently under
the influence of its Zimbabwean
counterpart, appears inclined to
support Appendix II listing for
the elephant populations of
some southern African nations.
The U.S. government’s position
is very influential at CITES, so
the apparent weakening of that
position is already paving the

CITES Appendix
African clephants is essential if the
species is to survive.

way for the removal of some
elephant populations from Ap-
pendix 1. Such a move would
reopen the ivory trade. Indeed,
many people involved with that
trade are so sure of its resump-
tion that poachers are killing
even more elephants and stock-
piling the ivory in anticipation.

1 protection for all

HSUS/HSI representatives at
the CITES meeting in Kyoto
will be working for the
strongest possible protection.
The U.S. government and its
CITES delegates must strongly
support CITES Appendix I list-
ing for all elephants. Americans
must immediately let their gov-
ernment know that, without Ap-
pendix I protection for all ele-
phants, the species will be
driven to extinction. The CITES
vote in March will be critical for
the elephants. Please mail the
enclosed postcards right away.
Help us fight ivory fever—and
ensure a future that includes

elephants. |

d Postcards immediately o that they
ssible. Let President Bush know that
7 1992°U.S:‘CITES delegation must sup-
port Appendix I listing for all elephants. Inform the govern-
ments of Zimbabwe and Botswana that you object to their pro-
posal to downlist their elephants and reopen the deadly ivory
—— S trade.
® Order more post-
card sets and have
as many sent out as
you can. The gov-
ernment agencies
we are trying to in-
fluence pay atten-
tion to numbers.
® Write to the gov-
ernments of the
other 4 southern Af-
rican countries that
have proposed Ap-
pendix II listing for
elephants. Ask them
to prevent the de-
struction of the ele-
phants and with-
draw their proposal.
Write to: His Excel-
iz lency Mr. Harry H.
Schwarz, Ambassa-
dor of South Africa, South African Embassy, 3051 Massachu-
setts Ave., N.W., Washington, DC 20008; His Excellency Dr.
Paul J. F. Lusaka, Ambassador of Zambia, Zambian Embassy,
2419 Massachusetts Ave., N.W., Washington, DC 20008; His
Excellency Mr. T. Kalomoh, Ambassador of Namibia, Nami-
bian Embassy, 1605 New Hampshire Ave., N.W., Washing-
ton, DC 20009; His Excellency Mr. Robert Mbaya, Am-
bassador of Malawi, Malawian Embassy, 2408 Massachusetts
Ave., N.W., Washington, DC 20008.
¢ Don’t buy or wear ivory! Buying or wearing ivory trinkets,
no matter how small, encourages the slaughter of elephants.
Don’t do it! '
¢ Help publicize the elephants’ plight. Write a letter to the editor
of your local newspaper. Order reprints of this Close-Up Report
and hand them out. Purchase our ‘‘Remember the Elephants...
Forget Ivory!” bumper sticker and display it prominently.
¢ Finally, help The HSUS continue its work on behalf of ele-
phants and all animals that suffer at the hands of mankind. Your
tax-deductible contribution will help support our vital public-
ity, education, and legislative efforts. Please use the enclosed
postage-paid envelope to send your contribution today. 8

COLEMAN INC,

West Virginia residents may obtan o summary of The HSUS's gl
Registration does not imply endorsement.
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urricanes. Floods. Fires. Earth-
quakes. This sounds like a
description of the end of the

- world—and the events of the last two
years have seemed apocalyptic.
When Hurricane Andrew slammed
into Florida’s coast south of Miami in
August 1992, hundreds of thousands
of people lost their possessions and

homes; hundreds of thousands of ani-

mals were killed, injured, or driven
from their homes. The following
summer brought the Great Flood of
*93, the largest natural disaster in the
Midwest’s history. Fires blazed
through southern California during

An HSUS Disaster Relief Team
member helps a thirsty dog
rescued from the Great Flood
of '93. Floodwaters engulfed an
lowa shelter (inset).

15US DANTZLER 1%5ET HIUS AALDON
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the next fall, charring more
than 200,000 acres. And in Jan-
uary 1994, Los Angeles was
rocked awake onc morning by
an carthquake that shattered
houses, bridges, and roadways.

The toll in animal lives and
suffering from these disasters
will never be known. Animals
were abandoned, lost, injured,
and homeless. But The Humane
Society of the United States, as
it has been for decades, was
there to help. And this unusual-
ly relentless pounding by nature
has made it possible for The
HSUS to hone the disaster re-
sponse systems with which we
have always aided the animal
victims of disasters. We have al-
so been given valuable new
lessons about preparing for and
coping with natural disasters,
even those of unpreccdented
proportions. And there is good
news: our new agreement with
the American Red Cross (sece
sidebar, “HSUS, Red Cross
Join Forces™) means that we’ve
enabled a greater recognition of
the needs of animals by a major
national relief agency—and
combined two powerful forces
for the benefit of all.

LESSONS LEARNED
IN A HARD SCHOOL

It‘s heartbreaking that we
must be taught by the suffer-
ing of animals, but we can turn
our knowledge toward helping
and protecting other animals.
For many, onc of the hardest
lessons was Hurricane Andrew.
No one had seen devastation on
such a scale. No one was pre-
pared. And few knew what to
do in its wake.

The HSUS was on the scene
immediatcly, networking with
other animal-protection organi-
zations and disaster-relief
agencies and supplying man-
powcr to mobile veterinary
units and ficld collection cen-
ters for lost animals. What we
saw in the aficrmath of Hurni-
cane Andrew brought to the
forefront questions about disas-
ter relief that desperately need

answers, Eavacuation sheliers
wsually do not allow pets— how
van companion animals be pro-
vided  for? Nore  generally,
what i ihe best way for The
HSLS 1o function as a support
and a resource ageney for com-
panion. tarm. and wild animals
before. during, and after disas-
ter strikes? In 1992 we ereated
the HSUS Disaster Relief Team
10 assess potential disasters and
devise a strategy tor respondd-
ing to cach situation.

A scant siv months after
Fhurricane Andrew. flood  wa-
ters i the Midwest began their
slow rise o ultimately disas-
trous heights, ‘The HSUS con-
tacted animal-care and -control
agencies, helping them coordi-

nate and exceute disaster rehiel

plans.  While  Hoad  waters
raged. members of the HSUS

stall” from four regions

coordinated with statl ot
the HSUS headquarters to
provide reliet that
spanned fow states. Tend-
N2 MANPOWCE. FCSOUILCS,
and expertise.

The team swung mto
action again when fires
tore across southern Cali-
lorn,
wits immediately in con-
tct with humane  soci-
cties and  animal-control
agencies in the aflected
arcas. We helped search
smaoldering  rubble  for
pets who had been sepa-
rated from their owners
and assisted with amimal
cvacuabions and - search-
and-rescue missions for
horses and other domestic
aninials

Ihe HSUS st

ey o
Disasters’ survivors: Lost, in-
jured, and hungry animals re-
ceive desperately needed food,
shelter, medical attention, and
fove from HSUS staffers and oth-
er volunteers on the scene fol-
lowing the devastation of Hurri-
cane Andrew (top three photos)
and the fires in southern Cailifor-
nia (bottom photo).



When

the Los Angeles
carthquake struck., The HSUS
was once more quick to re-
spond. Early reports told of
dogs running from their yards
into dark streets as block walls
collapsed. Many animals werc
hit by cars. Cats hid or were
trapped under toppled struc-
tures: others perished in the
fires that crupted. The HSUS
staff was there, helping shelters
and other animal agencics with
their retief cfforts.

WORKING ON
ALL FRONTS

he HSUSY% on-the-scene

cfforts are a vital part of
what we do. but they're only
onc part of our disaster relief
program. We're also working
on other fronts to address the
needs of animals in disasters,

through  the  work-
shops, seminars, and
training that we began
in Hurricane Andrews
aftermath, At Animal
Care Expos '93 and
'94, day-long sym-
posia on disaster pre-
paredness and plan-
ning were prominent
events, while numer-
ous smaller workshops
and training sessions
have been held across
the country.

A NATIONAL
AWARENESS

ur goal is to de-

liver to the nation
the message that we
must incorporatc an
animal reliel compo-
nent into a/f disaster
plans. Companion ani-
mals are such impor-

tant  beings in our
lives: not knowing

SUS INSET RIGHT HSUSBEVAN

pets’ fate is a crushing
loss for disaster vic-
tims and may com-
pound the pain of oth-
cr losses at a tragic
time. To save animals’
lives and to spare peo-
ple such anguish. The
HSUS is now spreading this
message: every individual, ev-
ery community, evety town and
city, every state, and the nation
as a whole st have
a plan to respond to
disasters. Animals
must be a part of that

ANDREA GOOHEA INSET LEFT

plan.
We know that the
needs of animals

must be addressed as
part of any disaster
response plan, and
everyone,  every-
where, should begin
planning now-.

We're broadcast-
ing this message na-
tionally, as well as to
individuals. We’'ve
begun discussions
with the Federal
Emergency Manage-

Amid the chaos

ment  Agency (FEMA) and
have jointly developed a fact
sheet on pets and disasters. A
major breakthrough in achiev-
ing national recognition of the
importance of helping animal
victims of disasters came in
March 1994, when The HSUS
and the American Red Cross
signed an agreement to work
together on disaster training,
assessment, and communica-
tions. The benefits of this
agreement will be widespread,
for both animals and people.

Our Disaster Relief Team
swings into action when a dis-
aster is expected or occurs, Qur
role is to support. to help, and
to serve as a resource. We're al-
so urging and promoting inter-
agency networking and cooper-
ation on local and state levels.
The animal community—shel-
ters and other organizations—
and emergency management
agencies must work together.
Major groups across the coun-
try are interested in taking this
vital step, and The HSUS is
ready to help. We're also mov-
ing on the national level—we've
begun discussions with FEMA
to voice our concerns and to
urge a greater response 1o ani-
mals” needs during disasters by
federal agencies. By working
together, we can all reduce ani-
mal suffering ¢nd human an-
guish.

iy

following the Los An-
geles earthquake, many people sought
their pets at an area shelter.

HSUS, RED
CROSS JOIN
FORCES

n March 16, 1994, The

HSUS announced that
the HSUS Disaster Relief
Team will now work in co-
operation with the Ameri-
can Red Cross in an effort to
provide better disaster relief
for animals. The HSUS will
now be identified as an offi-
cial disaster relief agency
for animals.

The HSUS has always
acted in support of local and
state efforts on behalf of the
animal victims of a disaster.
The HSUS agreement with
the Red Cross, however,
moves our disaster relief to
the next level,

In working with the Red
Cross, The HSUS will uti-
lize three key clements:
first, an assessment of the
situation; second, a strategy
for response; and third, the
delivery of services—which
may include veterinary care
for the injured and tempo-
rary food and shelter for
lost, abandoned, and recov-
ering animals. The HSUS
will also advise local offi-
cials on problems relating to
wildlife, livestock, or large
animals.

“This agreement
enhances our abili-
ty to provide disas-
ter relief for the
animal victims of
disasters,” said Paul
G. Irwin, president
of The HSUS. “It
also provides some
peace of mind to
the human victims,
who can rely on
The HSUS 10 make
sure the needs of
ganimuls arc ad-
#dressed. Victims of
=1t disaster include

both humans and animals,

and relief should be directed
to both.”



IN CASE OF DISASTER: PROTECT YOUR PET!

E veryone can benefit from having a household evacuation
plan in place. It’s the best way to protect your family in
case of disaster, whether it’ a large-scale natural catastrophe or
an emergency that causes you to leave your home temporarily.
Every disaster plan MUST include your companion animals!
Post this page in a visible and accessible place, and make sure
every member of your family is familiar with the plan.

Keep up-to-date identification on your dog or cat at all
times. Make sure the collar is properly fitted (avoid chain link
collars for dogs and use break-away collars for cats). It’s a good
idea to have a friend’s or family member’s phone number on
your pet’s identification tag in case you cannot be contacted.

Have current color photographs of your pet, showing
any distinguishing markings, with your emergency sup-
plies. If you and your pet become separated, these photographs
will help identify him/her.

If you know a disaster is imminent, bring your pets in-
side immediately! Get your animals under control as quickly
as possible, either on a leash or inside a carrier.

Disasters often strike suddenly, while youre away from
home. You can improve your pet’s chances for safety if you
leave him/her inside, with collars and identification tags, when
you go out. Consider an arrangement with a neighbor who
would be willing to evacuate your pet in your absence. Make
sure that person knows your animals, can locate your emergen-
cy supplies, and has a key to your house. Provide him or her
with instructions and phone numbers.

IF YOU EVACUATE,
TAKE YOUR PET!

Your animal’s best protection is to be with you. But re-
member, taking your pet requires special planning, so
take the following steps:

0 Locate a safe place for your pets before disaster strikes.
Evacuation sheliers generally don’t accept animals.

&G Call hotels and motels in your immediate area and a rea-
sonable distance from your home. Ask whether they accept
pets, under what conditions, and whether there are restric-
tions as to the size or number of animals.

Q Call local boarding kennels and veterinarians with board-
ing facilities. Ask about their ability to house animals in
case of emergency and/or disaster.

Q Ask friends or family members whether they will provide
foster care for your pets.

NOTE: Some animal shelters will provide temporary foster
care for owned pets in times of disaster, but this should be
considered only as a last resort.

DISASTER SUPPLIES
FOR YOUR PET

Q Portable carrier (essential for cats) -—

O Food/water bowls

O Supply of your pet’s food and water in plastic bottles

Q Litter and litter box for cats

O Supply of your pet’s regular medications

Q First aid kit

O Health records, including vaccination records

Q Instructions on your pet’s feeding schedules and diet,
medications, and any special needs

QO Leashes

IF YOU MUST LEAVE
YOUR PET BEHIND...

L eaving your pet at home alone will place your animal at
greater risk for injury or loss, so make every effort to
take your pet with you. If you have no alternative but to leave
your pet behind, there are some precautions you must take.
Q Give your pet access to a safe, secure room without win-
dows but with adequate ventilation, such as a bathroom.
Leave enough food for at least three days (ask your veteri-
narian ahead of time what’s best for your pet). A sufficient
supply of water is critical. One animal can easily drink sev-
eral gallons of water a day when under stress. Place water in
containers that aren’t easily knocked over, and leave a faucet
dripping into a bathtub or sink with an open drain. If you
expect flooding, provide access to elevated spaces or coun-
ters. Leave familiar bedding and safe toys.

O Don’t confine dogs and cats in the same space. Keep small
animals and birds safely caged.

Q Make sure your pets are wearing proper identification (a
collar and a tag).

Q Place a notice on your front door advising what pets are in
the house and where they are located. Provide a telephone
number where you or a contact can be reached as well as the
name and number of your vet.

Q If you have a bird, leave food in dispensers that regulate
the amount of food and supply extra water. Birds must cat
daily to survive. Secure cages so they won't swing or fall.
Cover the cage with a thin cloth or sheet to provide security
and filtered light.

Never leave a dog tied outside!
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By jungle path, by sea, and
by air, they travel the long,
grueling trail from steaming,
lush Asian jungles to cold, ster-
ite American research laborato-
ries. Netted, caged, boxed, and
shipped, these captives never
again know life in the wild or
freedom in the forest’s canopy.
For thousands upon thousands
of wild primates, life shatters
into a caged existence dominat-
ed by fear and suffering the day
they’re captured and become
prisoners of the international
wild-primate trade.

Ten to twenty thousand such
prisoners are brought into the
United States every year for
laboratory research; double or
even triple that number may be
traded worldwide. In January

1993 The Humane Society of
the United States’/Humane So-
ciety International (HSUS/HSI)
sent David Wills, vice president
of our Investigations section, 10
Indonesia to scrutinize this
trade that consumes so many
animals. He saw it all: the fran-
tic moments of capture, the
careless transport to and neglect
at holding centers, the heartless
weeding out of animals deemed
not suitable for research. He
saw the stunned, bewildered
faces of these intelligent and
sensitive primates, and looked
into their terror-stricken eyes.
He learned how many sur-
vive—and how many die.

Startling truths lic behind
the wild-primate trade, truths
that expose the barbaric cruel-
ties, the shocking—and need-
less—waste, and the potential
dangers to the health of the
American public that accompa-
ny each shipment of wild pri-
mates that arrives in the United
States.

A JOURNEY
THROUGH HELL

Wills’s investigations began
at the source, deep in
the jungles of Indonesia. In the
last five years, Indonesia has

Water sluiced over their bamboo cages {above) is the only
drinking water for wild primates being ferried to holding facil-
ities after their brutal capture in the Indonesian jungle {cover).

—

exported more than 50,000
primates  worldwide—50,000
frightened  individuals torn
from their families and wild
homes and forced on a night-
mare journey. Their ordeal be-
gins with a scene of terror and
mayhem as, carly in the mom-
ing, unwary primates wake
from their peaceful sleep in
the trees and descend into nets
set during the night. They’re
grabbed by their tails, their
arms are pinned, and they’re
crammed together into small
cages, as many as fifteen to a
cage. Their panicked shrieks
fill the air; those who attempt
to bite may have their teeth
smashed with a stone before be-
ing stuffed into a cage with oth-
er stunned and terrified mem-
bers of the communal group.
The prisoners are taken to
holding facilities, where they
are left in larger cages with un-
familiar monkeys from other
groups. Weeks may pass before
exporters’ agents come and
pick the ones they want. Mon-
keys judged too large, too ag-
gressive, or too old for research
are discarded like the unwanted
merchandise they’ve become—
cither sold as food or killed.
While they wait, these intel-
ligent animals, frightened and
in shock from being wrenched
from their wild homes, are fed
little or nothing and lick rain-
drops from the bars of their
cages. Their cages are exposed
to the elements, and the captives
endure the scorching sun and
torrential downpours, as well as
filth and neglect. Some are driv-
en to bitc and attack cagemates,
while others cringe in corners,
curled up and wrembling.
Monkeys who survive until
the next stage of the journey are
transported by boat or truck to
yet another facility, where they
are quarantined and screened.
They then face a grueling trip
by air to the United States.
Once locked into individual
compartments with food and
water, they reccive little further
attention until they reach their

destination. a trip that can take
several  days. Tragic  conse-
quences can result. In Avust
1992 a shipment of 110 mon-
keys Ieft Indonesia via an ier-
national airline; upon arve i in
the United States, all the on-
keys were dead.

As these gentle anima - are
smatched  from  the  wild
dragged from camp 1o amp.
and shipped thousands of miles
around the globe, ther  die
They die rom stress, fear poor
food. exposure. and v glect.
They die by the tho~ands,
while traveling those  mgle,
sea. and air trails that cad 1o
American rescarch labor rories.
For every two wild primates
who  survive their ;5 oamey
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Cowering in the comer of her pen at a holding facility, a terri-
fied mother clutches her baby. Wild-primate families are ripped
apart when taken by the trade to be sold as research subjects.

through hell and are shipped
out of Indonesia, an estimated
cight others have died along the
way. If 10,000 make it, 40,000
may have died.

DESTINATION:
LABORATORY

For almost all primates im-

ported into the United
States, their journey ends in a
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research laboratory. But it is a
tragic irony that wild-caught
primates are poor subjects for
rescarch. Indeed, wild-caught
primates are actually less suited
to be laboratory subjects than
monkeys bred in captivity. They
tend to be less healthy, given the
travails of their journey; their
past, including their past health,
is unknown. They may carry
undiagnosed or untreated dis-
cases that could skew test
results. Yet wild primates con-
tinue to be in high demand as
research subjects.

Another alarming fact is that
wild-caught primates may carry
diseases or viruses that can in-
fect humans. In 1989 a virus
broke out in a group of mon-

PAGE: HSUSMWILLS

Crowded together in a cage
at a holding facility, captured
wild primates await their fate
(left). Weeks may pass before
their future is decided. Con-
ditions are horrendous: they
may be fed little or nothing,
and their drinking water is a
fetid pool (above).

keys imported into the United
States from the Philippines; the
US. Centers for Disease Con-
trol and Prevention (CDC) later
reported that four animal han-
dlers at a quarantine facility had
been infected with this virus
(although none had become
sick from it). The CDC con-
cluded that three species of pri-
mates commonly imported into
the United States were capable
of being animal hosts or vectors
of human disease, and in 1990
the CDC imposed stricter regu-
lations on the importation of
those three species.

But is that enough? Despite
the CDC’s best efforts, risks
may still exist. And it's chilling
to note that a prominent current
theory holds that humans were
first infected with the AIDS
virus through direct contact
with wild monkeys.

The suffering of thousands
of animals, the deaths of thou-
sands more, the dangers the ani-
mals pose to humans, the poor
research results that may occur
from using these animals as
subjects—any one of these
would be reason enough to stop
importing  wild-caught  pri-
mates. Taken together, they
leave no room for doubt, com-
promise, or hesitation: The im-




portation of wild-caught pri-
mates into thc United States
must stop!

WHAT THE HSUS/HSI
IS DOING

he HSUS/HS! is calling for

a ban on the imporation
imto the United States of all
wild-caught primates. This cru-
el, wasteful trade, along with
the loss of precious wild habi-
tat, is contributing to the de-
cline of wild populations of pri-
mates. And it is wnnecessary.
If primates are absolutely vital
for rescarch, enough primates
could be bred for the purpose
to meet rescarchers’ needs. As
it is, 50 many primates are bred
in the United States as well as
imported into the country that it
is currently the world’s third-
largest exporter of primates.

We are working intently on
several fronts to have this cruel
trade stopped. We've written to
the parent companies of the ma-
jor U.S. importers to urge them
to stop importing wild-caught
primates, and we've already re-
ceived a response from Charles
River Laboratories, the biggest
U.S. importer, stating that it in-
tends to . . . exit the feral
[wild] primate business by the
end of this year™ We've con-
tacted the airlines that ship pri-
mates, asking that they stop this
traflic. Such requests were cru-
cial 1o our success in protecting
wild birds; they can be crucial
in our fight for wild-primaic
protection, too.

We're also documenting the
numbers of wild-caught pri-
mates who dic during air travel
and after their arrival in the
United States, while they are in
quarantine. Although health re-
cords on monkeys are kept dur-
ing this period, the U.S. Depart-
ment of Agriculture  docsn’t
colleet the information, and it’s

inaccessible to the public.
We're also working for en-
forcement of U.S. laws that cov-
er the importation of wildlife
into the United Statecs. The
Lacey Act stipulates rcasonable
shipping conditions for pri-
mates entering the country, but
the U.S. Fish and Wildlifc Ser-

wild, not in research labora-
tories. These animals des-
perately need your help.

vice is able to inspect only 25
percent of all wildlife ship-
ments, With such a low inspec-
tion rate. violations of the law
may casily go undctected.

Now we need your help as
we demand action from the
Clinton admunistration to ban
the importation of wild-caught
primates. Please sign and mail
the enclosed postcard today to
let our government know that
this torturous traffic must be
stopped. Wild primates do not
belong in laboratories; they be-
long in the wild!

Wild primates belong in the

weugRRe”

* Rush the enclosed postcard to President Bill Clinton, asking
him to support a ban on the importation into the United States
of wild-caught primates and to do everything within his power
to stop this cruel trade. Order extra packs of postcards and dis-
tribute them to family and friends. We need to flood the admin-
istration with as many cards as possible to let them know we

® The CDC has the authority to ban the importation of wild-
caught primatces 1o protcct human health, Write to Dr. William
L. Roper, Director, Centers for Disease Control and Prevention,
1600 Clifton Rd., NE, Atlanta, GA 30333. Tell him you are
concerned about the risks to human health and ask him to ban
the importation of wild-caught primates into the United States
to protect the Amecrican public.

e Lufthansa Airlines is the largest carrier of wild-caught pri-
mates out of Indonesia. Lufthansa stopped shipping wild birds

" in 1990; it can extend that concern to wild-caught primates, t00.

Please write to Mr. Joachim Haas, Vice President, Cargo USA,
Lufthansa Airlines, 1640 Hempstead Tpk., E. Meadow, NY
11554. Ask him to stop the shipment of wild primates on
Lufthansa flights.

* Finally, please help our efforts to end this cruel and needless
trade. Your donations help us to continue our work on behalf off
wild primates—and help us in our work on behalf of all animals
who suffer at the bands of humankind. Please use the enclosed
postage-paid cnvelope to send your contribution today. ]

AUSTOOLART WIRFE
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THE HSUS:
HELPING

IN UTAH

horse named Radar was

stranded for more than two
weeks In a remote Utah canyon
(photo, above). His owner, unable
to rescue him, saw no alternative
to euthanasia until the director of
Utal’s Davis County Animal Con-
trol became Involved. She con-
tacted The HSUS. We swung into
action, pledging financial support
and on-site assistance. David
Wills, HSUS vice president for in-
vestigations, Immediately flew to
the scene. The only way cut for
Radar was by helicopter. Wills and
other rescuers hiked up to Radar's
position, where Wills carefully ad-
ministered a tranquiiizer to the ex-
hausted horse. Radar was har-
nessed in a sling and hoisted into
the sky, headed for a safe landing
(large photo) at Davis County
Animal Control.

'n November 1990 a frightened

" HSUS/MESS; (INSET) HSUSWILLS
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hen animals
need our help,
The HSUS re-
sponds. HSUS
investigators in the field are the
vanguard of our efforts—res-
cuing suffering animals, ex-
posing cruclty and abuse, and
delivering aid to animals in
need. Their actions not only
lead to arrests and convictions

goal is to sec that every state
establishes felony-level penal-
ties for dogfighting.

We also monitor animal
abuse on public lands. Yellow-
stone National Park’s manage-
ment plan, which virtually
guarantees the deaths by hunt-
ing of hundreds of bison an-
nually, flies in the face of con-
gressional and public intent to

those in which they are raised
and trained—are of great con-
cern to The HSUS. As dog-
sled racing expands—and
more races with large purses
emerge—the potential for ex-
ploitation and abuse of racing
dogs will increase.

Our expos¢s of puppy mills, *

commercial brecding establish-
ments where dogs suffer in un-

of animal abusers but also, and  preserve Yellowstone as a na- |, speakable conditions, led to the

perhaps more importantly, fo-
cus public outrage and change
public attitudes. Passage of
legislation and the adoption of
public policies that will pre-
vent cruelty then follow.

tional park. We are outraged
by the staughter of these bison,
revered as noble American
symbols, and are investigating
the possibility of mounting a
legal challenge to the entire

adoption of strong legislation to
protect dogs in puppy mills in
Kansas. Our boycott of dogs
bred or brokered in the worst
puppy-mill states has drawn na-
tional attention to the plight of

In 1975, before. The_HSUS___management plan of Yellow- __puppy-mill breeding stock and

e Y

began working to expose and
.eradicate the barbaric sport of

- “dogfighting, no state had a law

on its books that made dog-
fighting a felony. Today, thanks
to HSUS efforts and the often

performed by HSUS investiga-

tors, forty-two states have such

dogfighting laws, We're not

T EE

stone National Park.

The popularity of the Idita-
rod dog-sled race has sparked
tremendous growth in dog-sled
racing. Sprint and endurance
races.now occur in more than

and Russia are planning an in-"

ternational :race for 1992 or

1993. The conditions under.
" satisfied yet, however—our which sled dogs race—and Tespond.

. the puppies born to them.
From cockfighting to ani-
mal-sacrifice cults; from grey-
~hound and horse racing to
animat auctions and dealers;

. from the pet-store trade to
- ‘dangerous undercover work 15'states, and the United States abuses of farm, laboratory, and
~zoo animals, HSUS investiga-’

tors are on the scene. As long

“as the animals need us, we will .
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THE DARK SIDE OF
DOG-SLED RACING

he HSUS dispatched David
Wills (photo, center) to the
1991 Iditarcd dog-sled race

for a behind-the-scenes look at
that popular event. Teams of
dogs slog through cruelly harsh
conditions—subzero tempera-
e = tures, blizzards, shearing winds,
and blinding snow “whiteouts”—
- for almost two weeks as they
T cover the 1,000-mile trail from An-
: chorage to Nome, Alaska (photo,
top). The report: dog sledding,
. -1 | whose popularity is rapidly grow-
~~..| | ing, has a dark underside that in-

| | cludes exploitation and suffering.
At least five dogs died in this
N . . year's race; hundreds of others
L - PR e were pulled from competition at
“ ’ : . Lo " || checkpoints along the way,
- unable to continue. When not rac-
) ing, sled dogs are often staked
out on chains by the hundreds in
“dog yards.” Some racers breed,
buy, sell, and lease their dogs like
so much merchandise. An ex-
hausted dog (photo, below) sleeps
under a blanket of snow after
crossing the lditarod finish line.
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_ 'Help prevent cruelty to animals by keepmg your eyes open for o
“cruelty in your own community. You don’t have to be a profes- -
sional investigator to see animals in distress; cruelty may be found
. as close as your local pet store or your neighbor’s yard.
*Report instances of cruelty in your area to the humane somety
or animal-control agency, many of whlch have pollce powcrs
‘to enforce state anticruelty laws. :
eHSUS investigators welcome information you may have regard-'
‘ing organized or institutionalized cruelty-to animals including:
dogfighting, cockfighting, animal-sacrifice cults, greyhound and-.
—herse-racmgrpuppy—m;llsrammamuctwns-and-dealersrabu
~of farm, laboratory, and zoo animals, and illegal pracnces i 7
: ,volvmg wildlife..Contact our investigators at HSUS headquarters
_in' Washington, D.C.—(202) 452-1 100-—or at.one of our nine.
regional offices: .the Great' Lakes - Reglonal Office . (419)
352-5141; the Gulf States Regional Office (512) 854—3142 “the--
Mid-Atlantic Regional Office (201) 927-5611; ‘the Midwest =
Regional Office (816) 474-0888; the New England Regional Of- Ve
fice (203) 434-1940; the North Central Regional Office (708):
474-0906; the South Central Regional Office (615) 588- 1843
the Southeast Regional Office (904) 386-3435; or the West Coast
Regional ‘Office (916) 344-1710.
eFinally; help The HSUS continue to help ammals in need Your
tax-deductible contribution will allow cruelty mvesnganons to
progress throughout the country. Please use the enclosed postage—
paid envelope to send )our contnbunon today

DOGFIGHTERS
EXPOSED

against dogfighting led to

the recent discovery of two
dogfighting operations in Califor-
nia. In November 1990 thirty-
seven pit bull dogs were found at
a remote location during the ex-
ecution of a search warrant by
Tuolumne County animal-control
officers, who were assisted by
HSUS Investigators {photo, loft;
also shown are an assisting vet-
erinarian and an animal-control
officer). The owner faces state
and federal felony charges. In
December HSUS investigators
were involved in a rald on the
Morongo Indian Reservation In
Banning in which another thirty-
seven pit bulls were seized. The
owner was charged with counts
of feiony dogfigiiting. The HSUS's
Eric Sakach (photo, below) Is
licked by a pit bull as he is inter-
viewed by reporters after the raid.

The HSUS's ongoing battle

s
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‘A minke
plans to defy international accords and hunt hun-
dreds of these magnificent mammals annually.

Will the seas continue to
redden with blood? Will
the great whales’ mysterious
songs, which echo through the
unfathomable deep, continue to
be replaced by cries of agony
and death? Will thousands of
whales be brutally hunted
down, their families destroyed?

They will if Norway has its
way!

Once again Norway is kill-
ing whales, and it plans to kill
thousands more, in flagrant dis-
regard of the world’s whaling
regulatory body and vociferous
international criticism. Because
whales are dying, and will die
in large numbers unless we act
now, The Humane Society of
the United States (HSUS) has
launched an ambitious effort to
stop the Norwegian whaling
juggernaut. After decades of
struggle to save the whales,
large-scale whaling must not re-
sume. One renegade country is
defying the rest of the world—
but our goal is to make the cost
of that defiance too high a price
to pay.

Twenty years ago the world
finally rcalized that whale pop-

BERNE TERSHYMARINE MANMAL DAGES

ulations were perilously threat-
ened by the whaling that had
rampaged over the oceans for
more than a century. Hundreds
of thousands of blue whales,
sperm whales, humpback whales,
and others had been Kkilled,
bringing their specics to the
brink of extinction. (Some whale
species have been so reduced
that, even with a total ban on
whaling, thcy may never rccov-
cr.) At the same time, scientists
had just begun to discover the
rarc intelligence and complex
social systems of these cx-
traordinary mammals.

A decadc-long fight to save
the whales finally brought the
nations of the world together in
a landmark agrcement to end
the wholcsale slaughter of
whales. In 1986 the Inter-
national Whaling Commission
(IWC)—the global body estab-
lished to rcgulate whaling—de-
clared a worldwide moratori-
um, a halt to all commercial
whaling.

But now, in complete defi-
ance of the IWC and the global
ban, which is still in cflect,
Norway is resuming its bloody

whaling practices. In the sum-
mer of 1992, Norway shocked
the world when it announced it
would resume commercial whal-
ing in 1993; Norwegian whalers
then procceded with a so-called
scientific hunt in which 93
minke whales were killed, un-
der horrifyingly inhumane con-
ditions that served as a grim
omen of what may lic ahead
(see sidebar).

Norway’s defiance of IWC
efforts to prevent the deci-
mation of whales is not ncew.
When the moratorium was first
enacted, Norway lodged a for-
mal “objection” and claimed
the right to continue whaling. In
1988 economic pressure, in-
cluding an HSUS boycott,
helped persuade Norway to for-
go whaling—until now. Now
Norway is intent on resuming
commercial whaling. So is Ice-
land, which has withdrawn
from the IWC and is waiting to
see which way the tide turns for
Norway. Japan, too, wishes to
resume commercial whaling,
with an estimated take of 5,000
to 10,000 Antarctic whales. At
the 1992 IWC meeting, the
French proposed making the
waters off Antarctica a whale
sanctuary, which would prohibit
any whaling there. The pro-
posal received only lukewarm
support from several countries,
including the United Staics. To
say the lcast, our whale cxperts
were dismayed.

Many nations, however, have
denounced Norway’s decision.
On October 26, 1992, the U.S.
government made a formal
finding that Norway’s contin-
ued whaling under the guise of

A Norwegian whaler, us-
ing a high-caliber rifle at
close range, pumps bul-
lets into a wounded minke
whale. At the press con-
ference announcing the
HSUS Norwegian boy-
cott, Executive Vice Pres-
ident Patricia Forkan de-
nounced Norway's con-
tinued whaling (inset).

scientific research is diminish-
ing the IWC’s cflectivencss.
This certification clears the way
for the United States to impose
costly economic sanctions on
Norway; Norway could losc
tens of millions of dollars in
fish-product and other trade
with the United States. Further-
more, Norway’s application for
membership in the Europcan
Community may be jeopar-
dized if it proceeds with its

plan,
Although it has ignored in-
ternational censure, Norway

will have to heed cold, hard
economic pressure. A massive,
united effort will make Norway
feel the economic consequen-
ces of its arrogant decision.
How can we allow one country
to destroy such magnificent,
awe-inspiring creatures—mam-
mals who are proftected by in-
ternational agreement?

Join our boycott! Our goal is
1o persuade the Norwegian gov-
emment to change its policy
and abandon its whaling schemc.
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On November {8, 1992, in con-
junction with Earth Island Insti-
tute, we held a Washington,
D.C., press conference at which
HSUS Executive Vice Presi-
dent Patricia Forkan and HSUS
Vice President, Investigations,
David K. Wills targeted Norwe-
gian Cruise Lines and Royal
Viking Cruise Lines, both
owned by Kloster Cruise, Ltd.,
one of the largest Norwegian-
owned companics operating in
the United States. The wealthy
Kloster family stands in a pow-
erful position to influence the
Norwegian government by
pointing out how Norway could
suffer economically from its
misguided decision,

The same week, full-page
advertisements in The New York
Times and The Los Angeles
Times signaled our deter-
mination and put the
American  public on
alert. The day afier the
conference, our boycott
efforts were announced
in Europe by John A.

Hoyt, president, Humane Soci-
cty International (HSI)—the
international arm of The
HSUS-and Betsy Dribben, Eu-
ropean director, HSI,

The impact from our boycott
announcement was felt almost
immediately. Within  weeks,
Kloster Cruise, Ltd., had con-
tacted us and pledged support
for our position. Even as we go
to press we are working out
ways the company can help us
in our efforts. Other companies,
too, have alrcady responded to
our demand that they take ac-
tion to stop Norway’s whaling
—or risk economic pressure.

We're targeting Norwegian
fish products, such as salmon
and sardines; Jarlsberg and
gouda cheeses from Norway;
and Norwegian crude petro-

A whale carcass is hosed down prior to butchering
at a whaling station. Whale meat sells for upwards
of $200 a pound in Japanese markets.

THE CRUELTY OF KILLING

halers have long in-
sisted that modern gre-
nade-tipped harpoons  kill
whales quickly and with little
pain by causing internal con-
cussion, unconsciousness, and
a fairly rapid death through
shock. Norway’s notorious
1992 “scientific” whale hunt,
however, provided chilling ev-
idence to the con-
trary. Several of
the minke whales
killed during the
hunt were shot by
harpoons  whose
attached grenades
failed to explode;
others continued
to live for more
than ten minutes
even after they
were hit by a har-
poon whose gre-
nades did explode.
One victim took
more than half an
hour to die. Nu-
merous  whales
were towed to the
ships by the har-
poons that pierced
their sides; at close
range, thcy were
shot to dcath with
rifles.
This catastro-
phe is only the
most recent proof

of what The HSUS has long
contended: it is impossible to
hunt whales humanely. Whales
hunted with cold harpoons
(those not tipped with explo-
sives) bleed or are shot to
death and must suffer excruci-
ating pain. Grenade-tipped har-
poons commonly malfunction
and fail to explode. There
have been documented in-
stances in which harpooned
whales have taken nearly an
hour to die.

HSUS research, presented
in a scientific paper at the
1992 IWC meeting, shows
that exploding harpoons arc
ineffective. Even when they
do cxplode, they apparently
rarcly (if ever) induce a con-
cussion as intended.

Not only is whaling gross-
ly inhumane, it’s also com-
plctely unnecessary. Whales
were once hunted for meat,
oils, and other products, but
all such uses have been ren-
dered obsolete by cheaper and
more  plentiful substances.
Norway has a small domestic
market for whale meat, but it’s
likely that part of its catch
would find its way to Japan,
where whaling has continued
under the guise of scientific
research, despite the IWC ban,
and where whale meat sclls
forupto$200apound. W




leum imports. Use your pur-
chasing power to send a strong
message to Norway: “Stop
killing whales!”

WHAT THE HSUS
IS DOING

ur current efforts to hit

Norway economically so
that it will reverse its whaling
decision are only the most re-
cent in a long history of HSUS
work to stop whaling. The
HSUS has always opposed
whaling, on ethical as well as
humane grounds. For nineteen
years Executive Vice President
Patricia Forkan has attended
IWC meetings as an official ob-
server, and she has participated
in several important decisions
for the whales, including the
1986 moratorium. Qur influ-
ence has extended to groups
worldwide and to the U.S. dele-
gation to the IWC. We're also
working closely with other offi-
cial observers to establish a uni-
fied, global voice for the
whales.

In the 1980s our boycott of
Norwegian and Icelandic prod-
ucts hclped pressure those
countries to stop whaling. Now
we’re calling on our members
and supporters to use their con-
sumer power again, before Nor-
way destroys safeguards we’ve
spent years working to achicve,

Currently we're focusing our
cfforts on the 1993 meeting of
the IWC, which will take place
in Japan in May. Norway is ex-
pected to begin its full-scale
commercial whaling immedi-
ately afler the meeting; if Nor-
way’s hunt succeeds, Japan and
Iceland may follow suit, until
we again have unrestrained
slaughter on the high scas.

It’s vitally important that the
IWC adopt the French Antarc-
tic sanctuary proposal, and it's

time the United States took a
leadership role in its passage.
Whales have been inhumanely
hunted for centuries; they de-
serve a place where they can be
free from deadly harpoons.
Over the next decade, the sanc-
tuary could save 50,000 to
100,000 whales who would oth-
erwise perish in agony.

It's also vital that Norway
gets the message that the world
won’t stand by and allow it to
circurnvent international agree-
ments; if Norway successfully

A humpback whale dives
beneath the ocean sur-
face. Whaling decimated

the species, which is
now endangered.

defies the IWC, other inter-
national environmental laws
and protections could unravel.
That’s why we’ve launched
an all-out effort and have target-
ed companies and products that
can have the greatest impact on
Norway. The whales need your
help! Pleasc send the enclosed
coupons foday. Join our boycott
to help persuade Norway to
abandon its whaling plans. Our
cfforts must surpass all that
have gone before! ]

» Clip,. sign, and mail the enclosed coupons immediately. Let
President Clinton know that you want the United Statestobe a
leader on the Antarctic sanctuary proposal and strongly oppose
any resumption of commercial whaling. Let Norway’s Prime
Minister Brundtland know that Norway can’t turn back the
clock to a time when the massive slaughter of whales reddened
the oceans. Let the business companies know you won't be
buying Norwegian products as long as Norway persists in its
whaling schemes. If companies respond that they do not sup-
port Norway's whaling, press them as to what action they’re
taking to stop it. Other companies may try to rationalize Nor-
way's plan or accuse letter writers of “economic terrorism,” but
the bottom line is that
there is no justifica-
tion for the cruel inhu-
manity of commercial
whaling.
¢ Order more sheets
of coupons and have
as many sent out as
you can. We don't
have much time before
the 1993 IWC meeting
in May, so we need to
flood our targets with
protests.
* Don’t buy Norwe-
gian. Shun Norwegian
salmon (fresh, frozen,
or canned), Norwegian
sardines, and other
Norwegian fish prod-
ucts. If you buy cheese—another major Norwegian
import—check the label. If it’s from Norway, just say no way!
* Photocopy the coupon for retailers and grocers and hand it to
managers at grocery stores, restaurants, and cafeterias. Let
merchants know you aren’t buying Norwegian products and
why. Urge them to join the boycott and help persuade Norway
to change its whaling policy.
* Spread the word. Order reprints of this Close-Up Report and
pass them out to your friends and coworkers, and in your com-
munity. Urge others to reject Norwegian products. Help con-
vince Norway to stop whaling!
* Finally, help us continue our long-standing efforts to save the
whales. In the past your financial support has made it possible
for us to establish aggressive and effective programs to protect
marine mammals and millions of other animals from unneces-
sary pain and suffering. Now we need your support more than
ever. Please place your tax-deductible contribution in the en-
closed envelope and send it today. -

The Humane Society of the United States, 2100 L Street, NW, Washington, DC 20037; (202) 452-1100
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ixty-four million American

households can’t be wrong.
Dogs and cats play a uniquely
important role in our lives—and
for good rcason. What we re-
ceive from them outweighs, in
cmotional fulfillment, whatever
we can give them in substance.
Dogs and cats give us love,
companionship, and the re-
warding experience of a unique
bond. Its widely recognized
that pets can provide physical as
well as emotional support to
humans—in fact, according to
the Journal of the American
Veterinary Medical  Associa-
tion, “Pet companionship has
the capacity to reduce the fre-
quency of serious discase and
prolong life.”

Yet, while millions of dogs
and cats enjoy loving homes, life
for millions of others is far from
bright. They are the victims of
this country’s pet-overpopula-
tion crisis; they are homcless,
abused, neglected, starved, aban-
doned. No issue has figurced
more prominently in the work of
The Humane Socicty of the
United States than the plight of
homeless dogs and cats.

Pet overpopulation—too many
dogs and cats, too few
homes—can be thought of as a
deadly discase, one that is re-
sponsible for the deaths of 8 to
10 million dogs and cats cvery
year. For years The HSUS,
along with countless other
groups and individuals, has

worked to educate the public
about this crisis and has encour-
aged spaying and neutering, re-
sponsible pet ownership, and
adoptions from shelters; never-
theless, each year our nation’s
shelters continue to euthanatize
millions of dogs and cats.
While we have seen encourag-
ing change—according to HSUS
estimates, the number of ani-
mals annually being destroyed
in shelters has, in the past
decade, been reduced by nearly
a third—we can’t accept that 8 to
10 million unadopted dogs and
cats are still dying cach ycar.
For more than fiftecn years,
our Legislation, Education, and
Sterilization campaign  spread
the message that work in all
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Dogs and cats play an important
role in our lives; they give us love,
companionship, and the rewarding
cxperience of a unique bond. But
cach year in the United States,
miltions of dogs and cats fail to find
good homes. They become victims of
pet overpopulation. To combat this
tragedy, The HSUS is calling for a
temporary, voluntary moratorium on
the breeding of dogs and cats.

three of those arcas is necessary
to effectively curb pet overpop-
ulation. Over the last six years,
thousands of individuals and
groups across the country have
implemented our “Be aPA.L.—
Prevent A Litter” campaign. In
1991 we launched our “Until
There Are None, Adopt Onc”
campaign, calling for increased
public awarencss of dog and cat
overpopulation and urging peo-
ple to adopt dogs and cats from
shelters instead of going to
breeders or pet stores. In March
of this year, we took that ap-
proach onc step further. We
called for a voluntary national
moratorium on a/l breeding of
dogs and cats.

TAKING A CRUCIAL STEP
TO HELP DOGS AND CATS

Bcginning today, The HSUS
is calling for a temporary
moratorium on the breeding of
dogs and cats. This means ev-
cryone—pet owners, shelter




workers, legislators, and even
professional breeders—must stop
allowing animals to breed until
this crisis has passed. This may
seem like an extreme step, but
we are convinced that the only
way to relieve the suffering of
companion animals is 10 take
extreme and immediate action.”
These strong words were spo-
ken by HSUS President Paul G.
Irwin at the March press con-
ference announcing the HSUS
breeding moratorium.

The HSUS proposal for a
breeding moratorium is two-
fold. First, we ask that, during
the moratorium, everyone—all
pet owners and breeders—stop
allowing their dogs and cats to
breed. (The best way to ensure
that your pets do not breed is to
spay or neuter them, as The
HSUS has always urged.) If ev-
eryone participates in this vol-

- untary moratorium for just one
year, it will significantly reduce
the number of homecless dogs
and cats. While no new dogs

and cats are born, millions of
homeless animals will have a
real chance to find permanent
homes. Second, we support the
cenactment of breeding morato-
ria, mandatory sterilization laws,
and other animal-control ordi-
nances at the local and state lev-
cl. The HSUS has prepared leg-
islative guidelines, and we will
work with individuals or groups
wishing to initiatc legislation
directed at ending the suffering
of dogs and cats.

The HSUS announcement
received unprecedented cover-
age from both national and lo-
cal media (sce sidebar, “Mora-
torium Sparks Media Blaze™),

Pets enhance the quality of our lives.
Studices show that the companionship
of a dog or cat can improve a person’s
physical and cmotional well-being.
However, while millions of dogs and
cats enjoy our love and protection,
millions of others suffer because they
are homeless. Many are forced to roam
the streets, scrounging for a scrap.

and the public swifily respond-
ed. Somc cxpressed surprise
that we thought the situation
was grave cnough to warrant a
moratorium, but the facts speak
for themselves. More than half
of all dogs and cats entering
shelters are  euthanatized—an

estimated 8 10 10 million. At
least half of those animals are
less than one year old—puppics
and kittens. As many as 25 per-

MORATORIUM
SPARKS MEDIA
BLAZE

he HSUS call for a tempo-

rary breeding moratorium
generated an enormous re-
sponse across the country.
Featuring the moratorium on
its front page, USA Today
commented in an edi-
torial, “Because edu-
cation and neutering
programs haven’t
stemmed the tide, the
moratorium deserves
consideration.” CNN,
the Associated Press,
National Public Radio,
NBC'’s “Today” show,
and scores of local and
national media fea-
tured stories and inter-
views about the mora-
torium, On the CBS
overnight news pro-
gram “Up to the Min-

§ <ute,” actress Loretta

§ Swit expressed her
2 support. The moratori-
gum even sparked some
good-natured humor on *The
Tonight Show” and “Late
Night with David Letterman.”
Newspapers across the coun-
try gave the moratorium fa-
vorable coverage in cditorials
and articles.

The HSUS was flooded
with requests for more infor-
mation and for speakers to
appear on radio call-in
shows. During the shows,
many listeners who phoned
in expressed support for the
moratorium,; all agreed that
pet overpopulation is a prob-
lem that needs immediate
attention.

The moratorium has
already succeeded in focusing
national attention on a prob-
lem too-long ignored, and in
prompting discussion and
action. Solutions—not just the
moratorium, but an array of
complementary approaches—
are not far behind.
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cent of all dogs entering shel-
ters are purcbreds. Yet in 1992
the American Kennel Club
(AKC) registered a record-high
number of new dogs: /.5 mil-
lion. Cats are pouring into shel-
ters in record numbers. Home-
less animals abound.

The HSUS moratorium
keeps pace with an important
attitude shift already observed
in several areas. In San Mateo
County, California, for exam-
ple, a standard pet license is
now for a sterilized animal; the
county requires a permit for an
intact dog or cat. For years Ft.
Wayne, Indiana, has required
that residents purchase a permit
before breeding a dog or cat. In
April of this year, Denver, Col-
orado, passed a mandatory ster-
ilization ordinance that requires
owners of intact dogs or cats to
have a permit. King County,
Washington, too, has ordi-
nances regulating breeding.
Sixteen states now require the
sterilization of dogs and cats
adopted from shelters; nine of
these states enacted this legisla-
tion within the last three years.

Controversy has flared
around the moratorium. The
AKC opposes it, claiming that
people want purebred dogs be-
cause they know what a dog of
a specific breed will be like
when grown. In reality, howev-
er, there are no guarantecs when
purchasing a rcgistered dog. In
California, breeders who sell
dogs with registration papers
are required to post a sign with
a disclaimer: breed registration
papers mean only that the reg-
istry maintains records on the
dog and his/her parentage; pa-
pers do not guarantee health,
temperament, or any specific
breed qualities.

Each birth of a dog or cat
contributes to overpopulation.
It’s that simple. The HSUS has

taken the crucial step that goes
to the problem’s source. Halting
breeding for cven a short time
would save millions of animals
from homelessness—those who
need homes now, and those who
would otherwise be born only
to find themselves homeless.

Animal shelters across the country
use HSUS materials to help them
spread the word about the plight of
homeless dogs and cats. There are
many ways you can help too.

Since 1954 our programs to
help homeless animals have
been unflagging. In the process
of helping, we have learned.
Our programs have evolved to
meet society’s changing necds,
respond to crisis, and build on
what we know to be effective.
But while we build on the suc-
cess of earlicr efforts, our goal
remains the same: to ensure that
every dog and cat is appreciated
as an individual—with some-
thing unique and wonderful to
offer humans—and that cach
onc has a loving home. |
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* Join the HSUS temporary breeding moratorium; urge others
to join, too. Show your love for dogs and cats by helping to
solve the problem that causes them more suffering than any
other—excessive breeding,
* Get involved in some of the many ways to help dogs and cats,
the companions we cherish.
The HSUS softcover book
32 Simple Things You Can
Do to Help End Pet Over-
population is filled with
practical ideas and tips to get
you started. For a donation
to The HSUS of $30.00 or
more, we'll gladly send you
a complimentary copy.
* Enjoy companion ani-
mals—they give us so much!
You can volunteer at your lo-
cal shelter to help groom,
train, or exercise the ani-
mals. If you've decided to
bring a new pet into your
life, adopt one. Give a shel-
ter animal a home.
* Whether you’re a new own-
er or an experienced one, be
responsible. Spay/neuter your
dogs and cats, keep L.D. tags
- on them, and obey commu-
nity licensing and leash laws. If you have a behavior problem
with a pet, take advantage of the many professionals who can
help: trainers, your veterinarian, the staff at your local shelter.
* Finally, help The HSUS continue to develop and carry out its
dynamic programs that help millions of companion animals.
There’s an exciting future ahead, but
we can’t get nearer to our goal of
ensuring that every dog and cat
leads a happy, healthy life without
your help and support. Please use
the enclosed postage-paid enve-
lope to send your contribution to
The HSUS today. And remem-
ber, if you make a donation of at
least $30.00, we’ll send you a
frec copy of our forty-page
softcover book 52 Simple
Things You Can Do to Help
End Pet Overpopulation.
Please don’t delay. The ani-
mals urgently need help. @
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MARCH 1995
lection Day 1994 was the day
wildlife won! In a stunning |
and historic achievement,

voters approved two animal-protec-

tion ballot measures: Oregon volers
restricted bear and cougar hunting
across the state, and Arizona voters
banned steel-jaw leghold trapping
on public lands. And The Humane

Socicty of the United States |

(IHSUS)—ducling with the National |

Rifle Association (NRA) and other

pro-hunting and pro-trapping orga-

nizations —was the primary national
organization backing both measures.

Powerful pro-hunting and pro-trap-

ping forces have long used money

and scare tactics o prevent states |
from adopting humane wildlife poli- |
cies, but when it came to 19945 (

i




ROTTEN
HUNTING

hile twenty-
seven slales
permit bear hunt- !
ing, only ten allow
the despicable form

of hunting known
as bear baiting. In |
the weeks before
the spring and fall
hunting seasons !
start, baiters litter !
the woods with
piles of animal car-
casses, pizza, jelly
doughnuts, grease,
and other foods to
attract black bears,

who are ravenous
in the spring (afler |
a long period of ff
hibernation) and in
the fall (when they
are feeding for as
many as fifteen [
hours a day to build
fat reserves to al-
low them to sur-
vive the hiberna- |
tion period). The |
bears smell the rot-
ting food and begin daily
feedings at the bait stations.
When the hunting sca-
son begins, hunters simply
shool the unwitting bear at
close range.

The HSUS believes that
luring bears to bait stations
and then slaughtering them
is the moral and sporting
equivalent of shooting a
bear in a cage at a zoo. Col-
orado and Oregon are the
latest states to outlaw the
practice, and a lawsuit has
all but eliminated the prac-
tice in Wyoming, but we
must continue to light
in Alaska, Idaho, Maine,
Michigan, Minnesota. New
Hampshire, Utah, Wash-
ington, Wisconsin, and
Wyoming if we are 10 see
this rotten form of hunting
dumped once and (or ull. @

|

Shocking video footage of an actual bear hunt was part of
The HSUS’s successful campaign to ban hound hunting of
black bears and cougars in Oregon. Treed by hounds, a
bear is wounded and falls to the ground (insets, left),
where he desperately faces the attacking dogs before
being finished off by a hunter’s bullet (inset, top right).

showdown, we and the ani-
mals won! The voters spoke
i no uncertain terms: cruelty
disguised as “sport”™ will not be
tolerated.

In Orcgon voters approved
Ballot Mcasare 18, which bans
the baiting of black bears by
hunters, most of whom  hum
merely tor trophies (see side-
bar, “Rotten Hunting™), and the
hunting ol black  bears and

cougars with hounds,  Bear
batters  typreally  liter  the

woods with rotting meat and
frunt and other odorous foods
and then shoot bears who come
o cat the bant; hound hunters

release packs of dogs whose
collars are Titted  with radio
transmitters, wait tor the dogs
o trap a bear or cougar in a
tree, and then locate and shoot
the treed anmal at close range,

The Ballot Mceasure 18 ini-
tintive  was launched in late
1993 afier the Oregon Fish and
Wildlife Commission rejected
calls from wildhle advocaes
o climimte bear baiting and
the use of hounds in hunting
bears and cougans. The elforts
of an all-volunteer campingn

amassed 90,0000 signatures of

Oregon voters with valid regis-
tration, enongh 1o quality the

measure 10 be placed on the
ballot tor the general election.
Opponents attacked Ballot
Mecasure I8 with fury. Realiz-
ing that voiers would not sane-
tion cither method of hunting
as sporting or humane, Mca-
sure IX opponents argued that
these practices were necessary
10 control burgeoning popula-
tions ol bears and cougars,
which would threaten not only
livestock and tmber interests
but also human satety. Led
by the NRA and the Colum-
bus. Ohio-based Wildlife Leg-
islabive: Fund o America
(WLEA), those working against
Mcasure 18 mounted a mas-
sive advertising campiign de-
signed 1o frighten volers into
rejecting . The Oregon De-
partment ol Fish and Wildlite
(ODEW) provided these forees
with substantial help, taking



with bait or hounds. It’s
clear the times are chang-
ing, as voters are finding
their voices for wildlife.

ARIZONA IS
THE FIRST

Arizona’s 1994 vote on
Proposition 201 de-
livered a historic first: a
statewide ban on trapping
on public lands (which comprise
83 percent of that state). Ban
proponents swept to a landslide
victory only two years after a
similar measure had been de-
feated in the state. In 1992 the
NRA and the WLFA leda $1.7
million campaign to defeat the
initiative, falsely charging that
the measure banned all hunting
and fishing, as well as trapping,
on public lands. But in 1994 anti-
trapping forces, with substantial
financial and grass-roots sup-
port from The HSUS. qualified
the measure to be placed on the
ballot by gathering 190,600 sig-
natures.

This time, with the support-
ers clearly indicating that the
ballot mecasure banned only
trapping and not hunting or
fishing, voters brought in a de-
cisive verdict. With editorial
boards throughout the state
declaring trapping to be the cru-
el and indiscriminate practice
that 1t is (sce sidebar, *“*Second
Time’s a Charm”), Proposition
201 was approved by a margin
of 59 percent to 41 percent.
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hunting: California’s 1990 ban

advantage of every opportunity
to discredit the initiative, even on the trophy hunting of
though the ODFW, as a state cougars and Colorado’s 1992
agency, is precluded by state ban on both the hunting of
law from taking a formal posi- black bears during the spring
tion on ballot measures. and the hunting ol black bears

The HSUS countered with
our own strong advertising
campaign, using footage of ac-
tual cougar and bear hunts.
Voters saw the truth and, in the
end, rejected the scare tactics of
opponents to Mcasure 18, de-
spite the blitzkrieg of negative
advertising.

This tremendous  victory
builds upon two other recent
HSUS-backed victories against

In a historic first, Arizona
voters rejected the further
torture of animals on their
state’s public lands by the
unspeakably cruel steel-
jaw leghold trap.

RANDALLWSUS

SECOND TIME'’S
A CHARM

VOters decisively rejected
anti-trapping initiatives
in Ohio in 1977, Oregon in
1980, and Arizona in 1992,
Few imagined Arizona ac-
tivists had much of a chance
in 1994 when they attacked
trapping again so soon after
being defeated. But The
HSUS did—and became the
primary national backer of
Proposition 201. The result
was historic: for the first
time ever, statc voters ap-
proved a measure severcly
restricting trapping.

The results did not sur-
prise The HSUS. Survey af-
ter survey has revealed
that the public abhors trap-
ping when the practice is
fairly represented. Steel-jaw
leghold traps and wire neck
snares are two of the most
brutal devices ever created
by people to kill animals.
Animals in traps or snares
will often chew off their
limbs to escape the clutches
of these devices—a pyrrhic
victory at best for the ani-
mal, who wins freedom
by chewing through flesh,
tendon, and bone. And the
devices are as indiscrimi-
nate as they are crucl,
trapping or snaring any hap-
less creature,
bird, pet, or
even child who
unwittingly
stumbles with-
in their grasp.
The HSUS
has long been
committed to
banning these
tools of torture.
Now, with 1994%
successful Ari-
zona campaign
behind us, we
intend to re-
double our ef-
forts. - |




What happened in Novem-
ber 1994 was a turning point
for the future of America’s
wildlife. The passage of ballot
measures in Arizona and Ore-
gon sends a clear and unmis-
takable signal to state fish and
game agencies that they can no
longer pander to the wishes of
trophy hunters and commercial
trappers; these agencies must
heed the wishes of citizens who
want the states to implement
more humane wildlife policies.
It also shows that we can take
on the NRA and the hunting
lobby—and win. When The
HSUS undertook the Oregon
campaign, we knew we'd face
the opposition’s full might and
muscle. True to form, the hunt-
ing lobby spent more than
$650,000 to defeat the initia-
tive. But it was for naught. Ore-
gon voters judged that there
is no sport in shooting a feed-
ing bear or a bear or cougar
trapped in a tree.

TAKING THE
INITIATIVE

or years even vcteran ac-

tivists had judged the ini-
tiative process to be a dead-end
strategy. The hunting lobby—led
by the NRA, the WLFA,
hunter-controlled state fish and
game agencies, and outdoor
writers—seemed impossible to
challenge: it had too much
money, too much influence,
and too much manpower. But
1994’s remarkable wins have
revived interest in the initiative
process. Legal in twenty-four
states and the District of
Columbia, the initiative process
was conceived and designed to
ensure that voters would have a
way to trump the actions of
clected representatives and ap-
pointed commissioners who ig-
nore or discount prevailing
public sentiment.
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The HSUS will continue its
work with state legislaturcs and
state fish and game commis-
sions. But let them take note:
when elected and appointed offi-
cials casually accede to the de-
mands of the hunting lobby and
ignore the public’s interest in re-
form, The HSUS will not hesi-

tion in Oregon and Arizona,
but the fight to protect
wildlife continues. Please
help us help the animals.

tatc to orchestrate initiatives to
effect long-overdue  reforms—
initiatives we will vow to win!

HELP US FIGHT
WILDLIFE’S ENEMIES

Initimive campaigas are ma-
jor undertakings, requiring
extensive planning and ma-
jor revenue. Hundreds of
thousands of dollars and tens
of thousands of signatures
must be gathered. If The
HSUS is to battle on this front,
we must have your support.
Please give as generously as
you can to help us in our fight to
protect wildlife, and all animals
who suffer indefensible cruel-
tics. Mail your contribution in
the enclosed envelope today! B

Wildlife has gained protec-

i closed envelope to send your gift today.

A PERSONAL
MESSAGE

ineteen ninety-four was a banner year for initiatives. In
Arizona the voters reversed their 1992 decision, voting to
ban almost all trapping by the decisive margin of 59 percent to
41 percent. In Oregon, following a campaign led by Wayne
Pacelle, HSUS vice president, Government Affairs and Media,
’ Oregon voters banned the bait-
ing of black bears and the use of
hounds in the hunting of black
bears and cougars.
{  These wins represent not on-
ly stunning victories for The
HSUS and other sponsors, but
also stinging rebukes of groups
such as the NRA and the
Wildlife Legislative Fund of
America. The victories are a
testament to the voters of these
;states, who voted their heads
gand hearts over their fears.
Make no mistake: these were
ghard-fought, expensive wins.
. glnitiative campaigns succeed
only through a combination of
research and polling, extensive planning, coalition building,
tireless signature gathering, and diligent fund-raising. Initia-
tives hastily undertaken are all but certain to fail.

Initiatives properly conceived can deliver major victories
for animals, as the recent wins in California, Colorado, Ari-
zona, and Oregon prove. The increased protection for cougars,
bears, coyotes, and raccoons is emblematic of the power of the
people, who can and will choose to protect animals when that
choice is clearly and persuasively presented.

You can be a part of our efforts to help animals through ini-
tiatives, and a part of all the work of The HSUS. Your contribu-
tion enables us to continue our vital work; please use the en-

Paul G. Irwin
President, The Humane Society
of the United States

‘The Humane Sacicty of the United States, 2104 1, Street, NW, Washington, DC 20037; (202) 452-1100 3M5
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THE HEADLINES SPLASHED ACROSS

all the state’s major newspapers:
7\ “Cockfighting Reeling from 2

* Ohio Raids”; “Ohio Cockfight
Raids Net More than 300”; * ‘Super
Bowl’ of Cockfights Gets Raided.” The
Ohio Department of Agriculture (ODA),
aided by The HSUS and state and federal
law-enforcement officials, had dealt
cockfighting a staggering one-two punch,
in two raids that were carried out simul-
taneously at major Ohio cockfights on
May 11, 1991. More than 400 pcople
were cited and 700 fighting birds seized
as a result of the raids.

In Vinton County, Ohio, the ODA
tackied what was billed as the “Super
Bowl™” of cockfighting, the “Buckeye

which had drawn a crowd of more

than 600. Some had come from as far
away as California and Canada.

- The other raid, in Scioto

R oo
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County, targeted and hit another
major cockfight.

The HSUS played a key role
in both raids, having worked
closely with the ODA for more
than a year on the investigation.
The ODA had turned to The
HSUS for critical assistance
after receiving complaints of
cockfighting activity in southern
Ohio. Careful planning, coor-
dination, and timing led to spec-
tacular success. “I know of no
other cockfights that have been
raided in the United States as

gaffs—necdle-sharp, icepick-
like weapons—attached to their
natural leg spurs, birds are
thrust into small arenas, called
pits. There, trained to fight and
often drugged with stimulants
such as strychnine and metham-
phetamines, they plunge and
slash at each other in a deadly
duel. The gaffs inflict deep
puncture wounds, wings and
legs are broken, eyes are gouged
out. Within minutes, the con-
testants may be staggering from
their injuries. But they are al-

Vo LT X

One of the many “‘dead piles” found during the Vinton County
raid. Some of the birds on this pile were still alive when found,
dying slow, painful deaths from their wounds.

big as this,” said John A. Hoyt,
president of The HSUS.

HSUS participation in this
raid was part of The HSUS’s on-
going and determined fight
against cockfighting—a cruel
and abusive blood sport in
which the suffering and pain of
animals is looked upon as enter-
tainment by the human partici-
pants and spectators. Cock-
fighting is illegal in forty-four
states—including Ohio—but
continues to be widely practiced
and rarely prosecuted.

A BLOODY SPECTACLE

The cruclty to the animals
involved in cockfighting is

appalling.  With inches-long

lowed no respite from combat.
Handlers pick up the birds and
blow on their heads to revive
them; if a bird has suffered a
puncture wound in its lungs and
is drowning in its own blood, its
handler may suck the biood
from the bird’s lungs through
its beak so that it can go on
fighting.

When the fighting begins to
flag a bit, the birds in the main
pit are removed to a drag pit.
There their match may continue
for hours, as their handlers
revive them time and again to
keep the match going and the
bets flying. HSUS investigator
Robert Baker reports witnessing
a match that lasted two hours

HSUS/ROWLAND

and forty minutes! “Even if one
bird is half dead, the handlers
don't stop the fight. It may
be bleeding, stunned, and
wounded, but it'll be kept fight-
ing, even if it can only lie there
in fear and terror while the other
bird keeps attacking it.”

Matches generally end only
when one of the birds is injured
beyond revival. The winner,
usually dying from injuries it-
self, may face even more tor-
ture. Survivors whose eyes have
been gouged out or slashed and
blinded are pitted together in
“blinker derbies,” while other
injured birds are thrown en
masse into a “battle royale,” a
fight to the last bird, while spec-
tators gamble on the outcome.

At the very last, birds are un-
ceremoniously tossed on the
“dead pile.” During the Ohio
raid, Baker found ten live birds
that had been callously cast
aside, left to suffer lingering
deaths with no quick deliv-
erance from their pain.

Cockfighters argue that the
birds’ aggression is a natural
thing. But in nature, roosters
seldom fight to the death. Cock-
fighting birds are purposely
bred and trained to fight, they
are often drugged to fight, and
they are armed to fight. Finally,
they are forced to fight. HSUS
investigators have witnessed
birds jumping out of the pit to
escape their adversaries only to
be caught and returned to the
fight by their handlers, or have
their heads pulled off for com-
mitting an act of “cowardice.”
Who, truly, are the ruthless, ag-
gressive killers?

A CYCLE OF VIOLENCE

ot only is cockfighting

barbaric and cruelly
abusive, but evidence is over-
whelming that it is frequently
linked to other crimes and vio-
lence—part of a cycle of vio-
lence.
* Law-cnforcement officials na-
tionwide have documented the
strong connection between
cockfighting and the large-scale

manufacturing and distribution
of illegal drugs. The HSUS has
learned that a Drug Enforce-
ment Administration (DEA) of-
ficial instructs DEA agents w at-
tend cockfights due to the large
number of fugitive drug dealers
often present! In many cases.
law-cnforcement officials have
uncovered evidence of cock-
fighting—birds, pits. and cquip-
ment—while pursuing drug in-
vestigations and raids. Amphet-
amines. marijuana, cocaine—all
have been linked with cockfight-
ing activities. It is believed that
drug dealers commonly  use
connections made at cocklights
for the distribution of drugs.

® Ulegal gambling is the norm
al cocklights— thousands of dol-
lars may exchange hands. since
spectators wager on their favor-



ite birds. During thc Ohio raid,
officials estimated that between
$30,000 and $50000 in prize
moncy had been offered to han-
dlers, and thousands more bet
on the side.

* Firearms and other weapons
are commonly found at cock-
fights, due to the large sums of
money involved. Fights and
disputes frequently break out.
HSUS investigators have been
physically threatened with
weapons by cockfighters; at the
*Buckeye 300" raid, the owner
of the property grabbed a
gun—and was later jailed on
charges of carrying a concealed
weapon.

* In 1988, a nineteen-year-old
girl was abducted by four men
in a Texas town and taken to a
ncarby cockfight, where she was

gang raped by at least fourteen
men and boys. Witnesses who
were attending the cockfight ig-
nored her screams for help.

The exposurc of young
children to this nightmarish
world of cruclty, gambling,
guns, drugs, and other violence
is another shocking aspect of
cockfighting. During the Ohio
investigation, ODA agents were
outraged by the fact that children
were present at virtually every
cockfight infiltrated—and not
just as spectators. One under-
cover agent reported that he had
been offered a $150 wager on a
match by a boy about nine ycars
old!

This network of violence
stretches wide. Cockfighting is
no local phenomenon, pursued
only in a few isolated areas.

Cockfighting networks reach
throughout the country, coast to
coast. The existence of maga-
zines such as The Feathered
Warrior, The Gamecock, and
Grit and Steel attests to the fact
that cockfighting is pursued by
more than just a few twisted
minds. The magazines are filled
with training tips; dates of up-
coming cockfights; advertise-
ments for training equipment,
lethal-looking gaffs, and drugs
such as strychnine; and editori-
als justifying their “‘sport.”
Cockfighting is still—
incredibly—legal in Kentucky,
Missouri, Oklahoma, New

PHOTOS: HSUS/BAKER

Gamecocks, armed with nee-
dle-sharp gaffs (inset, below)
and usually drugged, are put
into the pit to attack each
other until one is beyond
revival, while spectators gam-
ble on the outcome. The
bloody matches may last for
hours. In the Vinton County
raid, investigators found med-
ications, vitamins, and training
equipment for fighting cocks
for sale (inset, left). Cockfight-
ing has been linked with many
crimes, among them illegal
drug dealing, the illegal pos-
session of weapons, and rape.
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Mexico, Arizona, and Lou-
isiana. The activity thrives in
those states, but cockfighters
also flock to jurisdictions where
a conviction for cockfighting
carrics only misdemeanor pen-
altics. They know that law-
cnforcement officials arc less
likely 10 pursue people commit-
ting misdemeanor offenses than
they are those involved in
felonies. Cockfighters consider
those “misdemeanor”™ states—
which are in the majority—
“safc™ states and do not hesitate
1o cross state borders to indulge
in their bloody pastimes.
Cockfighting is a felony of-
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fense in only fifteen states—a
shockingly low number. Dog-
fighting is a felony in forry-nvo
states, due in large part to HSUS
legislative efforts. Our efforts to
have felony provisions for cock-
fighting passed by the states
have been consistently thwarted
by cockfighters’ determined op-
position. The time has come for
animal protectionists to speak
- out with a louder voice against
this travesty!

THE HSUS IN ACTION

he recent raids in Ohio

are the latest in a long
series in which The HSUS has
participated over the last several
years. Our extensive investi-
gative efforts have made The
HSUS a recognized authority on
battling this barbaric sport.
HSUS investigators travel across
the country, following up on
tips, advising and training law-
enforcement officals, and testi-
fying in court against cock-
fighters. We have successfully
worked to enact the state laws
that currently exist, and we con-
tinue to battle for the strongest
possible animal-fighting laws.

Our activities have focused in-
creased attention on cockfight-
ing: after news of the two Ohio
raids spread, West Virginia state
police received tips on illegal
cockfighting in their state. One
week after the Ohio busts,
thirty-one citations were issued
against people at a fight in Put-
nam County, West Virginia. The
HSUS plans to work on legisla-
tion that would upgrade cock-
fighting to felony status in West
Virginia; efforts to make cock-
fighting a felony offense in Ohio
are already under way.

We chalked up a major vic-
tory against cockfighting in the
Ohio raids, but the “Buckeye
300" raid also yiclded an unex-
pected dividend: computer files

with important information that
The HSUS believes will help us
break up cockfighting networks
across the country. It won't be
easy—cockfighters in this coun-
try have established a strong
organizational network. We are
calling on concerned citizens to
speak out and take a strong
stand against cockfighting—and
the entire network of under-
ground crime that it is so often
allied with.

In any civilized society, watch-
ing animals suffer and die for
“entertainment” is abhorrent. A
stand against cockfighting is a
stand for a society with compas-
sion for all creatures. The HSUS
wants o make headlines that
read *“Cockfighting Stamped QOut
in the United States” Help us
achieve that goal! ]
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The cruel sport of cockfighting, in which birds suffer and die
in bloody pits of death, has no place in a civilized soclety that
includes compassion for all creatures.

¢ Contact local and state law-enforcement officials and urge them
to investigate and pursue animal fighting when it is suspected in
your state. HSUS investigators believe that cockfighting is occur-
ring in almost all states. Law-enforcement officials who raid
cockfights are often amazed at the wide range of criminal activities
found at them.

¢ If you see or hear any evidence of cockfighting in your area,
contact your local law-enforcement agencies or The HSUS im-
mediately. The HSUS offers a reward of up to $2,500 for informa-
tion leading to the arrest and conviction of any person who illegal-
ly organizes cockfights, fights cocks, promotes cockfighting, or of-
ficiates at cockfights. Do not attempt to infiltrate any cockfighting
group yourself; cockfighters will sometimes react violently to
threats against their “sport.”

* Write letters to the editor of your local newspaper alerting peo-
ple to the fact that cockfighting may still exist in your state and
ask that public pressure be brought to bear on law-enforcement
officials to encourage them to stop this activity. Explain the many
negative facts associated with the sport in addition to animal cruelty.
* Write letters to the governors
of the six states where cock-
fighting is legal and express
your disgust that their states
sanction such a cruel and bar-
baric activity. Write to governors
(address all as The Honorable)
Fife Symington, State Capitol,
West Wing, Phoenix, AZ 85007,
David Walters, 212 State
Capitol, Oklahoma City, OK
73105; Wallace G. Wilkinson,
The Capitol, Frankfort, KY
40601; Bruce King, State Cap-
itol, Santa Fe, NM 87503;
Buddy Roemer, State Capitol,
Baton Rouge, LA 70804; John
Ashcroft, 216 State Capitoi, PO.
Box 720, Jefferson City, MO
65102. For more information on
how you can help fight cock-
fighting, contact The HSUS,
2100 L St., NW, Washington,
DC 20037.

* Finally, help us continue to
battle this most cruel practice
and help all animals that suffer
at the hands of man, Please use
the enclosed postage-paid en-
velope to send your tax-deduct-
ible contribution today. ]

HILARY SCHWAB

West Virginia residents may obtin a summary of The HSUS's g
Registration does not iniply endorsement.

The Humane Society of the United States, 2100 L Street, NW, Washington, DC 20037
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] ne every 1.5 seconds. That's
‘ probably three or four by the
! time you finish reading this
sentence. By the time you reach the
end of the paragraph. the tally will
be close 1o twenty. [f you spend ten
minutes reading this Close-Up Re-
port, the count will total more than
four hundred.

What are we counting? Brace
yoursell. We're counting  deaths—
for, in this country, & dog, or a cal,
or & puppy. or a Kitten, is put 10
death approximately cvery second
and ahall.

Close your eyes and count (o
five. Three more dead—victims of
our raging pet-overpopulation crisis,
Three more pets that could have
made warm and loving companions




For too long,” said HSUS
Senior Consultant Phyllis
Wright, “the public has taken
a one-way street o the animal
shelter. Too many people en-
ter the shelter with their arms
full of unwanted dogs and
cats. Too few come in to look
for a lifelong companion.”

That’s why The Humane
Society of the United States
has launched its *“Until There
Are None, Adopt One” cam-
paign. Our “Adopt One” cam-
paign is designed to reverse
that one-way sign, tumn the
tide in favor of previously un-
wanted animals, and make
homeless animals the next big
consumer issue. Our aim: to
persuade people to visit the
animal shelter when they
make the decision 1o get a
companion animal.

In virtually every commu-
nity across the United States,
public and private animal
shelters are filled with dogs
and cats. Some are lost pets
whose owners cannot be
found. Others are pets whose
owners can no longer keep
them. Each is hoping for a
permanent and loving home.

Unfortunately for most of

“UNTIL THERE ARE NONE, ADOPT ONE”

these animals, there will be
no new home because not
enough people choose to
adopt their animal compan-
ions from a shelter. Mean-
while, more animals are born
to supply the demand, and
more animals continue to
flow into shelters when their
owners decide not to keep
them anymore.

HSUS Chief Executive
John A. Hoyt said, when in-
troducing the “Adopt One”
campaign, “It is a travesty
that any.-healthy dog or cat
shouldfidve“fo be killed in a
society that regards itself as
civilized and humane, It is a
disgrace that we continue 10
permit such killing when it is
both possible and feasible that
it no longer be done. And it is
just short of criminal that
some are obliged to serve as
the executioners while others
continue to fill the shelters of
this country, which have been
turned into depositories of our
callousness and insensitivity
toward animals.”

Our campaign slogan is
“Choose a Pal for Life.”
When you decide to bring a

pet into your life, give a
shelter animal a home.
Don’t go to a pet store,
Don't go to a breeder.
Choose to save a life.
Until there are no
more healthy ani-
mals dying in our
shelters, adopt a
shelter pet. |

to three lucky people.

Incredible? Yes. Shocking?
Yes. But it’s a fact. The num-
bers say it with brutal clarity:
Thirteen million  companion
animals are turned in to U.S.
animal  shelters every year.
Nearly eight million animals
are destroyed.

This tragedy in the United
States has a face—bright-eyed,
friendly, hopeful. But it’s a face
many people don’t see—or
don’t want to sce. It’s the face
of millions of warm, loving an-
imals that will never be loved
and cared for as they deserve.
Through no fault of their own,
they have become victims of an
appalling overabundance of
dogs and cats caused by human
carelessness and irresponsible
breeding.

The numbers add up to a
ragic disregard for life—but
this is an equation that can be
changed. It’s time to reverse the
trend, to get healthy animals
out of shelters and into homes,
and to stem the ceaseless flow
of more animals into shelters
by reducing the flood at its
source: at birth.

THE HEARTBREAK OF PET
OVERPOPULATION

Gcning healthy animals out
of shelters and into homes
is what The HSUS’s “Until
There Are None, Adopt One”
campaign is all about (sce side-
bar). Our first responsibility is
to the animals already bomn, al-
ready suffering because they
don’t have loving homes. To
anyone who has decided to add
a companion animal to the
family, we say, “Go to the shel-
ter. Save a life.”

Shelters  house the true
heartbreak of pet overpopula-
tion. So many animals, each
with a story, wait for homes.
While it is true that some of the
animals cuthanatized at animal
shelters are not  suitable  for
adoption and would not make
good pets, consider these facts:
*Most of the dogs and cats put
down at shelters are adopiable.

The number of unaccept-
able pets, ill, or old ani-
mals destroyed is often a
minority. On  average,
eight out of ten adoptable
animals are destroyed.

*An estimated 25 percent
of all animals coming into
shelters are purebreds.
Hundreds of thousands of
victims of the oversupply
that are bred and bom in
response to consumers’
demands for purebreds
end up in animal shelter
cages across the country.
*Half of the animals de-
stroyed at shelters are
puppies and kittens, but
half are adult animals.
Thousands of adult ani-
mals are tumed in to shel-
ters by owners who, (ragi-
cally for the animals,
didn't  carefully think
through their decision to
get a pet in the first place.
Casualties of ignorance
and irresponsibility, dogs
torn from their families
pine in shelter cages, wait-
ing to return home. They
can’t understand that
“home™ is gone forever,
that their families regarded
them as disposable objects
to be kept only as long as
it was convenient. A lucky
few find new homes; all
deserve a second chance,

A NEW RESPONSIBILITY—
A LIFETIME OF LOVE

he fate of such “recycled

pets” clearly demonstrales
the necessity of another cle-
ment in the equation that will
help reduce the suffering of our
nation's dogs and cats. Mercly
having a pet—even if one
adopts a shelter animal—is not
cnough. The decision to keep a
companion animal must be al-
lied with commitment and re-
sponsibility—for the life of the
animal.

What's responsibility? s
first carefully considering the
decision to have a pet. I’s -
knowledging that a pet may bhe
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with you for ten, fifteen, or
even twenty years and accept-
ing that lengthy commitment.
It’s accepting financial respon-
sibility for the animal and his
or her health care throughout
your pet’s life. It’s knowing
that there will be times when
keeping a pet is not conven-
ient but pledging to struggle
through them. It's recognizing
that the animal you choose to
share your life with will love
you and look to you for care
and companionship, and you
will be bound 1o give it—not
until it becomes tiresome, not
until it’s inconvenient, but for
the life of the animal. Shelter
personnel know that pets are
too often considered dispos-
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able; it’s time for all pet owners
to reject that attitude.

Finally, responsible pet
owners do not contribute to the
problem of surplus animals.
This is the next clement in our
equation: reducing the numbers
bom. Uncontrolled breeding
has flooded us with animals.
We're beyond saturation point,
yet puppies and kittens contin-
ue 10 be bomn. People breed ani-
mals intentionally for profit or
for hobby. Puppy mills chum
out puppies to supply the pet-
store trade. Abandoned animals
produce litter afier litter. Shel-
ters may also contribute if they
do not ensure that the animals
they offer for adoption arc
spayed or neutered. And finally
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pet owners let their unaliered
pets outside, where they breed,
and the problem persists.
Spayed and neutered dogs
and cats live longer, healthier
lives and make better, more af-
fectionate  pets. Spayed and
neutered animals are less likely
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Healthy animals are dying by
the millions in U.S. shelters ev-
cry year (inset). Too many are
born, too many are considered
disposable, too few are adopted
from shelters into loving homes.
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to show aggressive and territo-
rial behaviors, such as biting,
spraying, and roaming. Since
these undesirable behaviors are
often the reason animals are
turned in at shelters, spaying
and neutering not only save
lives, they produce longer, hap-
pier relationships.

A CHANGE OF ATTITUDE:
IT CAN SAVE LIVES

any connections contri-

bute to the tragedy of pet
overpopulation. There's a con-
nection between every litter
bom and every animal lan-
guishing in a shelter. There’s a
connection between the num-
bers of shelter animals that are
adopted and the numbers of ad-
ditional animals that will—or
will not—be bom to supply the
market demand. The attitudes
that pets are disposable objects,
that purebreds are more desir-
able than mixed breeds, and
that females should have “just
one litter” before they're
spayed have dire consequences,
resulting in yect more animals
being born.

To change the existing equa-
tion that adds up to so much
suffering and to so many need-
less deaths, all pet owners, cur-
rent and prospective, must be
aware of the connections be-
tween their attitudes and ac-
tions, and the numbers of ani-
mals dying every day—every
minute. Then it becomes clear:
Get the animals out of shelters,
and stop the march into shel-
ters. Adopt one . . . spay and
neuter . . . and enjoy a reward-
ing relationship with a compan-
ion animal for life.

WHAT THE HSUS
IS DOING

o issue has been more at
the forefront of the work
of The HSUS than the problem
of homeless animals. Since

1954 The HSUS has conducted
workshops, conferences, and
major campaigns to bring this
tragedy to the attention of the
public and try to reduce the suf-
fering. We have fought for leg-
islation that would establish
economic incentives for the
spaying and neutering of ani-
mals, and we have supported
the establishment of spay/

neuter clinics, both public and
private. Legislation that pro-
tects animals by requiring re-

have seen encouraging success:
HSUS estimates indicate that
the number of animals being
destroyed in shelters annually
has been reduced nearly by half
in the last decade. But we still
have a long way to go. Al-
though the numbers have been
reduced by millions, millions
are still dying.

Now with our powerful
“Until There Are None, Adopt
One” campaign, we're calling
upon the strength of the con-

A companion animal is 2 member of the family. Responsible care in-
cludes love, companionship, exercise, a healthy diet, and regular vet-
erinary care—for a rewarding relationship that will last a lifetime.

sponsible pet ownership is now
in place in many parts of the
country.

Our educational efforts in
this arena have been immense.
We have produced millions of
picces of literature as well as
numerous films and public-ser-
vice announcements, engaging
hundreds of persons in spread-
ing the message about the
tragedy of millions of un-
wanted animals. In the last five
years, our *Be a PAL—Pre-
vent A Litter” campaign has
been implemented by thou-
sands of individuals and groups
across the country. Our efforts

sumer to change the way soci-
cty thinks about its treatment of
companion animals. Concerned
and compassionate consumers
have made a crucial difference
in many battles on behalf of an-
imals. Now we need your sup-
port for this vital issue: to help
dogs and cats, the animals
dearest to Americans’ hearts.
As consumers open their
homes to shelter animals in-
stcad of buying from other
sources and encouraging the
continued breeding of dogs and
cats, the numbers will decline
still farther. We want to count
lives, not deaths. |

weERhe?

«Think before you get a pet!
Sharing your life with a
companion animal can bring
incredible rewards, but only
if you're willing to make the
necessary commitments of
time, money, responsibility,
and love—for the life of the
pet. Sometimes the respon-
sible choice is not to have a
pet.
oIf you’ve made a carefully
considered decision to
have a pet, adopt one!
Give a shelter pet a
home. Shelters have
purebreds, mixed breeds,
puppies, kittens, and old-
N er animals. One will be
| your friend for life.
*Be a responsible pet
owner! Spay and neuter
your pets, obey com-
munity licensing and
leash laws, and keep 1.D.
tags on your pets at all
times. If you have prob-
lems, get help! Obedi-
gence-uain your dog, ask
your veterinarian for ad-
vice, consult shelter per-
sonnel.
*Order reprints of this
Close-Up Report and hand
them out. Our “Choose a
Pal for Life” brochure con-
tains information on adopt-
ing a shelter pet, and our
*Just One Litter” brochure
states the facts on pet over-
population and spaying and
neutering. Order extra cop-
ies and distribute them
widely to get the word out.
+Finally, help The HSUS
continue its work on behalf
of the millions of compan-
ion animals in this country.
Please use the enclosed
postage-paid envelope o
send your contribution to-
day. a
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